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Abstract

Amidst technological development, the financial service users’ lifestyle of generation X has
changed. This study aims to study the perception of risk and trust in applying financial technology
among generation X financial service users; to investigate the relationship between perceived risk
and trust in the adoption of financial technology among generation X financial service users; and to
examine the influence of perceived risk and trust on users' choices in employing financial
technology among generation X financial service users. The participants of this study were
generation X people who had expenditure in department stores at Bangkok Metropolitan. The
questionnaire was employed as a tool in this study. The used statistics consist of percentage,
average, standard deviation, Pearson’s Correlation Coefficient, as well as, logistic regression analysis.
The study found that the lifestyle of using mobile/online payment not only had the highest
perception of risk but also had the highest level of trust in providing electronic money services. As
Debit/ Credit Cards and Automated Teller Machines, there was the highest level of trust in honesty.
In terms of relationship study, it revealed that the perception of risk in mobile/online payment and

electronic money was highly correlated with trust. Moreover, there was a positive correlation in a

linear manner. As for the results of the study —the influence of perceived risk and trust—, it
found that the risk was the trust in honesty which would result in increasing the use of
Mobile/Online Payment and Electronic Money. In addition, the key factors of risk and trust in
choosing to use Debit/Credit Cards and Automated Teller Machines were the risk of privacy which

led the usage increasingly.

Keywords: Receiving the risk, Trust, Financial Technology, Electronic Money, Generation
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ATINATNTZYINNG U Gen XVLlIVL@iJLﬂﬁﬁu’]ﬁ“lf@ﬁ]uuﬁ%m@ﬂ’lﬂﬁ']EJaN‘WUS‘VI’NaQﬂiJ (social support
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@& a o o A b4 = ‘:l' 1A = a a | =t
network) WudsdAgiian agvieufinisivdsuwlasiieuainnisiisnauesdaasegialudnisiem

aa o

NUN19deey (social capital) lufifveanaluladuasdinuadvia nmdsliiuiingu Gen X Mdseglutag

WAy (transitional generation) sewhssrUlIAsYERILUURIRLLAZIATHRARARTA Tneividtenialy
nsiirAaeIesionisnsdulu q uazarmidssainnisusuialsisiusemalulad deenaiilugain
wieudeRava (digital divide)
Sulrinsfindazfeulfifiunmsuveinguaasdusndlugiusngudsadalasadng fidos
dnausanafuiuasugin anuliuiueuresseld waganmimennmsdsunUamanalulad
nsfanudsinmstividuiennusndulunstauuleuisassuy maesuadannunnmaiu
uagmIoenuuULInnITIeNIsiuiineulandnguussrnsiegnamnzanuasddu Mnflauaiueisty
Bnd drulugiduterausarliannuddayiu Work Life Balance wazindgwinduilymiiennas
muANTinTdy Aunaden mdausengdiien vhliesas 42 vesauaaisiudndnaraidutinuims
JamsauluaseuaiiuarauiunIInsiuiseuasy Asiddyigadmiumanian fe nsadaunuiv
Gu iflowdsnermieudngdenudaeoigiinuniunnuina Madesnisdu nsienu Jamauamits

Y

meuagla sudstymdsneasulunion 9 Au 3nnsseuinveslain-19 (futuretaleslab, 2022)

o

nsawmalulagnianisduladesalvnginssuvesiusinaldoundadluageddudfny

LAgLRNIENISITNTUVBINITIINGINTTUNIUYBINIATIA LU Mobile Banking wagunanwasy FinTech

'
1 =

A9 9 Fadlunuimddgludindsedriuanndsdu nsanmumuaslugiuzaudnaiaasygiaveslseina

< & dda (7 o a a N o 14 Y =2
Jununidnisnszandivetandun1stiu 21agsna wazinalulagvuas viliussyvuanansadiia
USNsmamsRuivanraeuasyivadislaegsazain dwalviiusinaluiuidnanduwildulduinig
N9NIRUARTAgIN WU uegedaay Snvsduduiuiinasiouliiuisniswysduduinnssy
Jerinan1dunIsRukUUA AL ITUIANS FinTech @aneliiinguuuuusnising q fineuausdsie
adda - ) o a aa 4 Aa " v o v o

InFInvesAulies MmednvarnsALludInvessevnslundleslausSuiaglvaudAyiu
AINETAIN 7357 wazUsednSam nasdnduladenlduinisminisduiuegivuszaunisalnmsldy

[ A o aa < o w 1 a 1 Y & ¢ =< & Y oA
NuuarsERUANUWeunidesyuulluddgy Inslanzegeddlunguiauaistudnd sudunguguilaa

[
a LY =

nidngaImnIanIlukazdunumadAgylussuuiaTegna Ay n1sAnwin1siuganudeuas

<9

anulindarensldimalulagniinisuvesnguiaiueisdud ndlug1ugue naluasygnaves

nyamnamuas vaelviidnlangAnssuguslaalaeg1einds naludfvewiiaslduazliinglduinig

Y
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nan1sAaneazanisav Ul dusumslunisiauiuleuiswazeanwuuusn1snanstuliiaenndag

fuAufeIN1sveIUslnaldegreliussansam



18

o a v
1.2 A10UN13998

1.2.1 msfuianudssanulindalumsdenldmalulagniainistuvesdldusniministungy
wwalstudndeglusysiule

1.2.2 Mmssuianudssiuanulindalunisdenldnalulagninistuvesglduinimianistu

! Y @ e v v 6 A !

nquLaLUBLsTUENgdaNuduiusvSell

1.2.3 masuianudswazanulindadinasanisidenldmalulagninistuveslduinimng

a ! o & ¢ A I |
ﬂ'ﬁLQUﬂﬁjﬂJL"\]LU@LTUULEJﬂ?JMiEJVLlI @'EJ'NVLﬁ

1.3 TnUIeaIAYaINITATY

1.3.1 Wiefnwnssuimudssnnulindalunsdenldimalulagmansfuvesiléuinnsms
MsRunguaalsiudnd

1.3.2 Wiofnwanuduiusszninanissuiamnudsauazanu lindalunisidenldinalulad
yansRuvesglduinmemanisiunguiatuetstudnd

1.3.3 il ofnwndndnaresnissuianudsaazanulindaveslduimsiinadonisidenls

nALUlaEN19N1TRLVDILITUTN TN TRUNGLLIWBLSHOND

1.4 dUNAFIUNITIIY

1.4.1 mysuinnudsaazaalindalumsidentdmalulagnnistuveslduinsmanistu
nauLaLuelstudnddanuduiusluianafeaiu

1.4.2 m3uianuidsauazanulindavesdlduinmanisiunguaiueisdudnddnasonns

danlgmalulagnianisduy

1.5 YaULWANISIAY

1.5.1 YaULIAAULLDIN

va v

Wann1539eas9l AnzERdulaAnwAmNdedkazauiINdlanidinasanisidentdmalulad

Y

MensiuveslduinmemanisRunguiaiueisiudng
faudsdu T nissudarudsauazarailinga il
1. M33uFAudes (Perceived Risk) Usznausig anudssinuaiudasnds Anuidssiy
M5y Anudssiuanududii anadssiune mnudesiuussansam waranaudsiny

GNGEY
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o

2. anuli9la (Trust) Usenausie AUaIunse AU LazAnugadne

o

fandsniy laun nastdenldmalulagvienisiiu laun Mobile/ Online Payment, Online
Payment, Electronic Money, Credit Card, Electronic Money Wa¢ Automated Teller Machine
1.5.2 U9UIAAIUUTZYINT
Uszang Ao qﬂﬂaﬂq'uLa]LuaLsﬁi'fuL5ﬂsz?ﬁ'vi’ﬂmua&ﬂusﬁmquﬁﬂmuﬂwgﬁaﬂqamwumum
(Core Central Business District) A USLIaLUAUISSNUAZEIMIADUMTLED TALA ruauudan auuaIns
LazauUNIEsILd 4 neudu Jaduundinszanddidgvesussaeiasditinemu aandunisibu waz
U'%i?ﬁ/u,ﬁﬂimyjﬁmﬂﬁgﬂmuawwmma WU itasouannll BTS Fauas wag BTS dasuuns ﬂiamqwﬁu
WDWVAUNUIULAETIVNT LU GIUUWING DUUNEUTA denuuands S1vUsease LLazEJmmmmUiz@ﬁﬂ
Faduguifiinddneusiuaumnlduisu wazdadumudnansgruiuane (Shopping District) insedl
@Ju*&]‘miﬁﬂwqummmx‘i U CentralWorld, SIAM Paragon, MBK Center, Central Chidlom, Central
Embassy, Palladium World uag Platinum Mall 1udu ﬁfuiwLﬁuﬁuﬁqusiﬂmwquﬁwazLﬂwgﬁa]
YosUsEINAlng
nauogs oA yaranguatueisiudndiduanelugudnisdi CentralWorld, SIAM Paragon,
MBK Center, Central Chidlom, Central Embassy, Palladium World &g Platinum Mall
1.5.3 YDULUAAIUIZEZLIAN

o a A (%
52888 UNNTVININY AB YIUADUUNTIAN — AUBIYU 2566

1.5.4 YaUIRAUNUN

=) L4 1%

1umﬁﬁ]’maw1s‘ﬁu%ﬁuamim CentralWorld, SIAM Paragon, MBK Center, Central Chidlom,

Y

Central Embassy, Palladium World iag Platinum Mall

1.6 fdgrudniianiz
1.6.1 Wwualstudnd (Generation X) A nguALAATEWINGD 1.6, 2508 - 2522 91 45 - 58 T
o T . 2566 Aunduil Agnuatuvas Baby Boomers Generation #4423 .. 2508 - 2522 fhutas
yosduinm anusfadsvergluialan LLazLmemﬁmqmﬁwLﬁmw%famzqm@mﬁwLﬁmﬁmﬁ%uMﬂ U
mafnvendngasiitsanasnn vsiienmaniin Baby Bust Generation (Bust fmsarfudnurfuya)
1.6.2 mﬁufjﬁmnmﬁm (Perceived Risk) #1809 5zf§ﬁ’ummhiLmuauﬁ;ﬂﬁi’fﬁmié’mLm%fge‘?fqmﬁ]
dwadesoflduinmamenisdunduaiuestudng Tunuidet uwwssnmveamsiuianudsadu 6

(%

UszLnn o9t
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1) N135U5 ANud g uANUaen Y (Security Risk) A311gQLdET019LAAT UIN

YR~

HL93N55UTRYA (Hacker) Bellnansenusianuuasnsievaeyldsuin1saava 1u 35Phishing n1sdnasuy
aniudeyavesdlduinisiagldnisasusis annnisnsevindanandlidifissudazidinisgadenianisiduy
Y a tooA ! = a <) ! o [P ' <) Y v 1 ~ o o w
vaaguslaausdsietndunisazidaniududiudivesdld FedietnludenvasgrmilanaAyves

A LEUTN55UANSARVER

2) NM35U3ANNLEAER1UN153Y (Financial Risk) Aadeaia1aazinu Tuvaeiiv

'
aa v =~

§3055UN15la U N159158RUNIUNEEUIASATNE Hesnnisiduinsldusingrenansiiinisas
aeileTovesninaufivinisadunumilouluusuinisaaiu vinlinsandunsaunguunedule
a1 Weldiiatdynluni1svingsnssuiieseser1vaweiinanteinseninean1sA1auAITNIe

AU

3) nMssuianudssiiuaadudiuia (Privacy Risk) Wuanudesiguilnaiinssus

Y

ABADIAV LAAINANTENUADNITIIUSNNITTUIAITAING LU AIUALLNAIVDITEUUSUIANSAINANTD

Anudniulassnianeluladsudnualveslduinig

[
=

4) M53UFANULE 89181 (Time Risk) Msgayidenaiiazaidliazainiiiniuy

WaewnanaNa1dn ANLeInauINlun1sUTuUaEun1sEUTNITINNRULSUIATT AURNNTENISISEUS

LY =

nslduinsswIAsAdvia sundealauelunisiduinisaeddiaanlunisiseuiunn wievilvguslnada
Jaymediunsliviedtnisldsuiasadnialudiwiainddey viliiAaanudumainiinasenism

SEREEHLE VAT

v v a

5) A155USANULALIAIUUSEANS AN (Performance Risk) LARANNNANTENUADNAANG LU

Y

NSYINUYBIEUIATATTATINEITRITUANEINIT ANNYNABIVBITEUUTINRsEEEatunTIdusNNg

Y]

MAUTAN LU mmL%'maqmsmaﬂwaﬂ%'a%a 7ND1AINANTENUABUTLENTNINVBISUIAITAINAT 1A
Tfnudsweinsiiusnisinl 4 ne1rsglinswuanudeinsveuilan

6) M3fuiauEsudenu (Social Risk) n1snlduinissuAsidviaetvdanaliiin

a

anuldnelalunguieunsenseunsiianinsadmwaisnnuidntuyuneiavieldfdeglduinig

u
1.6.3 Aul311918 (Trust) yunene nsidula wazBuvenvanlinslasediilasuaiulinga
% 6 a v Ly

F9lAULYITUINL A SUNITUS N0 1AL AMUAINITOVDINITTOANTATH NEOUIITTEUUTITULRND

q
[

advayuuarlimudismdeidnldusnismeanulusda Tuadded wiadssvvesanulindaiy
3 AU Al
1) Aulinglaniuanuaunse (Competence) Ao Yinwens oAU VRINITIAUINNT

TIfWoIdsweliuINg karANELNTIYRINTUTEIIaNAYRI By aIgNABaLLiuEn
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2) mailindlagiuninamsi (Benevolence) Ao mugdndiosnagyindadifsinaad
TtugAlindlaglvuinmandeuisdssuusosiufioatuayuuaslinudiomdedidnlduinisdeni
Tusila

3) pulinslasuaudednd wienuasslunsn (Integrity) fio puainauelunis
UtAntha mslideya Mdulsleviundidlduinsdoanuaida asslumsan waghifinsdame
Toyadiuyanavegly

1.6.4 walulagn13n1513u (Fintech, Financial Technology) aade n1sumaluladanige

laglaneauNsaeasuIUsegnAltlugsnanuNIsie N155WIAISNITAMY Welin1TusNISAIUNITRY

]

fUszAniamanntu wazdionauiudvunginssuvesuilnaluddalvaiaig wu n1sviueundiadu

[ '
= A

e Wigldnuausaigsnssuiun e inivuld egnsmindilaglidedufindedisunns
1.6.5 Mobile/ Online Payment #1884 N1591133N35UNNNITRUAEAUDINIUINIANYITIBDD
ABNTILMES WIRNTEIRTE WU N15leuRY Vst seRuliLATINAT IuansTseAAUAmMIToUINNS

] A 1 oa ] 2 aa a a | v Ay o ¢ o
AN ) VULATDVIYBULNBILUR L‘Uu’gﬁﬂqii@umumﬁ%ﬂ'ﬂﬂmquﬂqiaﬂUQJJGU@I’JEJLU@ﬁW?ﬂWWMﬁ@VﬂJWSL@%UWi

[
v a a v

sz Inefldfesuensiaautnd snnedeanunsalouluaiudndnissuiaisinenlidinisiseniu
ANUSNISLINY
1.6.6 Unsnin (Debit Card) nangis Unsiinnbinudadlurinvestietns aunsalddnsiadn
Tunsvinganssueng 9 wadlounnduanfnda lidnasiluneouduanid ATM 1sedusmiauinisniy
v v q' 1 Gl v a L4 o a d' o a o a L% a a
$uANTINTIENT vIeasdeuTiesulatl lngduuiunldluinsndnavgniinainsentuludydEudn
1.6.7 UnstAsAR (Credit Card) 1884 UnsiiNSuU@sAnf1nualiannsuIAIsusaan1iunig
nsRuneandns Fahetnsaraunsaldiuainietunsainiamilun1sssnssue 9 auUssnnues
Uns i Fouledud wiedieauinisdu q leglidndusesddulutadlusausiivihgsnssy agdlshinng
a ady v ) a v ° a 1Y) o 3 Ao a a a! &
1RUAlgIINTRsIASAnA BRIt sEAUlARTIIaT unlidserdlunainnivun aziinisiseniunendekas
AU
A a & A ¢ ¥ 4 = I a Ao o= 44'
1.6.8 \Judidnnsoilnd (Electronic Money 38 e-Money) vueiia yarudun Yusinlude
a o a 4 1 a a 6 Ly a =l 1 o == & & 1 a & @
DANNIBUNE LU TNABUNIADS LUUATNANEANLALLAT DU INTANYLBDD NTBLATBUNLDULNDS LI
Fa{lduTn1slavseiiuadmin (Pre-paid) WK IUIN1S e-Money wazanunsalddiseardunuay
ANUSAT Y3 DANDULALNUNITTITLAYUAR
1.6.9 Automated Teller Machine: ATM %1118/814 LA309%N55AANNNTHUSRLUTRYBITUIATS

RIRT]
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1.7 Ui%Iﬂ?fUVlﬂqﬂ?qﬁlglﬂ'ﬁ‘U
1.7.1 wadevilinsudeanudsatasanulindandaananisidentimaluladnianisdu e
AlFU3NIIMINTRUNGUILUBLSTOND

1.7.2 annsaiunanlaannnisfnwrluimunysuusanisliuinismamalulagninisduies

Aldusnismenstunguiaiuesdudng

1.7.3 anunsaldidunuimndluniswaundesonssdaiuiiioatiuayunisiauigsia Startup

= v L %

wazszuuwnsulyd (Franchisee) Tunisasnaudnnssuuinismanistuidndeuilaanngieds duas

q

Wldnisenseiununmdinvesuseasuliaunsaissiinlaegiaduns danuay wasdaueiluday
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WUIAA NOBY) WaTIUIILNNYIVD

1a5an19338 1589 “msfuinnudsawazanuliedandmansladaladuodlduinigms
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nsunguiaenstwend lugugudnaiaasegiongamnumues” 4 andidulinuniunguvie
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£
Yo A

wwRaeLduiugulunsasenseunsiaelined
1. WnfawazngeneItuNITTUIANNGEe
a a d‘ U ¥
2. winfanaznguineiuanulingda
a a A Y] a v a
3. winAnkagnguneiumalulagnewIunITRy

4. AP NNYIVD

2.1 wurAnuasNguRReIiUN1TTUEAALEeS
2.1.1 Mmsdudanuides
ms¥uimnudsadumnuanunsalumsdssdudinnudosignideundalunsdnaulald
U315 Fannsilnnuanansasdananiiuansisturesgndn duansgnuvinlingAnssuvesgnAnunnsieiy
oonly anuliuilalunaiiosiiatuanmadnauladeuielivinmg iutefeneludaiudmimis

v a Y A o

andulavesuslan Wuanizinuslnasy

Y

v3R3ANTuNImMTIBINNAEYY Mndnduladenseld

D &alle

Y A L% U a

U313 MieRuslnasusnseianinazianademennmnandulafianain Wumelivzasnisdndula

Y Y

\evveyauInTu (algna YIuaugy, 2553)
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N135U3 (Perception) M11889 NSEUIUNITNUARALRBNATIIATEUU WazhUaAIUMNNEYRIENT

