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ABSTRACT

This research aims to study fashion product management via digital platforms
in the fiscal year 2023. The objectives are to study the guidelines for fashion product
management via digital platforms and to create guidelines for fashion product
management via digital platforms. The results can be summarized as follows:

1. A study of fashion product management tactics using internet platforms
found that customer behavior has evolved. The ability to purchase items without
visiting a supplier or department store, as well as the dangers connected with acquiring
and selling via digital platforms, has risen in popularity. This is the result of fashion
product management throughout the global crisis caused by the emergence of new
contagious diseases that customers have faced in the recent five years (2020-2024).
Consumers trust shops and companies and are prepared to take any risk. As a result,
product management through various digital platforms has attracted more partners
and remains popular since it is available 24 hours a day, making it easy for customers
and distributors.

2. The results of creating guidelines for fashion product management via digital
platforms and testing the sale of fashion products on digital platforms can be done in
many formats, namely, 1 digital platform: Instagram (IG): WATTLEFASHION Digital
platform for creating prototype fashion products, 1  digital platform,
www.REDBIBBLE.com and the website of the department, 1 channel and onsite.

3 . The study findings show customers' thoughts on fashion product
management via digital channels, including questions that are relevant to the aims.
The study discovered that most customers had purchased fashion goods on digital
platforms and are familiar with Shopee, Lazada, Facebook, and Instagram. The majority
of customers had strong sentiments, with all ten comments mentioning simple access
to digital platforms, intrisuing product designs, and a variety of stylish goods. Fashion
items are intriguing, attractive, and contemporary. Fashion items are intriguing,
attractive, and contemporary. Various retailers provide appealing product presentation

options for you to select and purchase. And explicitly indicate the pricing.

Keywords: Fashion product management digital platforms
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2.1 wAFURAZNISINNISAUAN

2.1.1 undu witududsiedouiognasana sUuuumsusanelvsiazgnuugi 4
panalesunwaulagnasnideunuuuazase | meluainviesmanailenatriuly undulysl
Antuagnasaiailulsy mansvosundu fusiunduazgnuesinduuinnssu nsdus
widulnsliAnduldfimsgnisiauiainvesiidegidudsiuunduln qazgnuasindy
Waunnns ldlinsugifiieatisdsinl (Eundeok Kim, Ann Marie Fiore, and Hyejeong
Kim, 2016) undudunuimsvesdnuvarmsuszngivftRannmsuanieon suiduiousu
voanguauludsen warusngWidiuludandeusan fistagasegogramnzalusagngu
dspngasnatuazanuiinian (vt giimssauna, 2562) Wiy Aoawazvieusinuues
yana luguuuuresdnayes quvdes wazanuminensiamsssy iudnveansaddiiieys
vansateunenisuilaa 30830 ao1uenediny wazauduiusHeyuvy (Yue Pan, David
Roed|, Eli Blevis, and John C. Thomas, 2015) w3ednieewils unduvIeaseden Sngw:

Fashion) 519 U0aginean1u Henuan "ddefen, wuunselsnisnteudunmluludisyeyiian

e Wunseeusvauiaduadeu dnszuiunisiinn e i fadurianainiaingy

2.1.2 N153ANITAUAD

msdaniseuwridulunnuiinauraussninundunazgsiadifieiu aaus

a s v ¢

L4 L 1 = 4 v a ! ! <3
n1smansalmsualndluandnagnsnisAIuan aiss a1ndad (u.U.U) na1adn nseiu

FIVTINTOYANNNITAAN wazmIRanaeilun1s e Rnanaus ANAMUANIENTTANY

fengAnssuvesifuslnanguiiiveng sgiunduilaafioinduddidyianlunisnausuiy

Msma1a MseenuLUULlensuaussmLgBInIsYeauilnaduluiasfosdnwiAeaiudiu

Uszannanisnana iledunniaamelageanungnaiaitmvaneuasdesiing suduasy

Tdrfvanmaaindmuneiidsuutady warangnisudadulunaindiieadianin

Imuseuwmiloaudstu lngdudseaunisnain (4P: price, place, product kag promotion)
a a

Tunsguiunsuaandndusidanndivd duddignansesnauneainudenisvesguilaand

BYIIUIUNIN UATADIANUASN YL VRIHANN I IdaAAR DI TUAIIUABINITVBINAIN NS
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nanduAlafanudsiimsnsyihfenisanmneanudesnsvenainndguslaaegiludiuiu

wn dmarnvesdumtulnguinanudeinisvesuilaafssuanaisiuuinaiuludae

[V
v U A

fatiudsiiasvindensimunssiuvesdulaefionsanainuiil (function) wazaussauy
n3ld91u (performance) (Saasms, 2539) usnanidsiosiilsfanisUssiduguasuas
Usziiunuesiieliduiannsaneulandnguiuilnauaseseglungundnfasiosadsdy
semslindnmsiiasest SWOT ilunagnsmsmsdnnsauiiidenldiuegraunsvany &