U

o

naufalalidunmidanumneauanuianiinfAnvesmunisneuausiveaguslaaaztuegiunissu

Y

Ealle

nsnevauewamnsEAuuAn1aniy Weasniuszaunisallusinuazusegslavesyanaazyinliiinnis
Susvasuanafidaedinseduuansteiuly witnanuidnvesyuanannauaziindumilouiu Ae &
ANUSANINNNTTUT uin1smavaupsianuANTIAnTuYeIYARaasinIsAnuvEelasneiy NM3Suin
AefuiinavilingAnssuuanseantuuanaeiuliaiie wsdanaznissuivesyanavsiinuduiuses
fuasiu freg1agu U3n1sswIAIInIBumesidauy msUAUNABINITAINEZAINIINNITVIIGINTTY
v v 4 Ao & a Ao 4 Y o v oy = v a
walantnumseninauazuesInduuinsniivsglesiuaggnadnauilideanisdenanlunissesuda
WhFuuinsaziiuIInsuinIssuasnIBumesilaturliusndananlduinndi dwyeealaiilad

AufBINskarksIglamalasiuinslduinisldlaeglurnuindnvesuana fiudduanasuiis
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Yuegiuanudeinisuazusegdlavesyananiuisnuduiiusveanissuiaudeinisuasusegladl

AwdAyRongAnssuduag1as

=

a3d ausuia (2555) lanandenissuinnudssdn Wunssuiienuliudueu vieldaunseg

Y @ 1

UNAE1NNENAINN58AFUD 91nANUBNNETT IAILAALAY 2 auveennutdsslunissus s Al

q

e

A a

wuueaY wagkanduiiiasainanuliwiueu avefgusiaasuianudsdunisdnduladonsdnsio

o

A5uinnudsaldmsziivszaunisaites wielifivszaunisal viedunsdndulansisdunindoa

3o \Wuddvi q vieduslanonawmelasuanulineladundndueingdu q waslianusswinseiiasly
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MRANALALDULUBARN 19U UINNTNEINTAIUNITRULINNG N15EDNKNANNUNDE1EADY1NTLID1AF DY

o = =

Aiedansleinedu q luewiandie waznagayuduslnA1a3an1aANNIINANEIRUNUGILYRINTS
anaula visevaanueiuluauaunsalunisdndulalvigndes

Heng, X (2005) 83U18814N135UF AN B3 TAUARLAEIAUAINLE B99zaIHalTIa ULz

' (%
Y Y

AudIUSAUANRuLarANRTlaNTEINNTSUIANUES @unsoutieantidu 4 du lawn n1s

a 14 [

Fudrudssinuesegia Aunisnszyidiuyaea wazsuaududuso

o«

ANty aunsnaUaEmIngveInsiuiandss IR n1sduiandes
(Perceived Risk) waefls szauanulsiudueuiflduinsdoundndsesdmaldssiofldusaisma
mMsunguaueisiudng 1dun mssudanudesiudann mssuinndssunistiy nsuiany
Foashuraududini mssuimnudssunanisuiRnu mssuindsinuenadudimui g

SU3ANUESIATULIAN

]

2.1.2 ANUAIARYUBINITTUTALLEES

Jadeddgiinettesiunszuiunmsdndulavesgnal Ao seauvesauides lunislduinisi
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[ a Y v a

anNA1ENITUILA Anades Ae Aulduwdueuandadesing 9 Nenaintudiegnadadulalduinig
anAnavannsalesiunnuibedlagedeuszaunisalinediunisufiiauvesusnistus uvinisdaely
MIIATILRAYBIVINT wakllosandnluanuduass gnAresivssaunisalieniunisldauveuinig
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Wesunuiearalifiwenld uenainil gndreravinnnuannsafiasyinnisdadulaligndesmunyauy
- = A W v g v Y v a o oA P & o g v v v Y a
wseonalianunsaiiudedulvignandesdadulariui Feanmamarilvignedesysvauiuaudes
Tun1sldusnis mngndndnissuianudesesnisuinisusardosmanniasvinlignandidaudonlunis
andulalunsvigsnssundesas uivinguslaaiinissuiamnudswinagyilvgnanisiientunisdentd
Fosnevassuimdudiuauinn Fanslddeyainetiunisiuianudssweslssiamuinisiiedelunis
TUNUNITARIAYI I aNNTaINagnsn1Tnata 35n1533lagnatliiunldusnisvessuias i
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2.1.3 Usztanveenssuianuides
Jacoby & Kaplan (1972) na1vin anudsaduanugadevesiuslaaildainainuuinayuves
dudnfveundwmanannuianelalunisde Melldlilfanudsseanidu 6 nqu laun Aun1sdu du

¥

NAIUY ATUININGT ATUTIINNY AMUAIANKLAEAIUIAT Gronroos (1982) UNlduskilAnNUL%31 N155U3

&

uaslifanannnnsu3ns (Perceived Service Quality - PSQ) wazamnnlassaniigndiusle (Total
Perceived Quality) LuaAndiuNaINAATfiABIAUALUsENg AuasusTnadunadnifigusing
aan¥elAiRenfunisuimstildaunin lasauamuinsiguslnnazannsasuildduinan 2 dawu fo
Aunniguslnaniegnéniinaug s (Expected Quality) uay AmNMSLAAT ULN9INUsEaUNTTR]
Fenvaueatiuilaeies (Experienced Quality)

Parasuraman, Ziethaml & Berry (1985) L4 ¥i1n15@nw1ii g2t uaain1nn1su3nng wuin
Padeiugruvesiuslaaldlumstmunidesguninnisuinsi 10 du Tnemafususadeys 2 ns
Ao mafunsuiiegadiumsaants dssanden sl 1) n15139lald (Reliability) Fefina
AyndlostutuneuiBnisuins Teun nisliuimsdugndnldgndesiausineunsn warlinsufoau
anldgndeansanud lddyanlidugndiseaiiuasudiu 2) nsaussmounenuUszad
(Responsiveness) As n1sianujssiu fanunfenvesiinauuarninau saluiaszeznaiidany
wnnganluuinasaae wu wiinaw wAdgnignanld Wuviaedainisavinisiasiasaiula
3) AUEIN TN lTUINNT (Competence) nunena AuauUAlun1silvinuslarANaiNTn A3l
A Bmgiuuinig tude winaudesdinsliddwnngiiinee uarliauannsa 4) mathdasng
(Access) Ain AuAdesi AudtglunsAndeuazdeans Wy annsalnsdnidnseldnasna ns

Y v 1% ¥ o

usnsnbiungnAdeslirwuginanIui wazna welilignAdesseuu viadesdaiudiedenis

[ [
A U

AU 5) n15i8eileidsendy (Courtesy) nanife ninMudeddsedulunslinugnin druuey
v = v w oA ¢ l X a o

You uazdluywedunusvasiuludan1suaan1e9 an1nuwaginangay 6) n1sAnnakazd aans
(Communication) fig wWilnWaNNIANITESUILNN 9 SesnlvignAdiaudilagnaes Fersdeansily

mwindanudiladng wu deyalufesuinis sunedasiAusnsuazdiuan 7) anuuiiede

a0 aA A o ::4'

(Credibility) lawn YoidusvetesAns anuazuwdetiovoninamuillasadeiugnAl audedndi

v

151518 anudedolduaznsinausiivendon Tifugnd 8) amnusunsiaimdasnste (Security)
yneANI M3 thainsuinmsiildfisunseungnd lifirnaudes waglddelmantiymsineg dldun
AnuUaenfigressanie niwddu uaraududiui 9) madiladifiawas3dnanAn (Understanding /
Knowing the customer) #isiia m3itladgndlnnuszasdiduetndls uaziSouiifsrtunnudeanis

wnzdi dnshinnuldlagndamesuanauasaiunsadiBogndnle 10) nsusmsuuuidugusssy
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(Tangibles) fio AMANWAMENIEANBIANT AENYAE MeuannEnnuy SudUnsaialaniieL ety
N1591UIBAMNALAINGN )

Featherman & Pavlou (2003) lataueaautd oeluyuueuae usN15550558 SUIAITNI
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Y

aa o

P AAHNANTENUADNITIIUSNNTEUIAITAING LU AINUALLAAIVITLUUSUIANS AIva IaAnutiule
seviamalulagsudnualvesdlduinas (Lim, 2003) muidnd usnissuwiasmeduwmesidniienaazl

wnzAURIes MewmsNanie 4 Wy livangauiuly vewdwiaudesidunansenuseniuidn



27
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(2009) l¢@nwTesunumvesnull uinnssuvesuslae uarnsiuimudssiidnanonislduinig
suA1eeUlal (The Role of Consumer Innovativeness and Perceived Risk in Online Banking Usage)
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Crotts & Turner (1999) & uusgUnuvveaniwlinslasenidu 5 sedu leud sedui 1
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seduit 2 avulindlawuuiuan (Calculative Trust) Wunsfansanidie dadulalagldiuenlddnowas
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(Electronic Commerce: E-Commerce) wingfis n1sdiiunsniaasssiala inssyiuueietisde
Biinnsodnd visdl N15A1IUNITNINATEFAIAINA1IB1ATINEL N1TBOARUY NTHERN N5IAYUIFUAT
nsAaUAniards MavheInsInaenauN ISy duedetiedodidnrsedindens siuduaiete
poufianed Muedetenieluseninesdnaniedisienty seniesdnvie wietisansnsae 1wy
wietedumedidaviandotiededumedidaviowiotnede Sidnnsefinddus wu wievielvsiim
waziSo1elnsind msdeansuiuszutuinietnedidnnsedndiduesdusznavddalunszuiunisingg
nalaeagulein memdvddidnnsedind (E-Commerce) vanedis nmsdiuAanssumisgsnalagldde
Bidnmsefind knuatetnenisioans ieliussquafanssuiiy

2.3.2 wwRaieatuniseansumealulad (Technology Acceptance Model: TAM) Foster (1973)
nanada Aumngveansseuiulindunisiyeealdiinnisidsuiandunaunssuiunsnigg fae
aues waziineudiulalunisnssviwgiinssy du dewlednldsuusylowd F.D. Davis (1989) fa%5n
audnsavesnisldmalulad esuredstladefiiansnanenussauanmginssunisldinelulad
Fauszneusnedadondn 4 Uszns lein 1. fudsnieuen (External variables) 2.n153u3HsUsslomd
9nimAlulad (Perceived usefulness wio PU) 3. mssuiinduszuuiiiesensldann (Perceived ease
of Use 38 PEOU) 4. simuaffididanisldaiy (Attitude toward using) vimuaffidaanisldauldsu

a [

dvgnaannssusialselovunlasuanmalulaguaznissuiindussuuiienenisldeu wagnissus
falsrlevinlasuannaluladuardmalviinnisgensunisldeuaislunian Rogers (2003) nd1331 N3
goufuuinnssuasiindulailofinissuine Yselowdlunssuiunistu Feonvldnadaduluduediv

Uaduaruyananazdnvay uinnssulagnszsuiun1smiednlazesyanaiinednun1seausuuinnssy

[
a o

Bunin nszuaunsEansy (Adoption Process) @anszuaunissananiiiuwifa fe duusn Wutuiiugn
Tneyanaazdinissustauinnssuln q uisshiflenudifemelunmsliunnssudu duitaes iWuduals
yaraazsulianuadlanasAnwndeyai mdmdsadunsldeunianssudy duflan Wudu
Uszifiuna Ransandesslenifiasldsummuddyuasanudsisssonsuuinnssuduuild uid Jdu
funaaes Tngardinmsthuinnssudunaeddiiiednuin Usslenifldsutumnsauviensvauesaiy
doamsvaslfnundelsl 19 uartuiiidutuseniuuianssutuldosuaiiaue

2.3.3 mdlggmalulagnienisdu mneds nsmdvdsidnnsedndiAsatunisliusnisem
§INTTUNNITRUANY WugUnsainiessuudidnvsetind 1wy nsdwidlede e Suwesida fins
1u3nis 1wu n1sindu asulu Teu [¥u wie aeunmeeaiu Wudu Tnglusuiannisliuinisees

surnnsdannsetind danunsaimunladnies Wesesiuanudesnislunislduinisvelduinig



33

SUNIASDLANNTONNENANLINTUDE 1 DLIDY 1T991INTUIANTDLANNTIRNFY 1 IR AAAIINTIALS LA

azanauglun1singsnTsuuIntunassendaninens
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Audiedalaiuasuay. (2559). lavinn1sA w5 839 ACIS-Cybertron Top Ten Cybersecurity

=

Trends for 2016. lina1331 wmn1saliiertesiunislanivialeivesiindunalan Tusausis Social,

adada 4

Mobile, Cloud Wa¥ Big Data 138177 LﬂuﬂLm'qﬂ’]iLU?{amLUam%ﬂmﬁGimammmmQﬂuiuﬁmiwﬁ' 21
damansgnudeasdnmnesdnslulan deesdnsdnsqianiasguaziensusniudesinisuiudaiu
“Disruptive Technology”, “Digital Transformation” Wag “Digital Business” 92U Mega Trends
Wedfanan 39 Gartner 138031 Nexus of Forces WazE ALY [oT (Internet of Things) MlUaymiAu
Cybersecurity w"iﬂmuqul,mmﬂﬂ@qﬁﬁu k31 “Cybersecurity” ﬂawﬂuﬁwamﬁauﬁﬁuﬂam e
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U9 “Cybersecurity” Igwenan wusoemifu 1. Emerging Hacking Industry ,2. Undefined Unknown
Threat at Risk ,3. Security of Things, Internet of Trust ,4. Security—driven Architecture ,5. Vulnerable
Third Party, 6. Information of Things and Data Science Revolution, 7. The Rise of Generation C:
Digital Lifestyle in Digital Economy, 8. Cybersecurity Centric and Cyber Resilience in Action 9.
Increasing in Cybersecurity Capabilities and Competence Gap ta¢ 10. Integrated Risk-Based
Approach Standards & Best Practices I@aﬁ%%mmﬁﬂmméfm Cybersecurity pgadfuveasdnsty
FududosthunsgunazuuslunsUFURTA (Standard and Best Practice) inUszendldlusadng
sunsal wadlym (2561) lAnwses n1ssensumnalulad MyMo Mobile Banking U3UW 511A15
99UdU FinTech Adoption of MyMo Mobile Banking in Government Saving Bank mﬁﬁjaiuﬂ%ﬁﬁyﬁ
“mqﬂizmﬁl,ﬁaﬁﬂmmﬁﬂszﬂaumiaam%’uLwﬂiuiaﬁ MyMo Mobile Banking USU 5U1ANSDDUEN ey
deiauauugiamsiimnzanlunsnsedulvlduing seusu nduiegdlumsdnuideluaded fo

A malulagnieanisdu lunisviigsnssy memsusiulnsdniiede lagldueundiadu MyMo lu
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Janinguasnvsill nan15398 WU eadUsenaureiNIsEausumAlulad MyMo Mobile Banking USum
suIAseeNd Usenaume 4 fif 5 aadusznau laud (1) Aanmuedsyuy (System Quality) gnyaundu
9IAUTENBULAET AB UIATFIUVBINTITTNYIAIINEY (Standard of Confidentiality) (2) AanMYBITRYA
(Information Quality) gnsiutduesdusznauiiien fs Tayagndeuwazidilasie (Accuracy and
Understandability) (3) Aaun1mweIn1stiu3nis (Service Quality) Usgnausag 2 aaausenau laun N3
MeUALBIBgNA1 (Responsiveness) wazAulede 1521900 (Reliability) was (4) AN YUY
waaduungly (MyMo Characteristics) gnsauidussdusznauiisn As AuaImIsavoLaUndindu
(Ability of Application) mamﬁ%’aﬁmmmﬁﬂﬂﬂssqﬂmﬂlﬁi’ﬂumivfﬂLﬁuqiﬁwaaﬁmmia@uﬁu% e
Uk 19lun1919uRUNaE NS NIIRAIR wasNITTAILINGAS NI 81115000 UAUBIAIINABINITVBY
Alduinng maluladnisnisGuldunian uazifindnanuanunsalunisudetuldognedadu Aldas-
Manzano, Lassala-Navarre, Ruiz-Mafe & Sanz-Blas (2009) loEnwn LwﬂiuiagﬁguﬁﬂﬂLLazmﬁuimm
dedlunisldsurmsesulat Mdutadendnlun1sidedsl nanuindenisldausunaisesulay uaed
maw’mmamia@mm%’ﬁmmLﬁﬂ@%@ﬂﬁﬂ%lﬂﬁ NASIUITBNUI u"’;’mmiuﬁu‘ﬁmﬁa?ﬁﬁﬁmmmiﬁﬂﬁ
szuvressunseaulatAdunazannsavildaneusuinndssesuilnelunisldauuinimis
mMsduuwdumesiiald anuduiuslufienadertutunisidnusumsiiudunesidaiiseduiadfy
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ANUAsinanNduTUSSeras 9.0 ﬁﬂﬁl,ﬁuiéjﬁqmi%’uﬁmmLﬁaqﬁszﬁuﬁasaq Lewis , et al (2010)
Avinsmensalfliuinssurasadvadiunalnsdwidede vesnguissululssmaeesiu wuin
nsuwinszaeuinnssufimuduiusiunissuian deatazanlingdeiidsvinaduniseousu
mslduimssuimsadvialulsemawosud T aenadesiunuideves AlJabri uag Sohail (2012) Alv
TOAUNUNITLTUTNNTEUIAISATIE Haunelnsdwsidlefielugiafoseidydn windnisunsnssany
uinnssud Adawarileie 193 dnd an1sanadud sslunisldusnssurnnsadnals Crawford & Di
Benedetto (2014) arundes maneds arudululddiagiilnAnealiuiuey dewalfniswaundy
Usvaunadi$e vieduwian 019inannmatesusznis @1 Mckechnie, Winklhofer wag Ennew (2006) §
sy wfuniseensua deslufifisny nsiiu anuvasadelunisldau uasdeyadiuidsaninsa
Aetuldluaniunisal Sualudsaunasnansgnufiazaunfaduisivinidedls mssuimudsads
Snuilenuys nénfifinrwddnuazdssaienginssuvesilivinng Wuanngifanuinamndadula
uavaziindofianain auAnnsvzaonsdndulauarlsiiinnsvensuld Jaudazdifvesnnudeaife

ANUNLNY 4 U938 F9tl
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(1) Anandossinuauansnsansidaiu (Performance) vaneda anudnalunislduinisaglsl
annsnaalszlevdldasuaslifiussavsrmilsmensanuiidosnisvesglduinig

(2) Aud seduadudiuda (Privacy) nuneds Fauadanud edunnud edndves
flsranssuasdssuazgliuinmaedotismsdomslumsuntadoyn duimeslduing vie
gndnasuthdeyadium visedvdiinldsyuuiesuisnnuvasnsde Aflduinsisagldzuanmsldany
walulad iledestunteuntesteyaiidumnudulily gnineunslaefildsuoygnn 1wy msgnlasnssu
n$ndau sulassinelnsdmsiiadoudl n1sgn lasnssulasudluaedivaydvaemdusznindeuiu
sy

(3) mnudeafun3iu (Finance) nuneda siauafenandeifafuailiseviesuiuiuiiens
gadennnindndiannnisidusnag

(a) Aaideaduszesian (Time) el anudssiunaeslduing anudesiueemi
azanlunsldusnisrediaim wazAualunsagdsanuauAInnis Tun1susnisveamalulad
Tun1svingsnssumeanisiiu msdenunisiuianudsdlufifsing 9 f5uumn wisinuuiauand
pdnpfuvdodniu nsiausruidsdluyuueamsfinnsan vasdliuinis Wur suins yuuesszuunis
doans liun Jlisnsuazammowoslivinis Sseninsouanuastiode arundesenls 4 Uszuam loun
AMMABIA1U UsEANSa1m d1unisiiu suauUasadeveanislduinisuazainad sesuna
;ﬂﬁi’fﬁmaﬁ Aeduiidmanannudeinsldusnis M - Banking Nitin.N & Nath.V & Nanvy.G (2014) 1
AnwidangAnssureanseaNsulnsdniieade USnN155U1AITTIMUNAINE U nAUTEINAT ULAE
wan3Anw WUl Tulsemeduideiinng seasunisld Mobile Banking iuiiies 29% lnganmaiilald
Mobile Banking tnszafimnu fnaluiFesasnsinumanuaenfowszenududiusosld

v

sznanendudeddey dwsusuiasnaziiugldau Mobile Banking Inenistawaniiuuiuiy iieli

Y]

v & A A v r . a Y =
ANANIIU uaﬂmﬂumamamaaﬂ%mu Mobile Banking LW31¢a@1U1506339@0UEDANY NITLUIDIULYY

o

D

nslouiuy 1

nwn 3una (2562) Wdnwdes mssuinnudsazeulindadidmaieausialunis
33N35UNMIRUEUsUIASULIlERevetgnAsIAIsN Ty e (naw) Tudwinawan Inefnwisedu
nsfuianudes anulindasazanudalalumsrigsnssumanisiuiusuiasuuiiedevosgnd
nauieens Ao gnAnvessuinsilineliuinisnisvhgsnssumenisiuriusunasuuiiediedusunms
wansAne wuin gnéndulnaidumemds dengsening 31-40 T sefunssudmnuides anulinsda
wazausilalunisvhgsnssimenisiuiusasuuiiofiovesgnéegluseduinn seduenalinga

waza tlalun1siigsnssunianisiduegluseauuiunane n153usAud e Taninanisausie
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AMuLIalalun1sigsnssunanNIsiuNIusuIATSULTad 0 N1TTUTAIULE B 1UIALAEA 1Y
UsgdnSamdidngnantsauseninudelalunisyingsnssunianisdu anuliansdadiuanuaiunsod
answaLauInsieauadlalun13YNgINITININTRUNINEUIATTULETREe SUIANIAISHAINSYUUTINY
sian1siAudla iiegnAarinnudaslaldusnisiiuunduy
w101 1S3 uen (2562) ladnwils 99 wgfnssuwazniseausumalulagnislduinisuu
WnsAnvifiefevesdlduinisnguiaiuasdudndlulunuiun ngavmumuns iWednwimgAnssunstd
a (% € A = (% I Y a [ e A
Usnssumsuulnsdniisleds Anwiniseeusumalulagnisldusnmssuimsuulnsdwisliens Joymuas
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& S| av A 2 £ o [ < =] Y ' ] [ ¥
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nauog1e loun ferdeluniminvayidaUnsalindeuinazdslsiinelduinstisetus wugunsal
wAouiiTiuau 400 au Tasld33nsmisadAnssann Tiun Arud A1desas Anadedndeoauy
WIRIgIU wazadfsyuiu lawn A133ATIYin1Tannseldsnaas (Multiple regression analysis)
HANISANYY WU izﬁumi%’uﬁmmL?%ﬂﬂumﬂsi’fﬁmﬁ?’ﬁzL‘Eumuqﬂﬂiaim?{auﬁ (S5UU M-payment)
a5 eglusziviunarssziuanulinddalunislduinmsdissiiuriiugunsaiindeud (szuu M-
payment) Tngsau agfluseduanniian wagausislalunisléuinistnsziuiiugunsaidissiiuny
qﬂmaﬁm‘ﬁauﬁ (5¥UU M-payment) aglusgauuunang

Davis, F. D. (1989). lavinn15@Anw L"?Iaﬂ Perceived usefulness, perceived ease of use, and
user acceptance of information technology. Suggest that valid measurement scales for predicting
user acceptance of computers are in short supply. Most subjective measures used in practice are

unvalidated, and their relationship to system usage is unknown. The present research develops

and validates new scales for two specific variables, perceived usefulness and perceived ease of
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use, which are hypothesized to be fundamental determinants of user acceptance. Definitions for
these two variables were used to develop scale items that were pretested for content validity
and then tested for reliability and construct validity in two studies involving a total of 152users
and four application programs. The measures were refined and stream-lined, resulting in two six-
item scales with reliabilities of.98 for usefulness and.94 for ease of use. The scales exhibited high
convergent, discriminant, and factorial validity. Perceived usefulness was significantly correlated
with both self-reported current usage (r=.63, Study 1) and self-predicted future usage (r=.85, Study
2). Perceived ease of use was also significantly correlated with current usage (r=.45, Study 1) and
future usage (r=.59, Study 2). In both studies, usefulness had a significantly greater correlation
with usage behavior than did ease of use. Regression analyses suggest that perceived ease of use
may actually be a causal antecedent to perceived usefulness, as opposed to a parallel, direct
determinant of system usage. Implications are drawn for future research on user acceptance.
McKechnie, S., Winklhofer, H., & Ennew, C. (2006). Tavn1sd nw L%ﬁ'a\‘l Applying the
technology acceptance model to the online retailing of financial services. Suggest that extant
research has examined consumer acceptance of the internet in various contexts mainly as a
dichotomy (adoption/non-adoption), thus ignoring the process underlying adoption. This paper
aims to provide insights into factors determining the extent to which an innovation is adopted.
Design/methodology/approach — The paper reviews the literature on the technology acceptance
model (TAM), and justifies the use of this model to explore the factors contributing to the extent
to which consumers use the internet as a distribution channel for financial services (FS). Data are
collected through telephone interviews with 300 UK consumers responding to a questionnaire.
Findings — The application of the TAM model is helpful but additional links need to be included.
The key drivers of extent of use are past experience with the internet as a purchasing channel
(for non-FS) and attitudinal aspects, i.e. positive emotions towards the internet as a distribution
channel for FS. Insecurity about this channel does not appear to be an obstacle and perceived
usefulness is not directly linked to extent of use but fully mediated via attitude towards the
channel. Consumers with computer access from home, those with an active interest in FS, as well
as consumers who have general online purchasing experience tend to find this channel easy to
use, which, jointly with perceived usefulness, leads to a positive attitude toward this distribution

channel. Research limitations/implications — The findings are limited to the FS online retail context
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and may not be generalizable beyond this context. Future research should be considered using
a longitudinal approach. Practical implications - FS retail providers should consider prior
experience with the internet as a distribution channel and product category involvement as
segmentation bases, and also provide more opportunities for consumers to try and observe the
internet as a distribution channel. Originality/value — This research explores the determinants of
consumer acceptance of online retailing from a process-based rather than a binary view of
adoption of an innovation.

Zhou (2013) 18 vn15@nwis o An Empirical Examination of User Adoption of Location-
based Services Suggested that Location-based services (LBS) can present the optimal information
and services to users based on their locations. This will improve their experience. However, this
may also arouse users’ privacy concern and increase their perceived privacy risk. From both
perspectives of flow experience and perceived risk, this research examined user adoption of LBS.
We conducted data analysis with structural equation modeling. The results indicated that
contextual offering affects trust and flow, whereas privacy concern affects trust and perceived
risk. Trust, flow and perceived risk affect the usage intention. Among them, flow has a relatively

larger effect.

2.5 nspULUIARTUNISITY

Fuusiy Msuinande (Perceived Risk) Usznausig anandessinua Uasnsds avandes
Frunsidy Anadssiuanududinds mnudssiuna anudes dulssdnsnmeazanudes
pudenu (Hoyer & Maclnnis, 1997) a21al1a14la (Trust) Usenaunie Auasnsa Aunishuagaing
Fodnd (Mayer, 1995) G'hLLUimmmﬂ%'U'imiLquIaﬁwmmslﬁuﬂq'mL%Lums%’mﬁﬂsﬁ 1. Mobile/

Online Payment 2. On Debit/ Credit Card 3. Electronic Money Waz 4. Automated Teller Machine
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N135U3AMULGHES (Perceived Risk)
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4. ANAULELIAIULIAN
5. ANULESIAUUSEANS AN

6. ANULALINTIUFIAL

AulA9191a (Trust)
1. ANUEILNSD
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3. ANUTDERE
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ALUIAY

laWalndvasdlduinimis
nsRungutuBLsTuLEnd
1. Mobile/ Online Payment
2. Debit/ Credit Card

3. Electronic Money

4. Automated Teller Machine
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N153381509 “n1ssuianudsanazaulindandwanslataladvedlduiniamienisdungy
Wwelstudng lugugudnarsasugiangammamiuas ” aazldeldmnuawuiniadsanidunisideld
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3.1 Ussrnsuazngusiegemiylunisive
3.2 wveelelunsidy
=3 v
3.3 MaNuTIUTIMdeya
3.4 adanlglumsiiesgivoya

3.5 Nsivinyansyvdeyauaz U UMY

3.1 Uszansuazngudiegnaiildlunsise

Usz7ns Ao yarangulatuelstudndiiaueglugiugudnaiaasegiansannumuns
(Core Central Business District) Ao USHMUAUNTNLAzZEMIAaUWMLe takn grunuudan auuaIns
navauunszIT 4 aeudy Jaduuvanszandddauosussnieinsditinnu andunisiiu waz
wemanlnajseislneuarununei Wy viasevanil BTS maiuas uas BTS Teeuuns mamqwﬁu
WDAVAUVLTULAE IV LU E1UANEING AUUNELIN denukanls S1vUsease LLaszmmm@ﬂiz@ﬁw
Fadugafifnddnaudnunnliiiu uazdadugudnarsguduing (Shopping District) s
@Ju‘&fﬂﬂiﬁﬂmijmmwfﬁ 191 CentralWorld, SIAM Paragon, MBK Center, Central Chidlom, Central
Embassy, Palladium World waz Platinum Mall tdusi ﬂfuiﬂLﬁuﬁuﬁquéﬂmwquﬁ%asmwgﬁﬂ
osUTEAlve 91U 27,364 Al (TEUUEDANIINITNZIOU NSUNISUNATY, 2566

nquogs leun yarangduaiueisdudndnduinglugudnisdn CentralWorld, SIAM Paragon,
MBK Center, Central Chidlom, Central Embassy, Palladium World tkag Platinum Mall A2 %1
YWIAFIDE19v84 Taro Yamane fisgduainandesiu 95% fvualifinnnunainedou witfu 0.05 Faay
Igdmnuiiegn Ae 395 feg Bldndsngusednaldlasnsduiuuagnin (convenience sampling)
Lﬁumﬂquﬁmiﬁjﬁ CentralWorld, SIAM Paragon, MBK Center, Central Chidlom, Central Embassy,

Palladium World tlag Platinum Mall

! http://dashboard.anamai.moph.go.th/population/pop-all/changwat?year=2023&cw=10
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gns  n=N/1+Ne)
wnuAlugns  n = 27,364/ 1 +(27,364) (0.0025)
= 395

o e‘Jl dy Ya o £ ! U 1 [J
N1961339ATNU ALY U’J’“ﬂEJI“UﬂﬁlIG]’J@?J'N 971U3U 400 AU

q

3.2 130siielun133de

A3pafleonsidunsadl Ao wuvasuau (Questionnaire) fianuidbainetu Tnsutsuuuasuay
yniloonidu 6 nou fe

poudl 1 wuuasunuLA eatuteyanalunisuszrinsmandid sadvaniunnvosney
wuuasunsuazteyaaly Téud e 01y sedunsnw endn s1eldiededeiieu mslduinmsganssw
rirunmamalulaBnisiiu ngusrasduazanudlunislduinismaluladnisiiu dnuaug vesuuuasuan
Duwuuidenaeu (Check list)

peudl 2 wuuasunNABITUNTFUIAmIA ssnazaulinslaveslduinsmiani iy
nauaiuaLstudndlunsld Mobile/ Online Payment

peudl 3 LuvaeuaLABIAUNMITU AIEsanazaulinddavesdlduinismianisdy
nauaiuaLstuSndlun1sly Debit/ Credit Card

el 4 wuvasuauABIfUNsTUEAIAsanazanulindavesdlduinsnianisdy
nauauaLstudndlunsly Electronic Money

paudl 5 wuuasunNA BITUNMITUIAmuE ssuazauliNslaves{lduinismianisiiu
nauLatuelsiudndlunisly Automated Teller Machine

eudl 6 uuuasuaAsfueiausiurnsldinaluladnianisiiuveslduinismanisiiy
naulaluLsTuLENg

AnzKITEasaLuUdaunulunInsUsERIAT (Rating Scale) muuuIAAUY Likert’s Rating
Scale Tnsutspzuuueonidu 5 sesu il

5 e Inssuiiazanailindalussduanniiga

4 vungds In135uiiazanulinedaluseduin

3 yungis In1suiuavanulingdaluseduliunans

2 vungis In1sfuiuavaulinelaluseiuiles

1 vneds dimsiusuazanulindaluseduiesiign
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1) Anwenasismainng wazeiddeiifetes iledszanasauuvasuany

2) ahauvuaeunny iauesefivinuaniideiiiensiaaey Uiuusuazuily

3) 3NN TNYBILUUNRADY Tngtuuuasuniildadaduliinssandfinsaasuni
wnzauvenaiaddlonetomauuasfismsmaniem (Content validity) Ingmsmennnuaenades
sninden 1muiuinguszasd (100) uagaumIzanvean1wily Ingidendedaiuiidan 10C
1NN 50 HaMTIATIEImANANLITBRTaTeL VAU A LaA et Tinuaenades (10C) 16
Winfu 0.91 MavaaeuANNTesiu (Reliability) Tnsthuuvasunalunpassfiuussnnsidldngusnesng
(Try Out) $117u 30 40 TaefmuaddiaudesturesuuuasunuiagAnLgRsLEANI T IATEULIA

(Alpha Cronbach) l9an1smIAIANULDIUT LU UILYINAY 0.85

3.3 NSNUTIUTNTOYA
anuzfifelddudumaivnunadeyaderuuaounuiléastulnenanuuuasunaliifundy
eesioauedaejutiuwaniuuasunulifunguitmng fe gléuinmianstunguiaiueisdy
Bnd fdinmslduiniamaluladynamaiu Weldlddeyaiidaiauuasiiomss fednafvsunudeya
ﬁﬁﬂa"l’wfwumiuquﬂﬂ’liﬁﬁ CentralWorld, SIAM Paragon, MBK Center, Central Chidlom, Central
Embassy, Palladium World wag Platinum Mall %aﬂmzQﬁa‘i’a%ﬁwLLwaaumuﬁlﬁmﬁLﬂswﬁwama

annnoly

3.4 ananldlunmsiaseideya

Va v a o
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ATl witeyalagldlsunsudisaguiien1sidy Al
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3.4.1 Foyavhlu Ainsedlasnisuanuasainud wazAnfosas
3.4.2 Yeyasziunnudsnazailings Jinsesidaeaeds wazdrudoavuinnsgiu
PILNTUUSHARILNSTTEIUAYILAT AT (Best & Kahn, 1993) Bsdianumnsvosnziuudsl
AzLULIRAY 4.51 — 5.00 vanefa sefuanniian
AzLULIRAY 3.51 — 4.50 waneRa sEfuan
AZLULIRAY 2.51 - 3.50 nefis sefuunans
AzUULIRAY 1.51 - 2.50 Mnefis sedulien

ATWUWAGRY 1.00 - 1.50 vaneda seAutiasan
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3.4.3 MylAsiauduiussEninnssuiudsazanulindalumsdenldinelulad
mansiuvesiliuimemanisiunguiaiueisiudnd Tnomsinsesidulssansanduiusuuuiiosdu
(Pearson product moment correlation coefficient)
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annaeladannd (Logistic Regression)
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poufl 1 namsesgitademeiuusznnsmanivosnguiiogis

poudl 2 nan1siiATsideyaszdvaud sanazanulitndaveslduinisnianisiiu
ﬂﬁmLaLuaLieﬁyuLﬁﬂﬂuw}ﬂ% Mobile/Online Payment, Debit/ Credit Card, Electronic Money LWag
Automated Teller Machine : ATM

poudl 3 nan1sleTzinnuduiuseninanssuianudsauazanulinddalunisidenld
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peudl 4 nan1silAsevaniwaveanisuiamdsaranulinddeiidmasielaialadves

AlEU3INIIMINISTRUNGUALUBLSTOND

4.1 wan15nsendadensiiulszvinsAansvaenguiiagig

M13199 4.1 NuUIULaIeLarUaaUUTEYINTMENTUBIAB ULUUABUAUTILUNALLNA

LA U Jowas
Niald] 136 34.00
AN 227 56.75
LGBTQ+ T 9.25
374 400 100.00

[%

9A15°99 4.1 wuin nqusiegvd@lugidunandgs Ivaun 227 au Andudevay 56.75
sosasndunmave dviun 36 au Anlusesay 34.00 wasiivdefowme LGBTQ+ dviavun 37 au

AnduSeuay 9.25
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21 U Sowaz
45 - 473 137 34.25
48 - 50 U 111 27.75
51 -53% 79 19.75
54 - 56 1 54 13.50
57-58% 19 4.75