A 2.1

nagnsnivalIsaanq

)
0

L
AP

-

B

\
v
L

MsILAS1EK SWOT KSo ms
31As1:Kamwiadauuas
fAngmwibulnsovibaluns

Uszliuaamumsaidinsums

Us:naUssAD G0EdulKkHUSKISS
dvaaudviazpadaudnnanmw
wadaumelu vovikulomatias
gUassAMINaMWLLDQddU

MEUDN NadADUNANSNUTD
msuUs:znaussnanaus:an

melu

S
OT

aeuan

AN 2.1 NaNNITIAIIZI SWOT

Py : Usenwrnsal Ssudma, 2023

2.1.3 dnanwalvens1 (Brand Identity) tUUN15@51901EUAIUTOULUTUR LAY

a o ¢ A Y]

NARAUN LNBES 19 NWLLANIEAYNISRYIUAINUITDIANUIAALAL AUTALIN AL
WANFEINANKNAN NI DU mmsaﬁﬂﬁ{{wmﬁuwémﬁm% vIORUSLNARUALAZUSANTIY UBN
v a o & a ) = a v P ) & A &
Tondundnduanednuazls waztdureans1dumla Nsas1uenanwavakusund oy
Tonalun1sas199nulinuULUTUR YIALUSUALTINTIN Waras19ANULTaUleIN19D15UAIN
wBawnsatunguitvane Bndesuniltonamneiisdnvazansidmadoyndnain sudnyal

[y

LATNERNTINVOILUTUR DRANYAIVDILUTUAUTENBUAILIAUTZNOUNTURDILALAZIUADS
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Tailél 1wy Usg3R Je yadnnw wagdndnuwainisnim lunmshardlasndnualvesnusus
ndusiesfnfvesrusznouresdndnualveiyana UrAAUITZNOUMEBIAUTZNOURINY 1Y
Fo undsfuia yadnam drflon Anude 1309317 wazgusramtia Sndnualveauusud
vhauludnuazfiortu (Marion Andrivet, 2023) UszRmansiiavaavosuususdusinag

oJ

ilald esanndeandydninannszuaniisg uinute dsdifyAededuinanimii
= 1% T v = v 1% A o ° ' . .
Netesiuitetulviainuieites Jeyandumnazinausluunsely (Sabin Mindrut,
Adriana Manolica*, Cristina Teodora Roman, 2015)

Brand Identity #A3ginliisnglasiauainguas wazdaiivasreliiinainy
Uefovewusualunain lunisdaeuauaAIvesdudmsousnisiielignalasy

h‘dd

Uszaun1saifia Brand Identity disad1dlonglunisasnseenvisladionusunveasidning
duwdawan Igrugndidetiaunaneilugndfdnfsewusus vinlidesenisiaizaainla
WIzAIuUIURaIuIsanitsuinutulalaudlsedunils Senlainlalaaiuisani5uf
0o« 1% [ 14 1% = A 1 1 1 I 1 a ¥
anudnsalaay wagiilmslaweunuansinsngudiaduegiann wulenialunisasng
n33uslunusuivenslasnuIngatu uaskenuszsnnaes Brand Identity eanilu 4 nqu

mefiufe Graphic Identity 1 lali sUnn fviade & ananey Sensorial Identity 3e8n

De

nualndulalanisUszamdudans 5 lawn 3U a ndu 1des duda uazdasiufagusie

1%
A a o v

anwaz WURIEURE Behavioral Identity #3adnanuwaliiuleaiungfinssuiIaldun1auss

€

%

HUSLAA customer journey f19814 11U n1seonnUUkeUnaAdulunIsTadUATMTIAY

54

naulmunglugaidvia Functional Identity nsednanuwalniiuauau iyl uIUAnNIo

q

AU 1wy s Fit flop Niluseariniiieguain (USH unaauusisau, 2563)

a

nMsadedndnuwalldfunsnadus Weinnuduudmieanisnainidy aeddm

[

[
=

4 % A = o [ 1% Y Ao 1% . . < a da
AedenfaiAsesilodmiun1sainsianuntaiausle Brand Identity Prism Wuwuifniifndu
lpg Kapferer @sgiaiduinsosfiodunsmasiunisadilvgsiavesnadinnundunswnngagy
| a 7 = Y Y vy = 7 = a v oA
wusuAliasiivageuinty awnsawenleaiugnAl dausuddumsiiyadnainilimilou
a3 fanuensennuysiuluvasiues Hulufnanualiiunndq Brand Identity Prism

tuduniawnalunszuiunisadnaudnsabituiusud Nagvioulmiudsuuesveuy
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sualugiuggdeans nguanandivanglugiugdSuans aae 6 esadsznay (USA unaay