394 400 100.00

9015197 4.2 WU nquiiegedulvgfienasening 45 - 47 U dauau 137 au Andudesay

34.25 5998911918 3¥NIN9 48 - 50 U §1wau 111 au Andudosay 27.75 a1g5ewing 51 - 53 U

Tuau 79 au Anludaay 19.75 91g5ening 54 - 56 ¥ 91wy 54 au Anluiaay 13.50 91g53ning

57 - 58 U 91u7u 19 AU Andusosas 4.75

A13799 4.3 IUIULAETOYATVRINGUAIBEN TIMUNAINTEAUNISANY)

STAUNITANEN MUY Sovaz
ANIUSeyeyn3 105 26.25
USeyyn3 QT 54.25
Usgyaln 69 17.25

Usgyeyan 9 2.25
374 400 100.00

91015197 4.3 WU nquiegdlngdinsfinusedudiuaed w217 au daduies

<

Ay 54.25 T9389073N13ANIAINITEAUUS UIRG 91U 105 AU Antdusasas 26.25 N1SANEITEAU

Yy d1uau 69 au Anludeway 17.25 msnwseauuSanien 1uau 9 au Anduiesas 2.25
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A1399 4.4 UL TOYATVRINANRIBE TILUNANBITN

1IN MUY Sovaz
FUTINNI/3FIENNT 62 15.50
WHnNULENTU 165 41.25
LURIAINTT 87 21.75
3u 9 86 21.50

374 400 100.00

d' 1 1 o 1 1 1 = v [ a | 13
AINHITNN 4.4 WU ﬂ’ﬁqllﬁ’]’e]EJ’N?!’JHIMQJ}@’]GUWWU?N’]UL@WUU AUIU 165 AU ARLUUTRERY
41.25 5998911971 TN3190909A15 $1uaU 87 AU Amlusesay 21.75 813ndu q 311U 86 AU AntTy

$owaz 21.50 wazenTnsusivns/sg3amna 91uau 62 au Andusesay 15.50

M19197 4.5 TuularIegazrainguiieg1e IuunUseiannisidusnismalulagnianisdu

(moulduinnin 1 99)

nslguINIImAlulagn1ensEu 31U Sowas
1% Mobile/ Online Payment 325 81.25
14 Debit/ Credit Card 355 88.75
1% Electronic Money 163 40.75
19 Automated Teller Machine : ATM 188 47.00

9157 4.5 wudh nguaogednlug/lduinig Debit/ Credit Card $1uau 355 Au Anidy
Souay 88.75 509a9u1ld Mobile/ Online Payment d1u1u 325 au Antduseeay 81.25 19 Automated
Teller Machine 31w 188 au Antdusesay 47.00 wagld Electronic Money $1uau 163 Au AnLdu

Savay 40.75



ar

M19197 4.6 ULAYTELALTRINGNMIBE1 TkunANan Tun1sRuNlduInIs (eulduinndt 1 1e)

an1dun1sRuitldusnig MUY Sovaz
suAIN§ave 123 30.75
SUIANINFANN 185 46.25
suAsnansineg 224 56.00
SUIANINTIATOETE 189 47.25
sUNANSLAYIAUAUY 11 2.75
surmstlodudlineg 39 9.75
SUIANTNINST NS ULIA 97 24.25
suAsinewde 215 53.75
5UIANTRDUAY 44 11.00

91015197 4.6 Wuin ngudegsdlnglduinissuiasndnsing Sruau 224 au Aady
Fovaz 56.00 s09asUIATINewIdYd 91uau 215 au Andudesas 53.75 5U1A1INTIAT0Y5EN
91U 189 au Anduesay 47.25 su1ANSNTANN 91WIU 185 au Andusesay 46.25 suiasngalng
123 au Andudesay 30.75 sU1ATNMSINEEUNR 11U 97 AL Andusesay 24.25 sunang
pauAY T 4dau Antdusesay 11.00 sunasdlewdutlne dauiu 39 Au Andusesay 9.75 sunAs

WNEAUIAY 971U 11 Ay Astlusesay 2.75

a ° o W | ° Y] Y a = a
19190 4.7 ‘UWU?ULL&%?@EJaSGU@ﬂﬂ'GjiIGnE]EJ'N ﬁ]']LLUﬂ?WQUﬁgaQ?ﬂUﬂqﬁisﬁUﬁﬂqiL'V]ﬂI‘UIaEJ‘Vl'Nﬂ']iL\‘iu

(mauleulnnin 1 99)

Tnguszasalunslduinig 1Y Souay
douaNeeAUyT 257 64.25
MFVFDUTINITAUTYTI D UNAT 68 17.00
TouRy 333 83.25
TI5ZAAUAILAZUTNT 243 60.75
WinRulnsdudidlete 155 38.75

aaulundnAuginn1stu 52 13.00




a8
a ' @ | ' § Y a =~ a ~ a °
1nMN5199 4.7 WU ngudegedlngldusnismalulagnianistiu welowdu 91w 333
Au Anldusooay 83.25 sesasuiiogeun ugentayd 11U 257 au Anduiesay 64.25 $15zA1EUAT
WAZUSNNT 91U 243 AU Anndudesas 60.75 WuRulnsdwiileds 31U 155 au Andudesay 38.75
a v Y [} o a < [ % a [ I3 a o
MTIREBUTIENIAUTYTTRUNST I1uu 68 AU Anlufosas 17.00 asulundndneininistu 91w

52 au Antdusesay 13.00

M19197 4.8 uuLaYSeLazURINgNAIBL1e 31uUNN15LEUINNT Elextronic Money

(woulduinnin 1 99)

U315 Electronic Money U fovas
Rabbit Line Pay ok 17.75
True Money / We Card 234 58.50
mPAY Wallet a6 11.50
MAAI Prepaid Card 33 8.25
WePay 14 3.50
AirPay 89 22.25
Alipay 67 16.75
BluePay 95 23.75
ShopeePay Wallet 77 19.25
GrabPay Wallet 105 26.25

21NA15197 4.8 wuin ngudegwdnlnglduins True Money / We Card $7uau 234 Ay
Andusesay 58.50 sasasunldusnig Grab Pay Wallet 112w 105 Ay Antduseuay 26.25 Blue Pay
Fuau 95 au Antdusesay 23.75 Airplay 91uau 89 Au Anduseuay 22.25 Shopee Pay Wallet
11y 77 Au Anlusesay 19.25 Rabbit Line Pay 113w 71 au Ancdusesas 17.75 Alipay $117u 67
Au AnduSesay 16.75 mPAY Wallet 31uau 46 au Anludesay 11.50 MAAI Prepaid Card §1u3u 33

Au AnlluSoeay 8.25 way WePay $1uu 14 au Anduiesay 3.50
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A13799 4.9 UIULEEToYATYRINGNAIBEN TIMUNTIWIUANUANTITUSNITTINTTIIWALLLaENT

NSRUABLADU

AUE MUY Sovaz
Ldlgusnisgsnssumalulagnianisiiu 6 1.50
1-3a% 14 3.50
4 -6 a3 26 6.50

7-9n% 140 35.00

1nndn 10 ASs 214 53.50

374 400 100.00

1597 4.9 nudn naudregednlvglivinislduinssanssumeluladmanistuseliiou
1N 10 asannitan $1uau 214 au Andudesay 53.50 sesasnlduinisganssumaluladnig
msiusteidion 7 - 9 ads 140 Ay Andufesas 35.00 lHuEnsgInssumelLlaByansiusioweu 4 - 6
%1 26 au Anfiufesar 6.50 1Huinsganssumaluladmanstudeifiou 1-3 Ay 14 au Anduses

az 3.50 lldusnisgsnssuwmalulagnianisiu 6 au Aadudosas 1.50

4.2 nan1sesgideayastauaudsskazanlidlvesdlduiniminisiunguianesdudnd
4.2.1 n35ld Mobile/ Online Payment

M13199 4.10 AlafsLArdUTERUNINTTIUTEAUNMTIUIAAEEWBIN15 LY Mobile/ Online

Payment
49 m’a’%’uﬁﬂmmﬁﬂwmmﬂ% Mobile/ Online Payment % SD nsulama
1 audesinuanulaende 2.87 149 Junang
2 AUABININISEY 301 1.32 Uunans
3 pudsssnuanududiugy 276  1.42 Uunans
4 pudsdnunan 260  1.31 Uunans
5 pudsasulsEansam 266 137 U1unan
6  ANULEBIVNEIRY 299  1.51 Uunans

574 2.82 1.40 Yrunang
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1NA15199 4.10 WU N155U3ANNERIYRINTSLY Mobile/ Online Payment lagnnsiuegly
seavUunans laedinnaiewiniu 2.82 drudeauuuinsgiuy Wiy 1.40 ﬁTwLLumﬂumﬁUiﬂ’nmﬁm
NaNIRUEARReWIAU 3.01 drletuuannsgiu Wiy 1.32 anuideamnisdeny daeie 2.99 du
::l' 1 U ::l' ¥ U a0 t:l' 1 % 1 d'
Weauunasgiu windu 1.51 anudesiiuanulasasie daadesiidu 2.87 d@rudesuuninggiu
Wiy 1.49 arudssnuanuiludiud danadowiiu 2.76 drudeauuninsgiu windu 1.42 a1
e uUTEANSA N HAedewindu 2.66 @ulsuuuninggiu vy 1.37 anuidesniuial daeie

Winfiu 2.60 ddudeauunnnsgiu wiriu 1.31

M13197 4.11 Alefokard L dsauuNInsgINTEAUNTIUIANUERIIuANURDR RIS Y

Mobile/ Online Payment

T8 N1353U3AUEEYBIN151Y Mobile/ Online Payment X SD nsulana

AIIUFENA14AIUYADANY

1 gldvimsiianudnaneiiunsilamedoyadfny Wy~ 282 145 Uunang
mneavinsiasin vietayanisidngszuy lunisly

U3N13 Mobile/Online Payment

2 Musmsfianuinaindeyaiidwussuvdunesiiners  2.89 1.51 U1unand

YY)

gnindu uily viadelaeuaranauitlilasuaugyn

wiu dllUssasransawanines

Y

594 2.86 1.48 Yrunang

INMST 4.11 WU mﬁuijm’mLﬁaaé’ﬂummﬂaamﬁmaqm'ﬁ’lﬁz’j’ Mobile/ Online Payment
Tnsamsmeglusziuuiunans lasfiaadewindu 2.86 drudeauuinnsgiu wirdu 1.48 edsdeya
ludsuimssuasmedumesidnuda fnatiazgadnuazuilulneyananauilild$veygin
ueninesiiAademiniy 2.89 dudosvunasgiu Wiy 151 anudnaieiunislisiadoya
wingaviasnsinnsodngyiuledlunisly Mobile/ Online Payment fifnadewiiu 2.82 daudenuy

1195514 Wi 1.45
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d' | r.:l' | r.:l' U [ 4 Q{' a L4 .
f1519N 4.12 mLaasJLLazmuLUENLuummgmimumiiugmmLammqmmwaamﬂm Mobile/

Online Payment

42 n1sFuinudssvanslyd Mobile/ Online Payment X SD Asulama
AIIIEENNINN TS
3 fldusnisiienudvaieliunisandeninistiuan 301 151 Urunang

a v

ANURANGIAIUNITYINGINTTY LU N15leuRURRTYY

<

w3aN15szuIuIutulignses

4 glyusnisiienulidulaieglasumsyaweannandy 3.00 1.53 J1unang

nsRulunsalifinderanaInINN15YNgINTsy

574 3.00 1.52 dnunang

1NANTNIN 412 WU N155UFAMUEENI9N153UVeIN15 MY Mobile/ Online Payment lag
AnsmegluszauUiuna1s lngdAnademiiu 3.00 d3ulsduuansgiu windu 1.52 AUnginae
A a =~ a a ' A a o o = | o a a a1 a Y
gaydeRuilosananuRanaiaiiuseum wu nsleuluiadayBuas/vieldduutuiaiidadewiiiu
3.01 drwdssuuunasgiu Wiy 151 wagAniiliaunsasunissaeainaaitunistulunsdiiie

Y a ° a = W | = Y
?J@N@Wﬁ?@hﬂﬁ%?ﬁﬁﬂﬁm UARAYLNINY 3.00 ﬁQULUﬂQLUUquﬁﬁqu L1NU 1.53

A13797 4.13 Adeuazdindenuunnnsgusziunissuiaudesinuanuludiudiveansly

Mobile/ Online Payment

Y8 nsfuiadnudesvasnisld Mobile/ Online Payment X SD nsulana

AIEEI 4RI 116

5 fldusnsiienuinaideyadiuyanaeiagnitluilame 283 1.50 Uunang

- ~ s A M Yo a
wieltlnuyaraviseainsdulaglilisumnususey

6 fldusnisienulidulalunimsnisAuesesdeyadiuyama 267 1.32 Uunan

YOI LAUINIFUIANTTINBUmesLn

594 2.75 1.41 Ynunang

31171599 4.13 W31 n155U3 ANE sesuaud udrudare9n151d Mobile/ Online
Payment lagninsinagluseauuiunas lnedianadewindu 2.75 dwudesuunnsgiu widu 1.41

AndrusnssurAndumesilaaunsaideyadiuuanatuuiemdulaelildsuanuBusenanld
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a IS

! ‘:4' Y | ~ | o a 1 Y a a & &
U3N1T UARAFYNINY 2.83 aUULUUQLUUquiiqu L1AU 1.50 ﬁ@’Mﬂ’lﬂ“UUiﬂﬁﬁuﬂmiV}Nam%@iLL!GI
<y

Judunseneanududiudivesldvinsiaglddoyadiuyanaveslduinsiaglilisveug e

fAadewiniu 2.67 dudetuunnnsgiu wiiiu 1.32

M13197 4.14 Aledsuard L TgauuNInTIINTEAUNITIUIANUESNUNA1YRINT5IY Mobile/ Online

Payment
#o  ansFuiarnudeavesnisld Mobile/ Online Payment X SD n1suUana
MG I
7 flusnsfuiimaseudisnisldanuuinssuinnmig 260  1.33 Uunan

SumesidndadldszuzinaifAoutian

8 AlduimsTuiinisidusinisenaldnauinaiinananis 258 131 Uunan

AINARDANUALAINLUNIT ITITU

574 2.59 1.32 Ynunang

1NAITNG 4.14 WUTT 115U ANUE 890 1UIa1299n1508 Mobile/ Online Payment Lag
amsegluszauliunas lngliaaieminu 2.59 dudesuuiinigiu wiiu 1.32 deddiaaiunly
= Yads) ¥ a a § @ a a ' ! - ! v
N35EUFIBIEUIMIsWIANINIBUImMeSsHln dAadawiiu 2.60 diudesuuninggiu Wiy 1.33 uag
aedldiamindilduinsdesnislduinssuinsmdumesiis anadawitu 2.58 diudsuuu

1195514 Wiy 1.31

M13199 4.15 AlafeuazduleuuulInTFIUTEAUNMSSUIAUES U SEAVEA N Yean15TY Mobile/

Online Payment

T8 N153U3AULEEYBIN151Y Mobile/ Online Payment X SD nsudama

AIUEENN1UUTEANTNIN

9 lduinisiianuinainssuusuinsnedumesiis 273 1.45 U1unand
2199N9URANAA Vs lulUsEANS nWLeane

BID1VAIHNANTLENUABTINTIUNINITRY

10 gldvinsiianuldiulainuinisezanunsalinaans 260  1.27 Uunand

wseuselevinanstuldnuigiiuinisseyld

574 2.67 1.36 dnunang
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1NM15199 4.15 WU N15TUIANULEEIAUUTEANSAIMYBIN5IY Mobile/ Online Payment
lagansinegluszauliunans laediaadewindu 2.67 d3udgdiuuiinsgiu vy 1.36 U313
a §f & o 1 1% v a Y a a1 N Y
suiAsnedumesidneraianulaldavazaiidymiuasanvedlduinis deedewindu 2.73
1 ~ ! (% Y a v J o a ! 4 L3 a a
drudetuuannsgiu Wiy 1.45 gldusnisinaiinisaiiunissuiasiilaliuselovinimstui

a a 6§ @ a1 a 1w ! ~ [
33qi§1uu3miﬁmmsmqaumaimm UANRFYNINY 2.60 FIUUILVUNINGIIU WNNY 1.27

M19197 4.16 AlRAskard LT8R UUNINTTINTEAUNTTUIANUEIN ST IrNveInIslY Mobile/

Online Payment

42 n13FuiAudssvanslyd Mobile/ Online Payment X SD n1suUana
AINNFEIN NI
11 gluinisiuiinnislduinis Mobile/Online Payment 245 1.8 Uunans

a1alilasunmseaniuanyaraseudne WU ATEUATIVSE

e

A

12 gltusnisiianunainnsigusn1saanaIIanaannisil 3.55 1.38 U1unang

Y

Ufduiusvisentsaeansiugliuinislagnss

574 3.00 1.33 Yrunang

11nA15199 4.16 WU M3FUTANIAIMIedannveensld Mobile/ Online Payment ne
amsameglusziviunans nediadewindy 3.00 dudosvuinasgiu Wity 133 Anaiinsld
U3N15M19 Mobile/ Online Payment azvinlsinanisinsiedoansiuglvuing faadewindu 3.55
drudosuuinasgiu Wiy 1.38 mnlduinis Mobile/ Online Payment a19lild$un1seensuain

ATaUASIvSedIAY dAnadewiniu 2.45 drudesuuiinggiu wiriu 1.28

A1919% 4.17 Aedeavdludenuunnnsgiuszaunulingavesnisly Mobile/ Online Payment

4o a1uliaslavesnisly Mobile/ Online Payment X SD nsudana
1 anubinsdasmuainuanunse 3.14 1.62 Uunang
2 anulindamuanunis 3.05 1.50 Uunas
3 aulindlaguanudednd 3.27 1.58 Uunana

524 3.15 1.57 Yrunang
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PMNATNT 4.17 wuin Anulinglawesnisld Mobile/ Online Payment lagainsiudiaade
wiriu 3.15 d@rudsauuninsgiu widu 1.57 Suunduanulindadudednddanaaomintu 3.27
drudeauuninsgiu wirdu 1.58 anulindasuauainse danadewindu 3.14 dudeauy

105U WU 1.62 Anulingasuanunishdanedewintu 3.05 daudeauunnnsgiu wiriu 1.50

A1919% 4.18 AefeuardiulenuunsgIuszauaulingda suauaunsavenisly Mobile/

Online Payment

o anuliaslavesnislyd Mobile/ Online Payment X SD nsulama
IUAIUAINITO

1 flduinsfuihtuneunisldnussuuiinnme T 310 1.65 Uunang
Fudeu wardieUsendaian

2 flddnmsimudeiulussuuinunnaaendeves 315 161 Urunans

U3N13 1 nssiadayanaunsideu

3 JldusnstuitelssdnSameesnistiuimsvaenisld 318 1.60 Uunang

U LU NNTLALABUEIL SMS 13 Email

574 3.14 1.62 Yrunang

9nM157971 4.18 WU Anwliandla druauaunsaveanisly Mobile/ Online Payment Tng
amsameglusziuiiunas Tneflanadewiidy 3.14 drudesuusnasgiu Wiy 1.62 n3uinamas
nsl4u3nTs Wwu 8 SMS/Email udslmsundanislduinng fanadewiiy 3.18 daudssuunasgiu
Wiy 1.60 suumstleatuanaasade wu nmsdisiadeuldau ety 3.15 daudsauy
w351 WAL 1.61 Suneunisviisieniseg 1 ligeendudeu Usendanaruesinis feadewindy

3.10 @B aunInggIU Wity 1.65
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A1519% 4.19 AnefewasdrulsnuunnsgIuszauaulingda Auanunisiveanisld Mobile/

Online Payment

4o auliaglavesnsld Mobile/ Online Payment X ) nsuuana
AIUAIIUAIIA
4 gldusnisiuiteenuenlalavesdlviusms wu ns 3.14 1.58 Y1unand

gALIUANSTIILHYLUS 0ANEUTEluARANg 9

5 gliusnisiienui@eduluanudsiviguesdlvuims . 290 1.44 Uunang

Tunslamuugiuazunlaty

6 dldusmsTuitemnusuRaveuvesliuinisiung 312 155 Uunans

ALAAIARLILALAUEANSEUIUNTIIUINNS

7 nssiilgvn dszuusesiuiieiemaariin 298 138 Urunans

Tgusnsmeanuldsala

594 3.04 1.49 Yrunang

910915797 4.19 nu3n aulislasuaruniafivesnisld Mobile/ Online Payment Tag
awswegluszduliunans lnefaadswindy 3.04 drudeauuinnsgiu wirfu 149 nseniiy
Arssruensedlunisvelduinis fanadowinfu 3.14 daudsauunnsgiu wiidu 1.58 A2
Sufinteugua sausiBufatesuaiadunsruiuns Sanedowiiu 3.12 daudenuuinsgiu wihty
155 nsdif U dezuusesiuiitetiomdedidlduinsdmeniulusdla faedowindu 2.98 du
Deosuuniasgu wirdu 1.38 anudsavnlunslidiuugi witigu Sanadewindu 2.90 du

Jesuuannsgiu winu 1.44
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A1519% 4.20 AeRewadrulsnuuLnsgINsEauaNlingda suaudedndveinisly Mobile/

Online Payment

4o auliaglavesnsld Mobile/ Online Payment X ) nsuuana
FumInGosnd

8 liuimsuingliuinsimnudednduas 323 157 Uunand
Aalusdlalunisaniiunu lngdandnainugnees
wazastlunsaanlunislviuinig

9 FldnmsiimuBesuiiliinsiiausdeya 329 157 Uunan
figndfes asudu uazluais lasusman
nsdadeunieunlUndelnaass

10 fldvimsfimnusiulaingliuinslsienuddyse 335 163 Uunan
nsAuAsedayadiuyana wazdzldilamevioth
Toyaluldlnelilasunnugusey

37U 329 159 Urunang

NA15199 4.20 wua anulinglasuanudedngvesnislyd Mobile/ Online Payment lng

aswegluszaudiunans lnefinnadewindu 3.29 dudesuunnsgiu Wiy 1.59 n1sbidawe

Tayadiuuanaverld denademiiu 3.35 dudeauuninggiu Wiy 1.63 n1slideyangnaemig

a a0 dl 1 U 1 dl 1 U d‘ L 6
ANNR391A dAedswinnu 3.29 FIUVGAUVUUINGTZIU NI 1.57 anudadnduazaiunsslunsun

AnRdeWiniU 3.23 d Judeauuninggiu Wiy 1.57



4.2.2 n1514 Debit/ Credit Card

A15197 4.21 Alefeuard L TgauuNInTIIUTEAUNITIUIANUEEIRINSLY Debit/ Credit Card

57

o msfuianuidesvasnisld Mobile/ Debit/ X SD n1suUana
Credit Card
1 audesinuanulasnde 2.94 1.19 Junang
2 mwmﬁmmamiﬁu 2.95 1.26 Y1unang
3 pudsssnuanududiuy 2.88 1.23 U1unans
4 ardesuna 2.69 1.09 Uunang
5 pudsasulsansam 2.72 1.14 U1unan
6 ANULEBIYNIEIRY 2.60 1.09 U1unang
594U 2.80 1.17 Uunang

1NATNIN 4.21 WU N133UFANNEEIYRINISLY Debit/ Credit Card lnaamsiueglusediu

Urunans lnedanadewndu 2.80 @rudesuuninsgiu wiidu 1.17 Suunidunissuianudsamig

N1 ULANAAVIAY 2.95 @uleduuuInggIU WAY 1.26 ARudssauaulaonsis deaiade

Wiy 2.94 drulssuunnnsgiu Wi 1.19 anudesinuaanududius danedewiniu 2.88 @

=i W q' 1% a a N N W | a
LUENL‘U‘IJEJ’WWEWU WINNU 1.23 ANULEYIRIUUSZENTNIN UARASININY 2.72 a’JULUBQLUUlI']miiqu

WY 1.14 Adeennuial dA1edewindu 2.69 daideauuinnsgiu windu 1.09 waganudemig

depu Tenade 2.60 dundenuunnsgiu wiu 1.09



58

o \ a | a 1) o v a v ) 1% .
MA1919N 4.22 F’]"ILQaEJLLaga'JULEUENLUumqfﬂﬁi’]u33®UﬂrﬁiU3ﬂ3’]uLaSQWqUQUWQJUa@ﬂﬂEﬁU@Qﬂ’]{[ﬂ] Debit/

Credit Card

12 n133uiAnaieavaanisly Debit/ Credit Card X SD n1suUana

AIIUFENA14AIIUYADANEY

1 gldvsmsiianudnaneiiunslamedoyadfy  2.97 1.20 Urunang
WU mnearUnsasin vseteyanisiiigssuy lu

A5LUSANS Debit/ Credit Card

2 Tdusmstianuivaindeyaiidsiiussuy 2.93 1.17 J1unang
a ¢ & o W - ¥ e ~
Sumesilnonvgnandu uily viaitrislagynaad

aunlilasueugn Wu liuszasiivsauanines

574 295 1.19 Yrunang

RNANTI 4.22 WU M3TUIANILEBAIUANURDAEYBINT5LY Debit/ Credit Card lag
Awsnegluszauliunans lngdanadewintu 2.95 daudeuuunnigiu windu 1.19 anudaa
eatunislisiateyanneauinsasianserdngiivlesdlunisly Debit/ Credit Card firadewindu

| = ) A oy v a a ¢ & Y ]
2.97 drulyauuinggiu wiiu 1.20 Wedsdayaludiuimssuinmiedumesidaus dnaliaggn
anuazuilulasyaraaunlilasuaugie wu wannesiinnadewinnu 2.93 d@rudewuuuinsgiu

WinAvu 1.17

M15197 4.23 AlafeuardiueauuiInTgINTEAUNITIUIAUEEN1N19RWYRINISLY Debit/ Credit

Card
#o  msfuianuidssvesnsld Debit/ Credit Card X SD n1sudana
AIFELIN 7T
3 gldinsiimnudnafeiumsgydensnisiiy 292 125 Urunansg

INAVUAANAINTIUNNTYINGINTTU WU N15LoURURR

Uny¥ visonsseydnuutulignaes

4 gldusnsienulidulainglasunssaweann 289  1.27 Urunans
anrdunsRulunsaiiiiadetinnainainnisi

33055

524 291 1.26 dnunang
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INANTNTN 4.23 WU N3TUIANUESN9N15RUVEINSIY Debit/ Credit Card lngnnsiuey

a

lusgaudrunas lnedaadewinnu 2.91 dudesuuannnsgiu Wiy 1.26 Auna1neagidesy

a v

WesnmuRanaianuszum 1wy nMslouluiadytnaz/Mislddruiukuiadlaademingy 2.92 @i

Jesuuunggiu windu 1.25 wazAninldaunsasunissaeainanitunisiulunsaiiiindetianais

lun1svhgsnssy denadewindu 2.89 dulusuunnsgiu wiriu 1.27

M15099 4.24 AedsuazdrudeLuuinsgusziunsiuiauEsua L dudiusaveinsly
Debit/ Credit Card

42 n133uiAdnadeavanisly Debit/ Credit Card X SD n1suUana

AR IUAII T T

5 glivsnistienuinaiteyadiuyaraensgniild - 279 115 Urunans
Uawenialdlnayanarsessdnsaulaelilasuaiy

Uyl

6 fldusnisienulidulaluiinsnisduasesdeyadin 297 1.30 Uunand

UARAUDINIIUINNTEUIANTNB LB

594 2.88 1.23 Ynunang

1NN 4.24 wud mMssuimnudssiumududiniavesnisly Debit/ Credit Card Tng
amsnegluszdviunans Tnedaedowindy 2.88 dauidssuusnnsgiu wirdu 1.23 Aadansld
uInssuAsndunesilaidudunseseanududiuiiveslduinisiagldteyadiuynnaves
Aéusnslaglillézueygn fdnadewindu 2.97 daudsauumnasgiu wirdu 130 Aninuimssuias
ymadumesidnannsolideyadiuyanatuusmaulasliilisuanudusonangliuing feedewintu

2.79 diudsauuanggiu wirdu 1.15
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M15197 4.25 Aladsuard L TgauuNInTIINTEAUNITIUIANUEEWNUNA1YINTSLY Debit/ Credit

Card
#o  msfuianuidsevesnsld Debit/ Credit Card X SD n1suUana
AIIFEIH U
7 glusnsfuiihmsseuditnsldausimssuens . 269 112 Uunang

Madumasitdndasldszazinaifauiamin

8 Wlusnsfuiimslduinisenaldianannndig 262 1.05 Uunang

ANANTS ASNARDANNALAINIUNITLITIU

574 2.66 1.09 Yrunang

INANTNN 4.25 WU N15FUIANUELIRNNUNIAIINTTLY Debit/ Credit Card lngnnsiuegly
szauliunand lnedlaadenindu 2.66 dudeauuiinsgiu wiriu 1.09 dedddiiarunlunisseou;
amg ¥ a a ¢ @ a1 A o | = o v v
Bldusmsswimmedumesids danadewiiu 2.69 duudeuuunnnsgiu Wiy 1.12 wagdedldiian

v Y a v Y a a § @ a1 a | ] A
winiglduinisdesnslduinmssuiatsnidunesile danafewindu 2.62 drudgauunnigiu

WInAU 1.05

M15197 4.26 AlRfskard LT UNINATIIUSEAUNTTUIAMUENUUTEEVEA YRI5 1Y Mobile/
Debit/ Credit Card

T8 nsfuiadnadesvasnasly Debit/ Credit Card X SD n1sulana

AIIUEIN1UUTEANEIN

9 lduinsfienudnainssuusuinsmeduwesids 273 115 Uunang
919V uianan s lidiuseangniniiisans

FIDIVENANTENUABTINTTUNNNITRY

10 gldvimsiianulidulanuinisesaunsalinaans 275 1.17 Urunans

weUsylerumanstulanungliusnisseuld

574 2.74 1.16 Yrunang
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1NA19199 4.26 WU N135UFAMELIRUUTEANTN1MBIN15LY Debit/ Credit Card lng
asmegluszauliunans lnedanadewiiu 2.74 dyudeauuninsgiu vy 1.16 gldusnisina
Fanmsandunissuinsidlaliusslevinensduiszyliluvinissuimismisdumesiile fAade
Y ] ) Y a a § & o ra 2/
Wiy 2.75 dnudeuunnnggiu wirdu 1.17 uimssuiaismedumesidnensinaulalifuvagaing

Jagmniuassinvelduinig dAnadewiniu 2.73 duletuuiinggiu vy 1.15

M19197 4.27 Aleduward i deauunnsgIuseaunssuIAuEsamnIsdiruveanisly Debit/ Credit

Card
#o  msfuianuidsavesnisld Debit/ Credit Card X SD n1suUana
G989
11 glduinisiuiinnislduinis Debit/ Credit Card 257 1.08 Uunang

a1alilasunseeaniuannyanaseutng

ASOUASINSDAIAL

12 glduinsiianuinaiinislduinisdeinaietan 267 1.11 U1unand

v 3

nsiuduiusvsenisdeansiugiiuinislaense

574 2.62 1.10 Ynunang

1NANF197 4.27 WU Mssuimnuidesnsdsannesnisld Debit/ Credit Card Tasansaweg
Tusgdutunas Tnedidnadewindu 2.62 dudeavuinnsgiu widu 1.10 fvaiinislduinm
Debit/ Credit Card agsilnnnisAnsiodoansiugliuinig fanadewintu 2.67 dnideauusnsgiu
Wiy 1.11 mnlduinng Debit/ Credit Card a19liiléiFunissensuainaseunimiedeay fiaade
Wiy 257 dudsauunassm widu 1.08

A1519% 4.28 AadekavdIu et ULIINIgIUIEAUAULTINGlave9n151Y Debit/ Credit Card

h) aulia9lavesnisly Debit/ Credit Card X SD nsudana
1 anubinsdasmuainuanunse 3.07 1.29 Urunang
2 anulindamuanunis 3.08 1.27 Uunans
3 arwlinslesueudednd 3.16 1.33 Uunana

574 3.10 1.30 Yrunang
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91nM15199 4.28 wud1 AubIglaveanisly Debit/ Credit Card lnannsaudiaadeyiniu
3.10 drudosuuninsgiu wirdu 1.30 Swunduanulindadiudednddanadomingu 3.16 du
Weauunnsgiw wiidu 1.33 anulindasuanunividanadomiitu 3.08 dudsauuninsgiy

Wiy 1.27 enalinsladuaanuaiuise Ianedewindu 3.07 dnndsauuiinggiu wirdu 1.29

A1519% 4.29 AnedeuwardiulsnuunsgIuszauaulingda AuauaIunsaveInIsly Debit/

Credit Card
o w Y . . -
49 aulia9lavesnisld Debit/ Credit Card X SD nsulama
I 1UAIUAINITO
1 gldusmssuintuseunisldoussuuiianude o 295 1.24 Uunang
Fudeu wardieUsendaian
2 dldusmsianuweduluszuusnwinnulaensiy 305 135 Uunans

YDIUINT WU MTnsviateyanaunisldanu

3 fldusnstuitelssdansnmeesnisliuiniswdents 315 1.30 Urunang

19979 WU NSHIBFBUNIY SMS %138 Email

574 3.05 1.30 Yrunang

N5 4.29 wui1 ailinele susuanansnvesnisly Debit/ Credit Card Tngn sy
ogluszautunans Tnedidedeidu 3.05 daudsauuninggiu witdy 1.30 msuiasmdsnsld
U313 1y 1 SMS/Email udslimsundanisliuing feedewiitu 3.15 dnideauunasgiu wirfy
1.30 szuunstlestumnuuaendts 1y madhsianeuldnu daafewindu 3.05 dmudetvunsgiu

Wiy 1.35 Tusaun1svinsien1seng 9 ldgendudou Ysendanaiveauinig daadewintu 2.95 diu
Weauuinnsgiu wiiu 1.24
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A1519% 4.30 AeRskadIulsLULLInIEINITEAUANLINNle AuaunsRvenisly Debit/ Credit

Card

49 aulinglavesnisly Debit/ Credit Card X SD nsulama
AIUAIINNTIG

4 gldusnistuitemnuenlaldvesliusns wu 299 134 Uunans
NsUNIUANSTINLHBLTadNSUTEluaing 9

5 gléusnsiinnudesilunnudeimyvos 308  1.25 Uunang
Trusnmslunslamuugzduazunlatym

6 AldusmsTustemnusuRaveuvesliuinisiu 312 125 Urunansg
nsguaRauAELFuILAUAANsSTUUNSTRUIS

7 nedldigym fszuusesiuifietiemdoriin 3.04 129 Urunans
Tgusnmsmeaulusdla

e 3.06 1.28 Urunang

31NM15797 4.30 W31 ANUlIslaniuAumisivesnisly Debit/ Credit Card lnennsiuey

Tusgauiunans lnedenadewindu 3.06 drudsauunnnsgiu Wiy 1.28 ANUTURATOULARILALTY

a 1 2 & a1 N - ] a - a
FANBAULAIIFUNTTUIUNIT UARIULNINUY 3.12 FIUVYAUVUUINGTZIU ININY 1.25 mmmsmmyiu

nstamugdn wndgym Jatedowinnu 3.08 drudesuuninsgiu wiidu 1.25 nsafidgym dssuu

seafuiitetiewmdegiinlduinmmeaiulusda IAnademiiu 3.04 dlesuuiinggiu wiiu 1.29

nsgniuAessulleuseUlunisvelduinis danadewiniu 2.99 dulssuuninggiu wiiu 1.34
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A1519% 4.31 Aefewasdrulenuunnsgiussauaulingda suaudedndveinisly Mobile/

Debit/ Credit Card

49 aulinglavesnisly Debit/ Credit Card X SD nsulama
FumInGosnd

8 liuimsuingliuinsimnudednduas 317 1.33 Uunang
Aalusdlalunisaniiunu lngdandnainugnees
wazastlunsaanlunislviuinig

9 FldnmsiimuBesuiiliinsiiausdeya 319 131 Urunang
figndfes asudu uazluais lasusman
nsdadeunieunlUndelnaass

10 fldvimsfimnusiulaingliuinslsienuddyse 315 137 Urunans
nsAuAsedayadiuyana wazdzldilamevioth
Toyaluldlnelilasunnugusey

33 3.17 1.34 Urunang

NH15199 4.31 WU ANulIslasumnudedndvanisid Debit/ Credit Card Tngn1nsay

agluszauliunan lnegdenadewindu 3.17 daudesuuiinggiu wirdu 1.34 nmshideyanignaeaie

AU939le daedewindu 3.19 dudssuuninsgiu Wiy 131 anugednduazanunsslunsen

U dl 1 U 1 dl ! U 1 a, v 1 A= dl
ANRAYNINY 3.17 AIULVYAUVUNINTZIU ININY =55 ﬂ'ﬁlelLU@LNEJ%J@H@%’JHQ?’W’W@%@Q@GU UAREAY

Winfiu 3.15 dudeauunnnsgiu windu 1.33
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4.2.3 154 Electronic Money