U Y

Usnsawn, 2563) ndeuthiauesiegises Apple fannd 2.2 - 2.3

Kapferer Brand Identity Prism

PICTURE OF SENDER

Physique Personality

Tangible physical gualities. The kind of person it would

Logo, colours, symbals, etc. be if it was a human
= -

z

S 3
% Relationship Culture g
w
= What kind of relationshi Your brand’s val =
&. t kind o tions p LOgO _u .b d vaues,_ =
=  does your brand have with principles and behavior g
& its customers? =
] e}
Lui =

Reflection - Self-image

Who s your stereolypical How customers perceive

customer? themselves when using your
brand

PICTURE OF RECEIVER

A9 2.2 Brand Identity Prism

fiun : Panuwit Payawang (2024)

PICTURE OF SENDER

Physique Personality
Think different, logo- Cool, simplicity,
symbol, easy access GUI, innovative,
microcomputer.

Relationship Culture

Friendliness, emotional,
heartfelt connection

Believe in bringing
change, power to people
through technology, US
culture.

EXTERNALIZATION
NOILLVZITYNHILNI

Reflection Self-image
Self enhancement Younger brand, fun,
connected making customer feel

special, free thinking.

PICTURE OF RECEIVER

A 2.3 Apple’s Brand Identity Prism

fun : V3R ynaauus1sawn (2563) sndlu

https://www.pinterest.com/pin/470274386089003138/

2.1.4 wnlliugnannnIsuundu
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andwiwungnamnssudane annaliudlduwidud 2024 Jadenia1ninena

denasianisiivlnvesgnamnssuundurinunatauliuiueulul w.a.2567 gaamnssy

a [y

wilguilanazindgyiulynimaesegia nsiasuwdamisaumalulad wasnginssy

o

aa

vousinadinufURninseniunsinlugaaeiuasundaciu saudengseloudededun

Y

[y

szirfuguaiiioadsmnuddulidugaainnssuunduegradugisssu agslsinin n1s

Waguuwlasandnasiinduesiluglenmadmsvanavnssuundu Tul 2024 sreiguiu

(%
LYY

Wy N1seTgRANNToNiaseuANUNIMIEAInI1inYuielsdlan1anisiAuln

(%
o o

dmsugaaimnssuwildy vsEnwidutudiainlantiainnisaluildunieudadisu

o w

AuddieuNUNAlugsna Tneussinunaniidday tiun n1saIuaNsuuLaENIS

o

U3M5dnnTsaumaeAas pudluiunsseasienisiulaliiugsiasenannsusmssele
g usiug fodu wusuduardINaneLeed (supplien) aansaiivzaanisaluulduudeud
wdamadelonaiiulaiiutu Suuiliufinninsfetuluil Ussnoudefianenimsy
wswghalan Aamsaluuliuasssialanlul 2024 Ssnaifiesliutueu osanaany
Frmemeiunmsduiiuraduidoniningadis q Mdatu Taglanginganfisgaansi

Nedunilantudnmiug Fedesansenudennueduveidlan vasinanwiduluiu glsy

[ [
[ Y

Lazansgosni Ndmsiiuunliuwdyiuingadina ity Wazis 3 saraduilunaie

o

nanNd 1Ay ron1sds0onveIgnaIunIsudanazinIeyanulng) Aty dnnateiees
(supplier) kusus wazgAUANNILaN A1RBIENITAINUALNUIIUUIMISTINIVUAILLY

Y
! d' a dn( IS dy
wlueunoainTuludl

2.2 Digital Platform
2.2.1 nsnannasulal

Marketing ((154iaf9) Ao n1simseanaiieliwusuaviegsnadunian el

Y

ntiagnen sudenanasing insizaziu Digital Marketing (R3naaunsiinfs) wie n1smain

Y] Y

aa <A aa A fa & A ¢’ A & aa
nINaA ﬂﬂ@ﬂ'ﬁﬁaq@‘U‘lﬂaﬂﬂzﬂﬂa ‘VllJQTJﬂﬁm@LaﬂVli@UﬂaL‘Uua@ﬂa'NUUL@ﬂ Gﬂ']ﬂﬂﬂﬁﬁ/]ﬂm

¥
v a A

9199zdluyuunimildeiuiive i fgnan Uagduiliesuanalnadadlu Social
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Media @1115atfeignAtalaedng ¥sen1sly Saas (Software as a service) vt S¥UU

Id a =

crRM Aduiludnnilsnagnsuulanfdianaiuisetiegsisvesqalailuegnsd Digital

Marketing §9nsnefisnisnatanlddumesidailudionats uasSudelanioinsasie
didnnsedindatna Smart Phone 3anaufinlnes maw1u Digital Platform Yoanisuulan
poulatl 159U5U99gsAa Srue gnan Tiueriululanesulal 1w Search engines ag1s

Google Social Media 8814 Facebook, Instagram Websites 8819 www.amazon.com,

a

www.ebay.com gafdvianlaneeulamidiuniunumidfnysiegsna dewaliguseneugsnia
Aealinisusudaiielviedsan waziioveedaIninisuienialutsadifsgnalauinyy

wseeliluslundudvieuinisiiesnsiients anansatimandntanseunguidming

] [

Tignarddrusiudvuusudlfireuinninin vazainisaddsldynfinniian
(' https://www.rocket.in.th/blog/what-is-digital-marketing/#Digital Marketing khux xari,
2022)

n1sna1neaulatl (Online Marketing) Ao N15vI1N1IAA1ANTOEINAH Y

uwnannesudoesulall wu lawun Facebook, lawaun Google, Tawaun YouTube, loiwun

[

Instagram lage13dn153198aenlawuniuNIueLaud Sailingusyasananiiovinliduniues

9

'
Yo

nduizdniusnnau teeldigenee Tunis lavanivled wie lavanuedudfiazdidud
s lUmeunsaudesaulal ielvigaulasusuaziinaiuaula aunseviadiunldusnig
“3edaduAIvaus luNgn Ingnisnatneeaulail (Online Marketing) @u1savinlavany

1493914 (http//nipa.co.th/th/article/digital-marketing/n 15 8 10 0 8 u La 1 -online-

Y a

marketing-Aaogls, 2567) Durgesh Kumar Agrawal (2023) 398 WU318USLAALA U84

Y

NOANTTU "AIUAWHTL" "UBIMIAUNAINNATY" "UBIMIANTUL/N158BUTU" LAY "AIUE"

[

dauan” lunsdaidernesulai 'n1sfud" MAnannisduda" uay "Uselovinedenuuas
&

¥
Y =

Innendue" WWudinsedungAnssunistedent winndnaulageldntusasiiveyauinauy

Y

lnsdeannisAuaieeulaineunihiuazilonigldairuduyslnoiaunsegiiuy

loWualifodauansianuaeiuiaswes "auddva" mnwildlindadalanesulatlunis

¥ ¥

g & v o oaa d' " a a v a4 v | "
FDLFDNINILNYULUDIIN AU YIVDIAUAN VILﬂEn‘EJ’eNLLﬁsﬂ’]ﬂJ’]ﬂﬂ’J’]&ﬂUiﬂﬁiU UIEJU']‘EJ
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maiAsu/Au/Auiu Tuilan yonwildsuussiunalainntudesy el "Uszaunisaing
Fovevoulaviazeorlatfinausuiu’ demmwihnisnainosula (Online Marketing) Tu
Jagdumsviniseainesuladaiunsavinlandns 8 Usewn laun SEO, Google Ads, SMM,
Content Marketing, Video Marketing, Email Marketing, Influencer Marketing i & &
Affiliate Marketing Tnausiaztesmaiineazidon fuolui

1) SEO (Search Engine Optimization) SEO % 3 ® Search Engine
Optimization Aensusuursiules nsufuusailenilvidannm uaznisiiia Backlink 39
Huderifaunmlindaivled TnefigauszasdiiolusTumiuledlrfneglusususug Tu

2

@389 Organic Search UY Search Result Page (MHLaAINANITAUNI) LilBgNAIMT oL

Y

aulansen Keyword (A1AUNKI) NA89n1561U Search Engine (1AS8988AUMKN) 19U Google
< v & & v Y Y = & 3 v < s | PN
Jusu Aldulendlignénanunsardisivlesvensilanewiuledduy wasyieiaulonialy
nsvEAUALazUINsnUgInale

2) Google Ads (Google AdWords) (LA3%® 11 Google AdWords) A ®

Yo g msuinnslavanuuesulal N1uAsev18999 Google Tasdinasliusnisuany

[y 1

8814 léun Goosle Search w3afiSuniuin SEM (Search Engine Marketing) &uidudiuues
Paid Search %38 Pay Per Click uaﬂmﬂﬁﬁﬁﬂﬁ Goosgle Display Network (GDN), YouTube
Ads, Mobile App Ads, Google Shopping Ads ag Remarketing willunmazusnisazil
lendnualiamzin ulisangaudeves Google igldmududuuannegnaseilos il

Uszmnduiusveyasniag illonaganazidnnagnan uaslinianissus aula uazdndulave

Y

v '
Y

AUANYFBUINTUUT UL

3) SMM (Social Media Marketing) SMM %538 Social Media Marketing

IS a a A oA

Aan1siiniseatnuuledvaiiinensedenaulail 1Wu Facebook, Instagram, YouTube,

' v
= A 1A

Twitter #59 LINE 1udiu GmaammuLﬁuﬁdmmﬂm’]ﬂﬁ%’mga USLdUNUS wazlawan
A Y A a ~ & ' PR a P ) Yy = o &
dudmisousnis swdalutemenidivesgsivaunsaldneuivgnalasgiesimds duilu

nsiiuMssuveswusuakasduinlenalunisnseuuanvglasneae
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4) Content Marketing ADN15Y1N15AAIAUULNAANDIUASY) DLl
Feaiidensevdentaeldreunudiluionan delddnduseddsluuulaguuuuniavintu