] i = ] =i Y} % = D .
M990 4.32 ﬂ']LElﬁEJLLﬁSﬁ'ﬂuL‘UENLUu&JWWiiW‘Uizﬁ‘Uﬂ’ﬁi‘Ugﬂ'}’mLﬁEJ\‘i“U@Qﬂ"IﬂGU Electronic Money

49 n'l'i%'uj’;ﬂ'a’lw,ﬁ'ﬂwaemﬂ%’ Electronic Money X SD nsulama
1 audesinuanulasnde 3.04 1.52 Junang
2 AuEEnIanIsiEy 2.88 1.28 U1uUnang
3 pudsssnuanududiugy 2.79 1.48 Uunans
4 pudsediunan 2.61 1.34 Uunans
5 pudsasulszansam 2.62 1.40 U1unan
6  ANULEBIVNEIRY 3.01 1.47 Uunans

394 2.83 1.43 UJ1unang

91913797 4.32 WU MsFuiendeswesnisld Electronic Money Tagamsiueglusesu
Uhunans Tneflanadewindu 2.83 dudeauuuinggiu widu 1.42 Suundunissuianudesin
mudaends fanadowittu 3.0 anudsmiedia fanade 3.01 dudsauusnnsgiu witfu 1.47
daudenvuinnsgu Wity 152 anudsamaniadu danademindy 2.88 daudeivunasgiu
Wiy 1.28 anandssiuanududiui Sanadewiniu 2.79 drudesvuinasgiu windu 1.48 any
AeseuuseavEain danadowinitu 2.62 drudsauusnnsgiu Wiy 1.40 arudssiunm Jeade

Winfiu 2.61 ddudeauunnnsgiu windu 1.34

M13197 4.33 AlafeuardulonuulInsgIusEAUNTIUIANUEUAURen BY0eN5 LY

Electronic Money

d8  A1suiAnudesvanisly Electronic Money X SD nsulama

AL 14AIUYADANEY

1 gldusnsiianudnaneriunsilamedoyadify 285  1.49 Uunans
W veavlnsiasiin viseteyanisidngszuu lu

n15lYuSN1S Electronic Money

2 lguimsiianuivaindeyaidesiuseuy 291 147 Uunans
a s < v o N Yoo -
dumeiidnenagnandu unly viserthilagyanai

M owmove 1 1 e A I3
aunlilasueune wu Jlivszasavsauanines

594 2.88 1.48 dnunang
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1NANTNTN 4.33 WU N13TUIANNERIUANYaenfueIn1sly Electronic Money lag
amseglusyiuliunane lnelidnadewiiiu 2.88 dulosuuninggiu wiiu 1.48 Wedoyaludy
UsmssuiAIvdumesiaug dnaiazgninuasuilulneyaaanianuildlasueuny s wu uaninesd
1 ‘:1' ' (% 1 ::l' 1w [ ~ [ Y v YV L%
ANRAEWIAY 2.91 diudgauuiinigiu Wiy 1.47 anudnaneitunisiisiadeyanuneauing
a A 14 [ 6 ¥ . a1 a 1 U 1 a 1 [
wsaanTeit1d ivledlunisly Electronic Money fidadswindu 2.85 ddudeuunnggiu windu
1.48

o ' a ' PN ) o v a a ] .
M19190 4.34 ﬂ']LQaEJLLaSﬁ'J'UL‘UEJQLUu&WWiEWUi%@‘Uﬂ”ﬁ?UEﬂ?WNLaEJQ'W'Nﬂ”IiLQ‘USUBQﬂ']{L% Electronic

Money
#o  n1s3uirnudesvenisle Electronic Money X SD n1suUana
AINFEN 7T
3 glinmsiimnudnaneiumsgydenisnisiiy 303 155 Urunang

INAVUAANAINTUNNTYINGINTTU WU N15louRURR

Uay¥ visenisszyduutiulignees

4 gldusnsienulidulainaglasunissaweann 300 153 Uunans
anrdunsRulunsaiiiindetinnainainnisih

33055

324 3.02 1.54 dnunang

d‘ ! v Y d‘ a ¥ . 1
ANFEIT19N 4.34 WU ﬂ'ﬁi‘UEF"IT]SJLﬁENV]'Nﬂ'ﬁLQU?JENﬂ']ﬂ"U Electronic Money I@EJﬂWWi'JlIB%JJ

a

lusgauUunan lneda1adewiniu 3.02 dauleauuninsgiu widu 1.54 aAnundiitasgade sy
WesnmuRanatanuszum 1wy nslouluradytnas/mislddiuiukiuieiaadewindu 3.03 d@iu
Jesuunnnggiu windu 1.55 waganiiblawisasunissawgainaaidunisiulunsdiiiindeianais

lun19vihgsnssy danadewiiiu 3.00 dudeauuuinggiu Wi 1.53
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o | q' | N 1Y) o v a v I3 ' ) v
M191940 4.35 V’nLﬂaﬂLLagﬁ’JUL‘U'ENLUquW3§’]U3$@Uﬂ7i5‘U§ﬂ’J’]QJLaEN@TUﬂ’J']lILﬂuaaum?maﬂﬂq{[ﬂ

Electronic Money

12 Asiuiannuidesvanisly Electronic Money X SD nsulama

AR IUAII T UF U

5 glivinisiienuinaiveyadiuuaraenvgniild 286 1.50 Uunansg
Wamevielilngyanavieasdnsdulaglalliy
ANUB UL DY

6 glduinmsimnalisulaluinesnsduesesdoyadiy 266 1.35 Urunang

uﬁﬂamaq;ﬂﬁu‘%miﬁmmwm@umaﬂﬁm

574 2.76 1.43 dnunang

A9 4.35 WU N155uAnudesituaaduddivenisld Electronic Money lng
ausegluszauliunais lnedanadewiniu 2.76 dudeuuuuinsgiu wiidu 1.43 And1uinis
suiAIneduwmesilaanuisalideyadiuyanadiuuidndulaglilasuanudugenaindlduinig 4
Aadswiniy 2.86 @ulsuuuuingiu widu 1.50 Aainislduinissuinisnidumesidadu
[ ! I ! U Y a ¥ v 1 Y a M Yo a1 ‘NI
sunsedeauludiuiivedlduinsiaglideyadiuyanavesdliuinisiaglilasueunyn dAade

WU 2.66 dudsauunnnsgiu Wi 1.35

o ' a ! a 1) o v a 1% 1% .
M19190 4.36 V’ﬂLQaEJLLaSaUuL‘UENLUUNWWiﬁWUi%@UﬂWsﬁUEﬂT}NLaﬂﬂ@quma"m@ﬂﬂqflﬂj Electronic

Money
#o  n1ssuirnudssvenisle Electronic Money X SD n1suUana
AINNGENA U
7 AlusmMsiuiimsseuiitnsdauuimssnes . 2.62 1.35 Uuna

MadumasitdndasldszaziialfAousaun

8 fliuimssuiinisldusnisenaldianinning 256 131 Uunans

ANAYIY AINARDAINALAINIUNITITINY

574 2.59 1.33 Yrunang
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915197 4.36 WU MsFuFmnuidssiunaIvesnsly Electronic Money Tnsamsiegly
sefuUunans Tneilanadewinfu 2,59 drudsauunnsgiu wiiiu 1.33 fedddnanannlunisiseus
BlivimssunmamBumesidn fanadewintu 2.62 dudenvuinasgiu Wiy 1.35 wagdedting
undglFusnisdesnsldvinissunmsmsdumeside faadowindu 2,59 daudosvuninsgu

WINAU 1.33

M19197 4.37 Aledouard I lgauuannsgIusEauNssuAudEsuUsEaEA eI sy

Electronic Money

2 Asfuiannudesvanisly Electronic Money X SD n1suUana

AN 1YUTEENENIN

9 glduinmsfienudnaiissuusnimsndumesiidn 275 1.47 Urunans
o a A 1l a a I
grvhnuiana1n vislilussansamiieane

F991AINANTENUFABTINTTUNNNTEY

10 gldvimsiienuldiulainuinisezaansalinaans 261 1.27 Uunand

wsausslerivnanstuldnuigivusnisseyll

594 2.68 1.37 Ynunang

1nA15199 4.37 wuin Masuianudssiiuuszansaimueanisld Electronic Money Tne
amsameglusziuiiunats Tnefianadowiidu 2.68 drulesuusnsgiu Windu 1.37 U3nssuians
mBumesidnersvhaldlifuazaisfamiunsiinvesliving fanadewindu 2.75 duudoauuu
1msgIu WAy 1.47 glduinmsinainnsiidiunissumsiidlilisslovimenstuiszyliluuins

su1AsnIsBuwmesiin JAnadewindu 2.61 dnulenuunnsgu Wiy 1.27



o ' a | ~ ) Y% a o 1% .
15190 4.38 V’nLQ@SLL@%&’JUL‘UHQLUuﬂquiﬁqu33@Uﬂ7iﬁ‘UzﬂrﬂuLﬁﬂqwqﬂaﬂﬂmsﬂ@Qﬂqﬁisﬂ Electronic
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Money
49 n'l'i%'uj’;ﬂ'a’lw,ﬁ'ﬂwaemﬂ%’ Electronic Money X SD nsulama
AINNEENYIE IR
11 glduinissu3innsldusnas Electronic Money 2.50 1.28 Uunana
analilasunseansuatnyanaseudng wu
ATBUASINTOEIAL
12 glduinsiianuinaiinislduinisdeinaieisan 3.54 1.35 Urunang
nstifdutusvsonisdeansiugliuinislaemss
394 3.02 1.32 UY1unang

INAN3199 4.38 WU N13FUIANILERINNEIRNYeInslY Electronic Money Tngninsiuegly

seavluna Insdanadeniidu 3.02 dudewuuuinggiu windu 1.32 A9a31n15lguinismig

Electronic Money gvilivianisiasedeansiudliuinis daadewiniu 3.54 drulesuunnsgiu

Wi 1.35 mnlgu3nns Electronic Money 813kilasuniseensuainaseunsIniednu daiade

WU 2.50 dudeauuinnsgiu winiu 1.28

M15197 4.39 Aadewardiulssuuinsgiuseauaulingdavenisly Electronic Money

49 auliaslavesnisly Electronic Money % SD nsudama
1 anulinsasuaiuainnse 3.47 1.65 Uunang
2 anulinsladuanunied 3.03 1.47 Uuna
3 arwlinsdeduenudodnd 3.25 1.57 Uunang

594 3.25 1.56 Urunang

AR89 4.39 WuI1 AulIglareanisly Electronic Money lagA1nsiudiaad eviniy

3.25 dhudesuunnasgiu wiidu 1.56 Suuniduanulinsdasuainuaiuise deedemindu 3.47

druletuuannsgiu wiriu 1.65 anulindadmudedndlinnadominiu 3.25 dudeiuuninggiu

[

Wiy 1.57 analinsladuanunisadiaademiiiu 3.03 dudesuunnsgiu windu 1.47
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a ! a | ~ o Y ¥ v
M1519 4.40 ﬂ"ILQaEJLLaga'JULEUENLUUN']Wii’]u33@Uﬂ'ﬂ"lm1’n’]\ﬂ"ﬂ @qu@jqﬂaqmqiﬂsﬂ@\?ﬂqﬁiﬂj E-Money

h) auliaslavesnisly Electronic Money X SD nsudana
ATUAIINAINITO
1 gldusnissuiituseunsidnussuuiianudg 312 1.63 Uunans

lalgudau waztieUszndnnian

2 dldusmsianuweduluszuusnwvianudaensie 317 161 Uunansg

YDIUINT WU M sviateyanaunsldanu

3 dlduimsiuitelsgavgnimveanisiviuinmmas 320 157 Urunang

ANSLE9U LY NSHINFBURIY SMS 1198 Email

574 3.16 1.60 drunang

9nM5097 4.40 WU Aulinsla fupuanusavesnsld Electronic Money Tagn1wsa
oglusziuuiunans Tneddnadowindy 3.16 drudsavuuinsgiu wiidu 1.60 msuimndanisld
U315 W 1 SMS/Email udslinsundsnsliuing feedewintu 3.20 dudsavuinesgiu wiy
157 szuunstlestumnuvaensts 1wy nmadhsianeuldu daadewindu 3.17 dudetuvunnsgiu
Wiy 1.61 Sumeunsvhsreniseng 4 liesendudon Usevianaivesuins Seiadewindu 3.12 daw

Jesuuannsgiu wiiu 1.63

A1919% 4.41 Anefewardiulonuunnsgiuseauaulingda suanunishveanisly Electronic

Money
17 v 14 . A
49 aul3aslavesnsly Electronic Money X SD nsulama
AIUAIINATIN
4 glyusnistuitemnuenlaldveslviuins wu 315 157 Uunang

NsUNIUANSTINLHBLToANEUTEluTURAIg 9

5 glduimstianudeduluninudeiviyves 295 146 Urunang

Aliusnistumstuauugiuazunledym

6 HldusnisTuitemnuiuiinveuvesylnuinisly 315  1.57 Uunang

NIALAAILALSUAUIUAUAANTEUIUNTIAUINNS

7 nsiiilgm dszuusesiuiiehimaeriin 299 141 Uunansg

Tagusnsaeanulusala

594 3.06 1.51 dnunang
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INAN59 4.41 wudr anulindasiuaunisivenisly Electronic Money lngna1nsiueg
Tusgauliunans lnediaadewingu 3.06 dudeauunnsgiu wiu 1.51 nseniuasssulleused
Tun1suelduinig wavanusuRnweugua fudsuRndeuasadunsruIuN A weaswiniy 3.15 du

= | N = o A A Y Y gy a % ' =
Weauunnggiu iy 1.57 nsaliidgym svuusessuiiedlewmdedidnlduinisaieanulusela &
! =~ ! (% 1 d' ! (% N Y o o v IS
Anafiginfy 2.99 diudeauuninsgiu wiiiu 1.41 anudeanglunisiiauugidt witym §

ALRduWNiU 2.95 ddesuunnsgiu winiu 1.46

o [ a ! PN 1) 1% Y A o ¢ 1% .
M19190 4.42 mLQaEJLLazmuLUEJ\‘iL‘U‘LJ?,JW]ig’miwmﬂ’nﬂm’]ﬂﬁ] mumm%@ﬁ%“uaﬂmﬂ% Electronic

Money
v 14 14 . -
49 anuliaslavesnisly Electronic Money X SD nsudana
AR IINTOaNE
8 AldusmsTuIidlvusnisilanudednduas 325 155 Urunang

analusalalunisaniuau Inedananainugnsies

wazasalunsaunlunisliusnig

9 aldusmsianuwetuigliusnisiiauetoya 321 159 Uunans
= £ 14 < a
igndes Asutu waslluass lneusiaann

a = Gl a 4 3 a
NSUALUBUNTDUNUAUDLNDTY

10 glduimsiianuduladiglvuinisiinnudfAgysie 3,33, =163 Uunang

nsAuATastayaduyAna warayliilamevion

£

Toyaluldlaelulasunnugusey

574 3.26 1.59 drunang

NNATNN 4.42 wud anulingdaiuanuiednduenisld Electronic Money lngnmsiney
lusgaudrunas lnedanadewindu 3.26 daudssvuninsgiu wiadu 1.59 n1sbiildawmedayadiu
Y a q' [ ! a - 4' v 6
yArave Ly dAadewindu 3.33 dnudeauuiinggiu wiiu 1.63 anudednduazainunsalunsean
ALRReNU 3.25 dlsauuinnsgiu vy 1.55 mshideyangnassieainuasdla dduadewiiu

3.21 dndeauunnsgiu windu 1.59



4.2.4 n154 Automated Teller Machine : ATM

M15197 4.43 Aadsuard UL TguUNINATIIUSEAUNTTUIANUEEIYRINTSIY Automated Teller

72

Machine : ATM

#o  ns¥uianudesveanisld Electronic Money X SD n1suUana
1 pnudssduauUaendte 2.96 1.51 Urunang
2 ANUABININISEY 2.95 1.30 Uunans
3 audsssnuanududiu 2.78 1.45 Uunans
4 pudsdiunan 2.61 1.33 Urunang
5 Audsasulszansam 2.64 1.39 U1unan
6  arudsmedeny 3.00 1.49 Urunang

594 2.82 1.41 Uunang

1NM1T199 4.43 WU NSTUIAMEBILRINITIY ATMIngnmsauegluseduliunans lagd

1 a - ] N - [ 3 v Y = [ a1 d'
ARIUNINY 2.82 AIUUERUVUNINTZIU NN 1.41 @U']LL‘L!ﬂLUUﬂ’]ﬁiUgﬂ’)’]ﬂJLﬁﬁﬂ%’Nﬁ\‘iﬂN UARAY

3.00 @2t uuinggIu windu 1.49 Anuidesniuainudasnde daaiovinny 2.96 daudesuu

INTFIU WU 1.51 AMUESIN19N15R8Y TAtaaewiiu 2.95 d@ruletuunnggiu widu 1.30 Ay

Weosnunuiludiuda dauadewindy 2.78 d1udesuuninsgiu Wiy 1.45 Asndeaniu

Usgansnn dAnafewindu 2.64 @rudssuuninggiu Wiy 1.39 audesniuia) danedemiiiu

2.61 dudeauuninggiu wiidu 1.33
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a ! a ! ~ o o v a v 1Y) v
M1919N 4.44 F’]"ILQaEJLLaga'JULEUENLUumqﬁﬁiqu33®UﬂqﬁiUgﬂ3’]uLaﬂ\‘iﬁqu@l?quﬂa@ﬂﬂﬂmﬂqﬂ’]ﬂﬂ]

Automated Teller Machine : ATM

d2  Asfuianuidesvanisld Automated Teller X SD n1suUana
Machine : ATM

AIIUFLIA14AIIUYADANY

1 gldusmsiianudnaneiiunsilametoyadfy 2.8 1.46 Uunang
Wy mnearnsasin vieteyanisiingssuu lu

ASLEUSANS ATM

2 uimsiianuinaiideyaiidesussuy 2.90 1.50 J1unang
a ¢ < YY) = P ~
Sumesilinenvgnandu uily viaitnislaeynaad

aunlilasueunn wu Jliuszasiivsauanines

594 2.89 1.48 drunang

AT 4.44 WU M3FuIANUFBIIIUANNUReRTEveINTslY ATM lnanmsideglusedu
Urunans IngfAnadewintu 2.89 daudeauuunsgiu wiidu 1.48 Wedsayaludiuinissuinisms

fuwmesidaudd Anainssgnanuazuilulaeyaraiiawilaldsueygyin Wy uwaninesiinnedeiiiu

Y 9

2.90 diulgauuninggiu wirdu 1.50 anudvaigiiunisiisiateyanuneaidnsinsinviodng

Y

Aulaslunisld ATM fiaedeindu 2.88 drudusuusnnsgiu Wiy 1.46

M13199 4.45 Anafeuard ot uniINTEINsEAIUNNTTUIANUEMNINTRWYEINSLY Automated
Teller Machine : ATM