\esannuudemneeaulal lW1vesgifiaamnsandnilomlaynuuuy 1Wu unau 5U0

v
¥ v

n gy Sulnnsndin 35le useneaunaas [Wuday elin1svinnisaataesulatussianilli

=

AanudrAyduillenniaudl easienuyseivlaliudgndvsegnauls lnedang

1 U A A va = A 4 A v [ ¢ o § ¥ a
nsavangvandediudAnaululydsaiiievsofiugidsuvnluivled uazilviianis

Y

andulageduiuaruinistues uenaniinisieeumudlugduuuunandluivledlid
< [ = Y1 v 1 o v a a a v
nuvfenvSounanuaseAuineg §agiglunisi SEO Tilluseaviznndniig
5) Video Marketing fion1svinnisnanalagldaalinle n1snainussLnni
Huiluguuuunialy Content Marketing iaannaduialeiduniasdenaunsafgaliguy

aulaladeg dvanm des uagienneineg Mienseiuliguuinanuatosniy waglduing

U
o A a 14 Gl a

T ARNISAITRAUAIMIDUSNITAIUNLIINDINITIADNAIE FIdBIn1andnlunisasinlen do1¥
YouTube, Facebook, Instagram, TikTok

6) Influencer Marketing Aon15vi1n13na1anldgddnsnavulan

=

Bumesiin emaswLmaﬂﬂumssuaﬁummammﬂwﬁ’uaﬂﬁﬂé’ Tawaulng Influencer tin

Y

v § v

<
Wu gl Foidu tnuans Aadlu lenea vdenines s gyUiwes dnuaadiny 1udu lag

influencer Mdlumsimsnaialisnduseddfifiauaanududwiuinniauely udnas

<

Juauimunzaudunguidmung wazdiognAninannuwelemsesdnidumnifeaiu Ny
ilidndulageldinedusavdionseaueanuiulauuies (@uiiniulai influencer
Marketing A9?)

7) Affiliate Marketing Aon13vinisnaauuuiusing Wugluuuiadiy

a o

iU Influencer Marketing WALANA1IAUNTIN Affiliate Marketing agldarmpuiaduainnis

a

Frvveifudnouuny uazdndudesdiszuudinansseninadivesgsfadugfiazyae

g ¥
o A

Uszmduiusvsenedum wedanudeyalaingnddsweainlas el wasiiteyailly

[
v o 1%

° i 1 ! a Lo & Yyyad o | @ v =
ﬂ']u’)m@]@Iuﬂ']i‘U']EJﬂ']m@‘ULLVlu aﬂﬂﬁﬁﬂluﬂqLﬂumaﬂisﬁf’d %@Laﬁﬂﬂqsﬁqﬂiﬂiill‘mﬂlﬂ VLW
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[ ya

HudenifRnnmviedeuvuegsainaneflsivuiu tuindunmsinseandnusznan
vilsfivaeifislenalunsueladnie
8) Email Marketing Aon1svinisnatneeulaviiudua tneslugnidu
n1sUsEduiusvaya U11a150095509 w3olusludusnag vesduduazu3nig Tudagnen
vdefiauladsldlidoyanisindely dreatnenissud suadunisinviaugnius wae
afemnudesiurouusudld Tnegaudsdfyaelfsutssnaliooniinisnainyssiandug
ogaiiulddn uazidunsdomsludainguidmnelagians Judunsussudaduyuluns
Tawauazdinlomalunisindulatosvesgnénuiniy
n1snatneeaulal #5e Online Marketing #3Usuulmdenldnainnalegaamnig

[y

Fearursatunldldmuanumungan 1Wueiesdeddyivategsfauunldi

[
= a

Usgnduiusuaradanissudliduamsousnig saudadunisnszdueanuigligsau 8nns
gaanunsarinfslansenguidivang dsuuvuilonmmainvatsuaziiaula awnsadanala
wiuguazundede Hreanaldiielunislavadsesyduiusnludnduls wazdunis
Foa3a0INNTENINGNATUIEIVEISINTRENAZAINTINEIBNGE
(3 1 a Y < I3
2.2.2 mMsdmnedudmruIulya
widwd3iannsedind fe nsdndugsialaelidedidnnsednd (qudinun

Y

WG DENNTINNE, 2542)

wdlyddiinnsednd (E-Commerce) nunefia n1sandugsfnannuuuud
A P ) & a v a ' a & =~ A A
WEITBINUNISTOVIHAUA AL USNISHIUABUNILMDI WAL T UUADASINSANUIANNSDED
Sannsaindn1snnaivgdidnnseiind (E-commerce) WWITMUINITVDINITTRUE FUA LA

wa

USANSTILA3 uiuaﬂiam Efl:mmmﬂmﬂaﬂuwmmmimLuummﬁummuﬂmua ¥A1S
ﬁﬂLﬁumsﬁuaqé’UizﬂaumiﬁL%EJU&WEJ unduusniste -1 MeeennITsEEuULASeTNY
a ¢ & A Ao ' A 6a & A & % - ! a ¢ & o
YUBUMBSIIN UFaNSuNITNINYIBaNNIating F9ldssuuLATevnedumMBsine1WIuAINY
azanuigUsEnauMsiagiuslan inlianAlddne uasnsdudesianiinainmsliuas

Tgusnslalueted (http://cslabs jowave.com/MIS/Book/group6/6 1.html, u.U.U) 919

ﬂ’]‘W‘ﬁ 2.4
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Networ!

Network .
Client computer
customer I ','
k D
Y

customer

Network

customer

VT

Online sales system

S - i

5 N Y |
3

3 B

WEB scrver Application scrver Databade server

Inventory management system

~ ﬁ Database server
S S

°

&=

i-
=

Internal management users

AN 2.4 S¥UU E-Commerce

fin: Li, Bing & Lei, Qi., 2022

a &fa s A a

wigyddiannselind fie N13uER N13N38918 N1IAAIN N5V NTONITUUES
a v ¢ a v a a a e
HandueiuazuInsinglddediannseiind (WT0.1998)
& ¢ = a oo & a ¢ @ o
n1s@evigeaulal viungds mavdsidinnseling ( E-Commerce ) 10un15v
3INTIUNSTRVIBAUA STV IBuaTETORUN1BUmEIIn Inevisaaadglifosmuiu

wildnsfnsievievnsduwmesiilnfanunsadevieduslavnguuuy

o a ¥

nsWasudeaulad vureds nrsadradulesTunniotnAuAIveIn UL LN

o a ¥

FneruteIn19eaulall Fedrumesulatazmiliauiui Al UNYIAUAINIIN9 B WA

AIULANASAUASITIINSTRv BN nTuRuuduasIdnINTY dansadouialanndivn
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Snop tne Look

V & : ‘ ; Tk A4
Welcome to a new ) ‘ ﬁ ; \ I I >€
chapter ' & - - arogf e e

First grade unicorn phase? First year film
major? Find designs to love, sold by
artists.

Shop by theme
Shop Essentials.

N g '"‘_2
Shop Product Range m \ m m Im‘\
" e iti B | -
e Il N@= | = = ===
4 4 OFF : -

2R 2.6 AegsluuiguenndiAtuduANIRUI@eNILNTY (Fashion shopping app)

737: https://www.redbubble.com/, 2024
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aunaun e ulddeliddoglusionis "duis" wevanusaudassaldngiag
Juanuvszan loun wadwiin weulauia uazueuiv weundwnduiuiinldsunisesnuuy
unlaglanizdmiuszuudfUanisiiede lnevalufe i0S 3o Android uneuideudie
HTML5 %38 CSS wagdinagrhanuriuusiees ueulsuinasstulasldmaluladiiu wu
JavaScript, CSS wag HTML5 uazyhsmwmilouueuiiveuseglunsumumesiay danmn

f27-28

TSHIRTS (389

SUPER DISCOUNTS
BASC TRINCH

At e s

$47

PRESSES (128 WHITE BLOVUST

R 2.7 degsluuiguenndiatuduanednuideniingu (Fashion shopping app)

fian: www.freepik.com/pikisuperstar, 2023
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kamon_indigo Following v Message 42 eee

5,864 posts 55K followers. 1,931 following

KAM @ N INDIGO

¥ nature dyeing non-toxic®
¥ Made to order 0O
@kamon_nature

@im.insect &

&, Wor... more

@ lin.ee/ZCPZWZb

Followed by patrick.tonekhramphrae, indigo.o.clay + 5 more

AXTEKK.

Baby Indigo Pnatural ma... Y ¥°1

B POSTS ) REELS 2 TAGGED

[
Ll g

AT 2.8 PIMUIEUAINIY Instagram

17i&|’1 : Instragram KAMON_INDIGO, 2024

14
°o & Ay = a'

e s & a Y
e-Commerce platform Astivlaganselounaintudniaguiiaialuniiiie

Y

v v

seafunsvigdumvseuinisiiunsesulatilaeaniy wsenidndulude e - marketplace

Fadugemniihd@ouaziuedumesulatunaeiu iliiianisidennasdevisdudiiu

eluunannesy dnnsdenseunquluiamsleuRuadumuazyiinisdaouduamEi ussuy
vudsdnaae (https//www.fillgoods.co/online-biz/no-shop-what-is-e-commerce-
platform-channel-famous, 202) 3 3 A1981918IN19% D — V18UU e — Commerce

platform #ildFummuiion fannd 2.9 - 2.10



Al 2.9 3 e-Commerce platform Flgsumnuiion 2021
fian : https://www.fillgoods.co/online-biz/no-shop-what-is-e-commerce-platform-

channel-famous, 2021

0O 00

d TikTok

MyShop  LINE SHOPPING LINE [T ) LINEMAN
Laz 03« ‘ Lazada tezada @ Lozadal
Q Shor Shopee Shopee XARESE
RSN - - . sl
KBank (¥

scel@

GrobPay

N FlashManey

AT 2.10  E-Commerce Ecosystem luuseinalng (by Priceza)