) N133U3ANUEHBIYRINTSIY ATM X SD n1sulana
AN 195131
3 dldusmsinnuiviainedanunsaydenanisiau 305 155 Urunansg

NANURANGIAIUNITYINGINTTY LU N1TLaURUENRA

Uny¥ visenisszyduutiulignees

4 gldusnisiienuladuladneglasunsyaweann 2.98 1.53 U1unand
annvunistulunsaiiindaRanaInaINNITYin

33055

574 3.02 1.54 Yrunang
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NA15T 4.45 WUT mi%’uimwmﬁ'mmqmmﬁmmmﬂsﬁ ATM lagnnsinegluseau
Uhunans Tnedldedewindu 3.02 daudeauuunnsgiu witdu 156 mnundiinesgydeiuiesain
ARanaInfivszan wu nsteudufintyduaz/vselasunutuiniidnadewintu 3.05 dudeauy
1055 WNAU 1.55 wagAndliannsafunmssaweainaadunsdulunsdiiiadeRanatslunisvi

33n33¢ dAafewiriu 2.98 dulesuunnsgiu wiriu 1.53

M1599 4.46 Anedeuazdrleauunasgiuszaunissuiaudssiuaududiudivesnisld

Automated Teller Machine : ATM

d2  AsfuiAnnuidesvanisld Automated Teller X SD n1suUana
Machine : ATM

AR IUAII T T

5 fldusnsiienuinaideyadiuyanaenagniild 285 144 Urunans
Uawmensaldlneyanavsessdnsaulaelilasu

ANNEUYDY

6 fldusnisiienulaidulaluiinsnisiuasesdeyadin 265 143 Uunand

UARAUDINIIUINNTEUIAN TN B UNBSLR

574 2.75 1.42 dnunang

N5 4.46 WU MsFuianudssiiunnududiuiivesnsld ATM Tnsamsaueglu
sedulunans lnsfiAnad ey 2.75 dudeauuannsgiu Wiy 142 And1unnssuiaisme
Sumesilnannsalvideyadiuyaraduuisndulaglilisumudusenangliuinng fanadewiity
2.85 drundsauunnsgiu wirdu 1.44 Andmslduinissuiasmdumedidadusuneseanniu
duivoslivinnslaslideyadiuyanavesilduinisiaglildsuougn fdnedewindy 2.65 @

Wesuuannsgiu wiiu 1.43
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a | a | a o o v P ¥ v
MN19190 4.47 ﬂ"ILQaEJLLagﬁ’]uLUENLUuiJ’mig’mizﬁ‘Uﬂ’]iiUgﬂ’l’mLﬁ‘c’Jx‘iﬂ’WUL’]ﬁ’ﬂJ@ﬂﬂ’ﬁI‘U Automated
Teller Machine : ATM

49 N133U3AUGEEYRINITIY ATM X SD nsulama
AIIEENFH IR
7 fldusnsfuiihmsseuiitnsldnusimssuens 262 1.35 U1unand

Madumasitdndasldszazinaifauiamin

8 Wlusnsfuiimslduinisenaldianannndig 256 1.30 Uunang

ANANTS ASNARDANNALAINIUNITLITIU

574 2.59 1.33 Yrunang

INANTNN 4.47 WU NTTUIANUFBINUAITEINTLE ATM Tnannsiuegluseauliunans
lnedlaadewiniu 2.59 dalosuuninggiu whiu 1.33 dedddiannlunisiBeusisiduinissuias
a § a1 A Vv ! =i Y v v v Y a
nMeduneside denafewiiv 2.62 daulosuunnsgiu wiriu 1.35 uasdedddnamindglduinig

v Y a a s & a1 .«.:4' o | ~ | @
G\ENﬂ']ﬁiGUUiﬂ’]3ﬁuqﬂ73WqQQULW@3LUW UANR[YNIAU 2.56 aQULUUQLUUquﬁiqu 1Y 1.30

o i ‘:1' ] a o v v = v a a v
M1919N 4.48 ﬂ"ILQaEJLLagaUULUENLUUN'W]ﬁi’]Uﬁ%@Uﬂ']iﬁUEﬂ?’]NLﬁﬂﬂ@WUUﬁgﬂV]ﬁﬂqWT@Qﬂqﬁlﬂ

Automated Teller Machine : ATM

49 N133U3AMUGHBYRINTTIY ATM X SD nsudana

AIUEENN1UUTEANENIN

9 gliusmsfianudnainssuuswipsmdumesin - 275 1.47 Uunand
919¥URANAR Vs lUiUTEANS LN

TIDNVAINANTLENUABTINTIUNINITRY

10 gldvimsiianulidulanuinisesansalinaans 257 1.27 Urunans

wsauselerivnansRuldnuigiiusnisseyll

594 2.66 1.37 drunang

INATA 4.48 WU MSTUTANUEBIRUUTEANEAIMYRNSTY ATM tnaansiueglusedu
Urunans Teedanadswindu 2.66 drudssuuuinsgiu wiidu 1.37 U3n1ssuinsnedumesiinens

alaliauazailymiuvasinvesildusnis danadewiidu 2.75 daudesuunnsgiu Wiy
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1.47 glduinisiainnisandunissuiaisidlaliusslesdnianistuissylilu vsnssuiaisms

a § & a1 a @ ! ~ o
DUNBILUR UARAYLNINY 2.57 a’JuLUENLUUlI']Wﬁﬁ']U AU 1.27

dl 1 ‘NI 1 ‘NI 2 U ¥ ‘NI U ;2
MN19190 4.49 ﬂ’]LQa‘EJLL@SE‘HULU‘ENLUuNWﬁﬁ’migﬂUﬂ’ﬁi‘Uzﬂ’]’mLﬁEN‘VI’NﬁQmJ‘UENﬂ’Iﬂ‘U Automated
Teller Machine : ATM

49 N135U3AUEEIYRINISTY ATM X SD nsudana
AL NFIALU
11 glduinissuiinnisliusns ATM e1aldlasu 2.49 1.38 U1unang

N138ausUINYAARTEULIY LU ATBUATIVTRAIAY

12 glduimsiianuinaiinislduinisdaindietaan 354 1.48 Uunand

L% I3

A av = = Y} Y a
ﬂqiﬂﬂgﬁNWUﬁﬂiﬂﬂqiﬁ@a"liﬂUﬁﬂﬂUﬁﬂ'ﬁIﬂUmiﬂ

574 3.02 1.43 Yrunang

NN5197 4.49 Wuin MsSudanudsansdannyesnisld Automated Teller Machine : ATM
Tnsamsmeglussfuuiunans Tnsfiaadewindy 3.02 dudeauuinnsgiu widu 14 Anainsld
U359 Automated Teller Machine : ATM agvinl#nanisissedoasiugliuinng fidiadewiity
3,50 dhudsauunnsgiu wiidu 1.48 mnldu3nis Automated Teller Machine : ATM e1alalléi¥unis

gausuNATAUATIVSOdIA A1Rduwiiy 2.49 duleuuannsgiu iy 1.38

M1319% 4.50 AedskavdIueLUuLInIgIUsEAUANLTIglaveIn1slY Automated Teller Machine

: ATM
4o anulingavesnislyd ATM X SD nsudana
1 anulinsasuaiuainse 3.19 1.65 Uunang
2 anulhnsladuanunied 3.00 1.55 Uunang
3 aulindasuanudednd 3.22 1.55 Urunan

574 3.14 1.58 Yrunang




7

311015199 4.50 wud1 AElidlavesnisld ATM lnaansiudanadewindu 3.14 dau
A:l' Y J IS 1% 1% q o ea a Y ] d'
Weauuannggiu windu 1.58 Iuuniuanulinsadudednddaadominny 3.22 d@udeuy
WMIgIU Wiy 1.55 anulingdasmuanuaunse danadewindu 3.19 drulesuunnsgiu wiiu

v a

1.65 mnulindasuanunishdianadewiniu 3.00 dulsuuunsgiu Wiy 1.55

A1519% 4.51 Anefeuasdiuletuunnnsgiuseauaulingda suauaunsveInsiy
Automated Teller Machine : ATM

49 aulianglavesnisld ATM X SD nsulama
I1UAIUAINITO

1 fdvinsfuihtuseunisldnussuuiimadis ld - 315 1.65 Uunang
Fudeu wardieUsendaian

2 glimsiimnuidesuluszuuinumaudasasde 313 161 Uunans

YDIUINT WU MTnsviateyanaunisldanu

3 gldusnstuitelssdansnmeesnisliuinisudents 319 1.60 Urunang

19979 WU NSHIBFBUNIY SMS %138 Email

574 3.17 1.62 Yrunang

A3 4.51 wui anailinele susuanmnsovesnisld ATM Taeamsmeglusgiuuy
nans Tnefidnadowiiu 3.17 dudoduvuiinigiu wiifu 1.62 msuinmmdenislduinig wu
sMS/Email ddlimaundanisléuing feedewiniu 3.19 daidesuuinasgu whiu 1.60 Tunou
M31en1sene 9 ldgsenndudou Uszndanamesuinis fanedewindu 3.15 daudsavuinasgu
windu 1.65 szuunistleaturnudasnste wu nisidistaneuldo danadewindy 3.13 dudsauu

1195514 Wi 1.61
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M1519% 4.52 Aefewasdrulenuunnsgiuszauaulingda auanunisiveinisld Automated

Teller Machine : ATM

) aulielavesnisld AT™M X SD n1suUana
ATUAIINNTIA
4 gldusnistuitemnuenlaldvesliusns wu Uunang
’ ) ’ 304 152
NsUNIUANSTINLHBLTadNSUTEluaing 9
5 glduimstianudeduluninudeviyves Uunans
. o 288 1.8
liusnstumisliauusiuasunledym
6 AldusmsTustemnusuRaveuvesliuinisiu Urunansg
L T y 262 140
NIPUaRIASIAUALAUAANSEUIUNSIIUSNS
7 nssiilgvn dszuusesiuiieiemaariin Urunans
o | 301 147
lgusnismeanulusdla
33 2.89 1.42 Urunang

3111519 4.52 wud1 aulingdadiuaiuniwivenisld ATM Ineainsiueyluseeu

Urunans Insfanadewindu 2.89 duleuuuiinsgiu winnu 1.42 nsennuaisssuillsusstlunis

Y a a a @ | d' W aa = o oA
5UE]IGU‘U3ﬂ7§ UAaRagyIny 3.04 fﬂ'JUL‘UENL‘UUN'Wﬁﬁ']u Wanu 1.52 ﬂﬁmll{jiyﬂfn HITUUTDNTUIND

Prgwdeinlduinisaeaulysela deanafswinnu 3.01 daudesuunnggiu Wiy 1.47 Ay

Wy lunisiadiiuzin wntdgmt daedavindu 2.88 @udeuuuuinggiu windu 1.28 A3

v a

Sullngougua AuaSuRRRDIWETIAUNSTUIUNIS BAiewiiv 2.62 drudesuuniasgiu Wiy

1.40
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A1519% 4.53 Anedswasdruletuunasgiussaumulingda suanudedadueinisly Automated

Teller Machine : ATM

) aulinslavasnislyd ATM X SD n1suUana
FumIuGosnd

8 liuimsuingliuinsimnudednduas 287 149 Uunang
Aalusdlalunisaniiunu lngdandnainugnees
wazastlunsaanlunislviuinig

9 FldnmsiimuBesuiiliinsiiausdeya 301 1.32 Urunang
figndfes asudu uazluais lasusman
nmstadeunseunUndernaass

10 fldvimsfimnusiulaingliuinslsienuddyse 299 151 Urunans
nsAuAsedayadiuyana wazdzldilamevioth
Toyaluldlnelilasunnugusey

33 2.96 1.44 Urunang

INANTIN 4.53 wud anulindasuanudedadueinisly ATM laeamsiueglussauiiu

a a o | d' @ vy dl Y Y a
N IﬂUﬂJﬂ']LQﬁEJLV]']ﬂU 2.96 a’JULUEJQLUUquii']u WNAu 1.44 ﬂ']{LVWJ@Hangﬂm@ﬂﬂjﬂﬂj"m"ﬂiﬂiﬂ

fAnadewiiiu 3.01 dyudetuuaasgiu widu 1.32 nsliilamedeyadiuynnavesdld deade

Wiy 2.99 dudeauunnnsgiu windu 1.51 mnudednduavanunsabunsaun Anadewindu 2.87 du

Weauuinsgiu winu 1.49

4.3 NANFAATINAMUTUNUSTENIeNTFUAMUTBazaulTNslalunsidenldmalulad

MIN1sRUYBIRIUIN1INIeNIsRUNgaaaLs YOG

FUUAFINT 1 1155U3AMMFesaraulinlalunisidenldivaluladniinisiSuvelvuings

NN ITIIUNGUUBL TN TR IS LU AN 194GE 31T



A a & v o ¢ ' YR a ) Py & Y =~
M13199 4.54 Tasgrianuduiusseninnsiuianudsaiuanulindalunsdenldinalulad

7119013041 Mobile/ Online Payment
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. nssudauides aulinngla
o Mobile/ Online Payment AWENNse AR Audednd Awsau
1 anudssiuanny 1 0.770** 0.794%* 0.814** 0.807**
Uaansy Sig. 0.000 0.000 0.000 0.000
AUENITUS GR GY GR GR
2 Avwided r 0.895%* 0.910%* 0.905** 0.920**
NNTAY Sig. 0.000 0.000 0.000 0.000
AUENUS 6N GY GY GR
3 Anwded r 0:8557 0.827% 0.806** 0.838%*
AIUAY Sig. 0.000 0.000 0.000 0.000
Wudud AINENUS GE G G GRHE
4 anudes r 0.684** 0.709** 0.672%* 0.701%
AULIAT Sig. 0.000 0.000 0.000 0.000
ANUANTWS  Uunan R unang GR
5 Anudes r 0.785** 0.785%* 0.787** 0.800%*
AuUIZaNSAIW Sig. 0.000 0.000 0.000 0.000
ALEFTTUG GR GR GR GR
6 AMudes r GR20%E 0.729% 0.691%* 0.726*
NNFIAY Sig. 0.000 0.000 0.000 0.000
ANUFLTUS GN GN GR GR
7 AT r 0.836™* 0.848** 0.835** 0.855**
Sig. 0.000 0.000 0.000 0.000
AUETIS R GR GR a
* QlpdAnsadfinszau .05

INATA 454 LEAIHANITNAHDUANLFUNUSNUIITENINNITTUTANEES Mobile/ Online

Payment Auaulinslavesmnaluladnienisiiu Mobile/ Online Payment 1afia15a1918A1U WU
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N135U3AULEES Mobile/ Online Payment a1ms3y ianuduiusiuanulinngdaveanalulagnig

aa

1331 Mobile/ Online Payment agnafidedAgyn1adidfiseav .01 wazdauduiuslusedugs

(r = 0.855, Sig = 0.000) Fadlefiansanseazidon wuin elunnsiniazseg deranuduiusiuly
AdeemuAumsINEelanuduiusadosnuiuyng dan1siuianudes Mobile/ Online Payment
253 U AUl AuAIUN IR mﬂﬁq@ (r = 0.848, Sig = 0.000) T9489H1 AD AIUAINEINITE
(r = 0.836, Sig = 0.000) wazduALTOFRS (r = 0.835, Sig = 0.000) AU

n15¥u§Aaudes Mobile/ Online Payment funuasnsie fanuduiudiuanalinga
389 Mobile/ Online Payment 8¢ 1adiisddyn1saddf sedv 01 uazdauduiusluszdugs
(r = 0.807, Sig = 0.000) Fadlofinrsaneazdon wuln sdlunmsmuareg SaAnuduiussuly
AdoumuiumaInEedmnuduiudadesmuiuyng F3n135uinandes Mobile/ Online Payment
suAuUasaie fU aumLdednd mn‘ﬁ"qm (r = 0.814, Sig = 0.000) 50IA4UIAD ATUAIIUNIIA
(r = 0.794, Sig = 0.000) LazAUANNEIWITA (r = 0.770, Sig = 0.000) AUGIAU

n155uiAUEEY Mobile/ Online Payment Anun13iu Amsau danuduiusivanulingda

'
=

484 Mobile/ Online Payment ageiidsdAnnsainnseau .01 uazianudunusluseaugauin

(r = 0.920, Sig = 0.000) FaLloNINTUITIWaLLDEA WU NlUNINTINUAEIIwATAIANNFUNUTAUlY

|
1

Y ) A o o & v 1Y) o Y a . .
ARBYATUNUNINUINKIBDUAITUFUNUTADDYANIUAUNAA %QﬂqﬁiUzﬂjquLaﬂﬁ Mobile/ Online Payment

9 Y

AuN13Rdu AU AutIIela AuANRTSR wniga (r = 0.910, Sig = 0.000) 59983UAD AIUAIIN

v 6 (%

Fodwd (r = 0.905, Sig = 0.000) LAzAIUAILAINITA (r = 0.895, Sig = 0.000) AIUAIAU
N33u3AIAEES Mobile/ Online Payment siuaduidudiugy danuduiusivanulinga

|
aaa v

U84 Mobile/ Online Payment a1l ded1Aynaiaf sedu .01 uazdanudunuslusedvgs
(r = 0.838, Sig = 0.000) Fudlofinsansieandon wuin elunnsunassies Saeuduiusily
AdoumuiuauIntedmuduiudadesmuiuyng F3n135uinandes Mobile/ Online Payment
suanUtdudrud Au anulingda arumiiuaunse mmﬁq@ (r = 0.835, Sig = 0.000) T9IAIUAB
FrupUnSed (r = 0.827, Sig = 0.000) wazduALTRdRS (r = 0.806, Sie = 0.000) AU

N153U3 AL 89 Mobile/ Online Payment sinutian daduduiusiuaiiuliingdaves

'
a =

wiAlulagyn1an1518u Mobile/ Online Payment agaiiiad@Agyneananszau 01 tazianudusiusly
seutunas (r = 0.684, Sig = 0.000) FadlefasanaeasiBen wui1 Helunwauuazaes den
mnwdiusiuluadosnufumanniielinuduiusadesnuiunng denisiuiauidssunaidy
auliansla druarundsd winfian (r=0.709, Sig = 0.000) 89A%1AD A1UAIILAINITA

v 6

(r = 0.684, Sig = 0.000) warsumINdednd (r = 0.672, Sig = 0.000) AUAINU
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n155uiAuLdes Mobile/ Online Payment snuusgansnin danuduiusiuainulingdaves