741 : USIREA WANSINYYN, 2024
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2.3.2 N19e319a53ANANA

AR (2561) a5une nAnduailng (New product) 1391 nandweifisinng
sl videfinnsuiulssdnsasifuessialidanauiRaatunduiy

"wandnav (New Product)’ @nansanuidnuaizaanunls 3 wuu laun

1. wAnfaueiuTnngsu (Innovated product) waneda wdndaeiinafiinisise
i Anadsassdoonudunsiun waedilifunoulunann

2. wanfusiuFuugslml (Modified product) mnefs wanSusiidniinng
UfudgsgnianiiFludnunrladnuvaenils vilinaedundesusilmisangnaindnade

3. wARANSIEIULUY (Me-too product) manefls wandnueilnivesginads
Bouuwvundnfurivesguistuiiiogudlunana iesniniiuii finaluladviediniy

o svasmaniluegiegs
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7198 "nan Aty (New Product)” §9a1u15awuanudnwazaulugly
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pankaslukdvasusen lasail
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1. wandudilnivadlan (New to the world) nanedis Wandnsiindnasng
Funiduasusn Snuaudiviednvuesiiay limleundndadile gifluney iedmsu
Wngnanlvsllagianie

2. wannuilmilunsvesanandnnusilu (New product lines) wunedls a@ne

[

wanSaulmiiiutulmivesuisn wasdunsdigaaiaduniegiluasusn

Y

=]

3. MsifiundnsuailmidnlUluaendndaeinunied (Additions to existing

Y

product lines) muneds nsmwndnSaeiival dadudluluaendnsnrifuresuiem 3
fpalndweaumsdmiuianisiaznain

4. wanfusilvdiiAaainnisandununiswan (Cost reductions) wungds
WAnSuTlIfiUTUU T witeansuyunswEn

a v (3 a o

5 NAAAUNIAUNAAIINAIIAINUAR LA UINARFUA1T UL MY (Re

[

positioning) v waRAsilmiAnIINMsTRanAusiAuTTTegdhgmanatimsnels]
6. WAN AU NANIINA1TUTUUTIHAR A udLANTITog (Improvements in

revision of existing product) vianefaansasilniiAnannsuuusssansueiatluFes

VYDIANWULLALANAIYVBINENTUY Fvan1e ) iuNansagiusulalng (Modified product)
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Tl 1Wun1swaunain
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TnadAle Jugatunauiisenaudign1sIewuIfn N1508NLUU NMINWUT 4aEN1TAAINYET
a v a N vy X oA a a v Y & 1
dufuazuinisnadulmivseisunsduam nsudsdumunsnatniduluegiesguuse
WnTunniy siliiAans@nyingAnssunisiientenindugivesiuilan laslanie
NOANTIUNIANAUIR Tnen 1S INEnAaiATRUARUNTFUIUNTTIMUAVBIHENIUI Aaue
a a v ¢ ] v O & A d a o o« DIEPN o o
LfnsuAuIuiantseendnatauazlunends Nidn1sidendendndudivesiuslaading

ANNEANANAURILAINAAILTBILAAzUARS WU Tegulinvevdanta sUwuuviuade
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[

MINmUINERSuaiFen1sinssurun1sAnieeenwuu w3e Desien Thinking Litedaeliiia
nseenLUUAnsImuANFensyesnguiuilaa wazifieudlutlynimielandlignye
paentuiauILIAalnlg Weutluiymvielanddidsly Weflaenitnsiiafianuas
wangandig mauitymuuiugiunssuiunsiasduialuiindnvesdld/guilan (User-
centered) \lundn Tnefianunlunisasisadnsluouandiiususssy ielineuland

maonaunndgmilsediadivszdnsnm nuluiufnuinnssulndg Mdudselovidneme o

AR 2.11 - 2.12

e
IMPLEMENT EMPATHIZE ?,
té} I e i (A v B O U
% Put the vision into effect. Conduct research @ 71
o

to develop an
understanding of

<
&
~
Q\'
o
X r users.
3 10

TEST DES|G N DEFINE
- Return to your users T H l N KI N G Combine all your 'OMBICHQ

for feedback. and observe where your

1 o 1 users’ problems exist.

PROTOTYPE IDEATE @
Build real, tactile Generate a range of o
representations for a crazy, creative ideas.

range of your ideas.

EXPLORE

AT 2,11 ASTUIUATAALTNDDNWUY %58 Design Thinking

fiyn : https://www.nngroup.com/articles/design-thinking, 2016
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O
N7
Empathize
Develop a deep

understanding of
the challenge

ﬂst
Engage in a

continuous short-cycle
innovation process to
continually impove
your design

Define

Clearly articulate
the problem you
want to solve

Prototype |deate
Design a prototype "\ Brainstorm potential
to test all or part 1\ solutions: select and

of your solution develop your
solution

AT 2,12 NSBUIUNSARTIERNLU T3E Design Thinking
fian : https://letstalkscience.ca/educational-resources/backgrounders/design-

thinking, 2022

NINAIUINARA 9 (Product Development) wsnefie nsvinlanan sl

[ Y

a = =)

vl st £ R & A A a v v
TianwugAty novauasnufeIN1sveanAlangwy vieidudduininannisidniug

a 4 saa & 1 a o a % ! 4 =
wazANARadwasIANIUsElovsainsygianasdiny nansdauailng (New Product) el

pd)}

dnwauzdrAn Ao 1) ddnwaeSiSunsaidulenanwal (Innovated Product) nanideidu

HANAUNTFNYUzANANIINKERIUAENTT oY IngaiunTaaussnufeINITAL ¥3e
¥ ' v 14 a LY 'l a [ & a A !
ANuReINIsvive@eld 2) nandueilriiannsanaununindueiay willdnuvazwaneg
nundndaaiiuegraiuladn wsednisusuuselmal (Modified Product) uaz 3) nansiai
deouuuu (Me - too) undnduaifilnddmivesdnsusinidmiunaindudiu @550
a v

VES5M, 2558) wuAAaNbUNISHAIUIRE9g9guUsEnauRAI8 3P A Profit, Planet way

People il 2.13 - 2.14
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J

People [ 7 Well-being

b

Profit $ Growth

-~

i Conservation

AWl 213 Product Life Cycle Thinking : 1e¢i73nsdin

fian : https://www.nstda.or.th/th/nstda-knowledge/3381-xcep-eco-design/, 1Ud.

o s

TutagduiinagnsiieWauindndugiuinuigvalengul endiegrautu 4

]

[

wuanslun5vE1853RARE ANSOFF’S MATRIX 6190191l 2.11 18azidendiail

WwanAunIay WwanANNlKL
MARKET PENETRATION PRODUCT DEVELOPMENT

dsayranKankany Wouumnsidensssuonikidu

IWULAAMEIFNS Organic GUTEIUALULEWS T
Wil gV e - b= malanusualku “8 5"
fmsrilusiuduaviasy

Mstne IWaNS:AUEDOUIE

MARKET DEVELOPMENT DIVERSIFICATION

wanAUNEUILIMNUUIY ssARIKUAIONMLIINFUAIAUIA:
naUsuansiiduknudog ‘ nanaifuTneFuEY

laziAaaoseh IWoifo TnsvgnaidusiuoIKISuWIWG
AUSNAUNIWKSDLKIDY oK1srhUu melndo

A0DVNISA:SNLISUSIV “Ichitan Izayaka Buffet”

nadonvanuidurdyuog

AN 2.14 NSHRIUNARNS N

fian : https://www.peerpower.co.th/blog/sme/management/ansoff-matrix/, 2017
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A NagNSNITRILAAANEASUIILAN x Aa1aLA (Market Penetration) N3

nszAuganvIdumrIauIMsiNiugnilagluiiefgalvignAnguiandeduAvseuing

1 '
A A

Wiy 30T luUSUNUANINTY MIededu1nddu Ineldmalandtnisnisnainfiedeansln

[ o =

anA3InduAmTeuINITINNTY see1veenuuUTUSIUdY WU an uan uan wasLiiansedu
gONYIBNIUINTH Nhwatvayuliinnsliduavseusnsiiudu
Bnagnsniswauindndudndndnalvl x aaiatfu (Product
Development) N15&31985IARUAINIBUIATINUNIVELDABUALDINS BIRNLANADY
sosnshiiunquandndnlidnazsdunsimundusfiuesndududsulningnAiissu

YoU YIeMINAUIAUAYIaUINMSIg MAvlesivaumuseuimsiudagduunnae &

nagNSNITNAININGASNINT UBNIINILTILNTEAULDATIBUAITIAINTAYILTNYIFIUGNAN

LA NANUANATUNAUANAHOWUTUAYBIANIBNAIY

C NagNsNI5VEILAANANANNUILAN x aa1alual (Market Development)

nMsiinganIgaInn1siIduAmsaus Msiuluenaalud i Ane A weIuN1SEN LE@ue

=

fesluuvuaranUselevivamandudlanunguanaitunaindanas Ingldlaiauivie
aivassAnandualrdusedidle Wy nsverengugnAainnisAlaniugnAsedes (B20)

\JunisdeduidenivgliivanAgsia (B28) nisdseendualuvieglusinsUsena Uusiu

D nagnsnisasegsnaluindndoueilna x naialusi (Diversification) n13

(% '

Waluauausausnisivdivensislunaialud@aaunsatdulananisuedusnsausnisa

a ] [
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