'
]

wialulagyn1an1318u Mobile/ Online Payment agailisdAgynvananszau .01 azianuduiusly
s¥#uga (r = 0.800, Sig = 0.000) FuiloRisanTEaziBen WU ﬁ’jﬂumwmmamw@ HAAUFLITUS
fulundesmuiumsuanvsefianuduiudadesnuiumng §9113505AmE83 Mobile/ Online
Payment fuusyansnm fu aulinda sruanudednd mﬂﬁ?j@ (r = 0.787, Sig = 0.000) S804
AD AIUAMNEINITOLAZAIUAMUNTIA (r = 0.785, Sig = 0.000) WINAU MIUAIRU

155U A1E 89 Mobile/ Online Payment s1udsan fanudusiusiuanulindaves
mAluladn1an153u Mobile/ Online Payment agsiitedfymisadffisesu 01 wasdinnuduiuslu
sefURe (r = 0.726, Sig = 0.000) Fudlefinrsanseanden nud MelunmNLazsIEe SAATuduRus
Auluadesmuiunisuanud e mnuduiusadoonuiuyngdenisiuyauidss Mobile/ Online
Payment A1u&IA AU mml”imﬂaé’mmwwi’aﬁmﬂ‘ﬁqﬂ (r = 0.729, Sig = 0.000) 7998411 AU

AU (r = 0.720, Sig = 0.000) LaAuAMUTOERE (r = 0.694, Sig = 0.000) MUY

M1319 4.55 Wasgianuduiusseninnisiuianudsaivanulindalunsdenldivalulag

17901581 Debit/ Credit Card

Y nssudauides aaliaela
o Debit/ Credit Card AWENNEe  AMUNTeE  Audednd  Awsaw
1 anudesinuany 1 0.822** 0.824** 0.787** 0.827**
Uaansy Sig. 0.000 0.000 0.000 0.000
ANUFITLS GR 6N GR GR
2 Anuides ‘ 0.814% 0.828%* 0.801%* 0.830%
NNTHY Sig. 0.000 0.000 0.000 0.000
AUENNUS GN GY a9 GR
3 Avuded r 0:828%= 0.842** 0.825** 0.848**
AUAIY Sig. 0.000 0.000 0.000 0.000
\Wudhudh ANUFUHUS GR GR GR GR
4 avwdes r 0.714** 0.721%* 0.703** 0.727**
AU Sig. 0.000 0.000 0.000 0.000

ANNFNRLS  Uuna GR U1unag R




83

. ns3unnades aaldaela
e Debit/ Credit Card ANNENNNTD  AMNTER  Awdednd  mawsau
5 Anudes r 0.775% 0.738** 0.719** 0.758**
AuUsEanEm Sig. 0.000 0.000 0.000 0.000
ANUFURUS GR GR a9 a9
6 Audes r 0.711% 0.718** 0.671%* 0.713**
IRSGAGH Sig. 0.000 0.000 0.000 0.000
AUENITUS GR GR Urunans GR
7T AINTW r 0.827** 0.828** 0.799%* 0.834**
Sig. 0.000 0.000 0.000 0.000
ANUAUNUS 6N 6N a9 GR

91NM5197 455 UanaNanITAFoUANFNTUSNUI15EnI1955USALAss Debit/ Credit
Card fiuaulndlaves Debit/ Credit Card iflefiansanses wui mﬁuﬁmmﬁm Debit/ Credit
Card nms3n Sanuduiusiuauliingdares Debit/ Credit Card eeafitiuddynieadafisesu .01
uazflinmduiusluseiugs (r = 0.834, Sig = 0.000) Fuilefiarsansgaziden wuin elunmsnuay
g fieanuduiusiuluadesmuiumauinusediauduiusadosnuiuyng dansiuianudes
Debit/ Credit Cardamsas fu aailiansla suanamisi snnfige (r = 0.828, Sig = 0.000) 89891
fio fumENse (r = 0.827, Sig = 0.000) WazAIUANUTEERE (r = 0.799, Sig = 0.000) MUETU

A155U§ANALE B Debit/ Credit Card siupnudaends farudusiusduanalinddaves
Debit/ Credit Card aa’nﬁﬁaﬁ’wﬁ’ﬁgmaaﬁﬁﬁ'szﬁu 01 wagdaudunusluseavas (r = 0.827,
Sig = 0.000) Fadlefarsansvazden wui ﬁy’ﬂumwnmazswﬁj fApnuduiusiulu adesnuiy
msuInvidediauduiusadesnuiunng Fan1s5usarundss Debit/ Credit Card MunuUasndie
AUATUAIIUN IR mﬂﬁqﬂ (r = 0.824, Sig = 0.000) T99Q4UNAD FumNFedne (r = 0.822, Sig = 0.000)
WaZAUAINEINTA (r = 0.787, Sig = 0.000) AIUEIGU

mﬁuim’lmﬁm Debit/ Credit Card #1un138uU AMwsu danudunusiuaiulinngaves
Debit/ Credit Card aa'wﬁﬁaﬁ’wﬁ’amwaﬁﬁﬁlszﬁ’u 01 wagdanudunusluseaugs (r = 0.830,
Sig = 0.000) Faiflefinrsansiazidon wuin felunmruuarsieg feanuduiusiuluadosmuiy

navInuIsdanuduiusadeeniuiunng 49n135U3ANMELS Debit/ Credit Card AMUN1TEUAY
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AULT9le FuAundaR anniian (r = 0.828, Sig = 0.000) 5898911 AIUAINEINNTE (1 = 0.801,

Sig = 0.000) wazduAuTedRd (r = 0.814, Sig = 0.000) AIUFINY

v

M55UAMIADS Debit/ Credit Card sudninen Tanmduiusiuanuliingaves Debit/
Credit Card agnsfitfuddynisadffisedv .01 wagdlanudunusluseauad (r = 0.848, Sig = 0.000) R
definnsanmeasden wuln felunmnsiagseg Saeuduiusiuluadesauiumainuiod
mduiusadosnuiunng Fansuiannudss Debit/ Credit Card fudainen fu anulinsla sy

ANUNTIR mmﬁ"qm (r = 0.842, Sig = 0.000) T948311AD AIUAINAILITA (r = 0.828, Sig = 0.000) Lay

L Cs

FumINTOdRE (r = 0.825, Sig = 0.000) AIUFIAY

N155U3AMULEE Debit/ Credit Card Aruaniianuduiusiuaulingdaves Debit/ Credit

'
aad

Card ag1aiideddgynadanszdu .01 wazdanuduiusluseaugs (r = 0.727, Sig = 0.000) e

#W317001518aEL 880 WU VeluaInTInkazs1eg daranuduiusiuluadesniuiunisuinuied

U s 14

ANNduuSATaun uiunng F9n155U3AULELY Debit/ Credit Card Anuniatiu auliandla fu

=

AMUNISH 11niian (r = 0.721, Sig = 0.000) T89AIUIAB AIUAINAINTA (r = 0.714, Sig = 0.000) uaz
Frumudednd (r = 0.703, Sig = 0.000) MBI

A53uSAuADs Debit/ Credit Card fuuszansam danudustusiunnalindaves Debit/
Credit Card sgsilifodndnymaeadanszdv .01 wasdianuduiudlusesiugs (r = 0.7589, Sig = 0.000) B9

WaNasansigastden wull Nalunmsiuukasies daranuduiusiuluafesniuiunisuinuied

'
1

AuduiuSARYALiuNNe FaN3TUIAUEE Debit/ Credit Card duusgansam fu anulindgda

Y

ANUAINUAIUITE ma‘ﬁqm (r = 0.775, Sig = 0.000) SOIENNIAD AIUAINNIIA (r = 0.735, Sig = 0.000)
LavEuANTednd (r = 0.719, Sig = 0.000) AIUFINY

N15¥UIAIELS Debit/ Credit Card Amudsau danuduiusiuaulinngdaves Debit/ Credit

'
aad

Card g naflfoddgmeadafiszdu 01 wazdauduitusluseduga (r = 0.713, Sig = 0.000) Fuilo
finrsunneasiden nul1 Helunmnerseg denanuduiusfuluadesnutuniainyiod
Anuduiusadesnuiuyng 33n135u5AmIAs Debit/ Credit Card sudsay fu Anwlinsla du
AR 1nfign (r = 0.718, Sig = 0.000) S83AINAD FUANNAILNTA (r = 0.125, Sig = 0.000) WAz

v 6

Fruaudednd (r = 0.671, Sig = 0.000) MUY
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A a & v o ¢ ' YRR a Y ') & Y =~
M13199 4.56 Basgrianuduiusseninnsiuianudsaiuanulindalunsdenldinalulad

119n153U Electronic Money

. ns3uanudes aulingla
o Electronic Money AMNAIENTE  AAMdeE  anadednd  awsou
1 endesinuany T 0.774** 0.799** 0.819** 0.812**
Uaansy Sig. 0.000 0.000 0.000 0.000
AUENITUS GR GR a9 GR
2 Al r 0.900 0.915%* 0.910** 0.925%*
NAN5RY Sig. 0.000 0.000 0.000 0.000
AUFTUS GN GR 6N a9
3 Avuded r 0.840** 0.832** 0.811** 0.843**
AIUAY Sig. 0.000 0.000 0.000 0.000
udaudi ANUFUNUS GR gaan geunn geunn
4 avwdes r 0.689** 0.714% 0.677** 0.706*
AIULIAT Sig. 0.000 0.000 0.000 0.000
ANENTS  Yunans g9 U1unang R
5 avuides r 0.790** 0.790** 0.792** 0.805**
AuUIZANS AN Sig. 0.000 0.000 0.000 0.000
ANENUS GY GR a9 GR
6  AvuAsd r Qaf2a 0.734% 0.696** 0.731**
UNGAGH Sig. 0.000 0.000 0.000 0.000
ANUFURUS GY GY GY GR
7 NNTI r 0.841%** 0.853** 0.840** 0.860**
Sig. 0.000 0.000 0.000 0.000
ANUENTUS GR GR a9 GR

1INA19197 4.56 LHAINANITNAFBUAINFURUTNUT15ENINN135UTAULEE Electronic

Money fiua3uli114lav89 Electronic Money afia15ans18a1u wud1 N135uiAAEee Electronic

Money s fnnudunusiuaiulianglazes Electronic Money agnsdiile

o w

o

APEUN19EDANIEAU .01
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wazdanuduiusluseduas (r = 0.860, Sig = 0.000) Fuflefasansvazdon wuin vislunmsuLay
09 fieanuduiusiuluadesmutumaninuiediauduiusadosnuiuyng Jansiuianudes
Electronic Money A1 AU A11ul31491a Auaundsh mﬂﬁqm (r = 0.860, Sig = 0.000) 59989
flo fuAuasa (r = 0.841, Sig = 0.000) wavduAMUTEERE (r = 0.836, Sig = 0.000) AU

n135U3AULE 9 Electronic Money Aruaulasnse dadudunusivaiulindaves

aa

M- Electronic Money ag1sfitisdndnmisadififi szdu 01 warfanuduiuslusedugs (r = 0.812,
Sig = 0.000) Fuiflefinnsansisazden nut velunmruuares Saanuduiusiulu adosnuiu
msvInvsedianudusiusadesmudiunng F3nssuianuides Electronic Money fuanuvasndy fu
Frupudednd ufmﬁqm (r = 0.819, Sig = 0.000) T9989UIAD ANUAIINWIA (r = 0.799, Sig = 0.000)
WaZAIUAINAINITE (r = 0.775, Sig = 0.000) MIUAIAU

M55uUFAMIAS Electronic Money fnum1siiu amsan danudusiusiuanulindaves
Electronic Money asmﬁﬁ’aﬁ’ﬁmmqaﬁﬁﬁisﬁu 01 wagdlauduiuslusedvgauin (r = 0.925,
Sig = 0.000) Faflofiansansieaziden wuin V‘lgﬂumwmmLLamw@jﬁmmmé’uﬁuéﬁ’ﬂuﬂé’aﬂmuﬁ’u
ysvInvsefianuduiusadesuiunng Fsn155uiaanmiEes Electronic Money funsiiu fu A

1391918 druAunded uinfiaa (r = 0.915, Sig = 0.000) $8383UAD A1UAINTBERE (r = 0.910,

LY

Sig = 0.000) KAZAIUAIINEILITA (r = 0.900, Sig = 0.000) MWAIAU

N135u§AEe3 Electronic Money sinuauludiusa dauduiusivanulindaves

'
aaa v

Electronic Money 28198l ad1Aqyn19adiAvis2avu .01 wagdAinudunusluseauas (r = 0.843,

Sig = 0.000) FalloNa1sauNTIgaziden WU Melunmsilarsigd dAanuduiusiulu adeemuiy

"
1 =2

nevInvselianuduiusadesauiuyng Fannssuiainades Electronic Money fiuamdudIud

q Y
'

Au Aulinela AruAuEIuisa unvidn (r = 0.840, Sig = 0.000) 58989NNAD ATUAINNRTIA

q

v 6

(r = 0.832, Sig = 0.000) wazduANLTedns (r = 0.811, Sig = 0.000) ALY

n155u%A11ud84 Electronic Money fuia faudusiusiuaiiulinlaves Electronic
Money egnafitadfaynaadfisydu .01 wasilanuduiuslusedutiunais r = 0.689, Sig = 0.000)
fadlefinnsansiasden wui filunmsuuegsieg dannuduiusiuluadesmutunsuanied

ANnuduusaneenuiunng Fan135U3AUEES Electronic Money Anuniaiu aulinngla anu

'
=

AMUNIIF 11nA1an (r = 0.714, Sig = 0.000) TBIAIUIAD AIUAINAINA (r = 0.689, Sig = 0.000) uaz

[

fupuTedng (r = 0.677, Sig = 0.000) MUEIFU

a

N155U3AULE 8 Electronic Money a1uusedniain dauduiusiuainuliindaves

o w aa

wAlulagn19n133u Electronic Money aghaildudAgynisatianiseau .01 wazlinnuduiiuslussaug

o
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(r = 0.8051, Sig = 0.000) FadofinsansvazBon wui ﬁgQMJWWianLLazm@j fArAnudunusiuly
adoun Nt unsuINTSellauduiusadesniuiunng dan155u3Amdes Electronic Money finu
Uszdnsam du mnailinsde duanudednd sndige (r= 0.792, Sig = 0.000) s83a%AD F1u
AUANLNTOLAZATUAINIISA (r = 0.790, Sig = 0.000) WU MUY

135U ALA B9 Electronic Money snudany fianuduiusiuainuliindaves Mobile/
Online Payment 8¢ 13 iadAyn1sad@f seav .01 uazdaruduiusluszduga (r=0.731,
Sig = 0.000) Faiflefinrsansiazidon wuin felunmuuarsieg fennuduiusiuluedosmuiy
msuniedamduiusadosnuiuyngdanisiuiamuidss Electronic Money sudsns fu A
14219la druanumdad sndiae (r = 0.734, Sig = 0.000) S89a43NAD FuAILAINTA (1 = 0.725,

Sig = 0.000) wagAUANNTERE (r = 0.699, Sig = 0.000) ANLAITY

A a & o v & ' YR = ) P - P a
M19199 4.57 Tasgvianuduiussenininisiuianudsaiuanulindalunsdenldmalulad

7179015 % Automated Teller Machine : ATM

ns3uanades aulingda
fu  Automated Teller Machine :  a21wa1ansn AMawdsd  audedad  adwsaw
ATM

1 eudesiiuey 0.826* 0.828* 0.791% 0.831%*
Uaanse Sig. 0.000 0.000 0.000 0.000
AUENNUS GY GY GY GR

2 anudes r 0.818** 0.832%* 0.805** 0.834**
NINITHUY Sig. 0.000 0.000 0.000 0.000
AIUENUS GY 6N GY GR

3 pudes r 0.832** 0.846** 0.829** 0.852**
AIUAIL Sig. 0.000 0.000 0.000 0.000
Wududh AELS a9 o8 o8 o
ANaLdDs r 0.718** 0.725** 0.709** 0.731*
AIULIAN Sig. 0.000 0.000 0.000 0.000
ANudius  unans GR Uunang GR

RGN ‘ 0.780* 0.742% 0.723* 0.762%
Anulsgdnsnm Sig. 0.000 0.000 0.000 0.000
PRGN GR GR GR GR
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v i v
QREHTFGRQHIEDN aaldaela

o

1  Automated Teller Machine :  A2MU&IU15A  AMUWIA  AUToERg AU

ATM
6  AuEsd r 0.715%* 0.722%* 0.675** 0.717**
N9dIAY Sig. 0.000 0.000 0.000 0.000
ANFUAUS GR GR Urunang R
7 AINTIY r 0.831** 0.832%* 0.803** 0.838**
Sig. 0.000 0.000 0.000 0.000
AUFLNUS GR 6N GN GR

1NM19197 4.57 UWAAIHANITNAADUANFUNUTNUINTENI19N13TUTANEES Automated

Teller Machine : ATM fua11113719lav09 ATM 8150151887 WU N5TUTAUEET ATM

'
o w aaa

A Sanuduiusduanulindaveanaluladnienistu ATM sgnsiidedrdumnneadainsesu .01

wazdanuduiusluseauas (r = 0.838, Sig = 0.000) Fuilofia1sasgazden wud1 Nalunmsiuuae

L s

5198 demnuduiusiuluadesauiunieuinvielinnuduiusadesauiunng Fan1siuiaudes
ATM 210598 AU Auli19le A1uAunded undige (r = 0.832, Sig = 0.000) 5998911AD AU

AYINANINTE (r = 0.831, Sig = 0.000) wagduANTedns (r = 0.803, Sig = 0.000) AUAFY

N53UIANNELY ATM Auaudasnds danuduiusivaiulindaves ATM egreiifeddy

o

aa

N9adAnseau .01 uagilanuduiuslusedugs (r = 0.831, Sig = 0.000) FaiiloNNTUTIWALLEYN

wud Nelunnsinasiee devanuduiusiuluadesmuiuniuinysedanuduiusaqeeniuiumn

A FINTTUTANUELT ATM AuauUasade AuATLAIUNINR 11nAan (r = 0.828, Sig = 0.000)

(3

S989UAD FuAUTEdRS (r = 0.826, Sig = 0.000) LATFIUAIINEINTA (r = 0.791, Sig = 0.000)

AUEIRNY
n135U3ANNEEY ATM f1un15818 AN danuduiusiuainulinnedaves ATM egnadl
Woddgyn1eadiafiszau .01 wazdanuduiusluseaug (r = 0.834, Sig = 0.000) Fudafiarsaun

wazdn WU elunmsinuwassee daranuduiusivluadesniuiunisuinusedauduiug
Adeum1NAuNNg Fan135UiAET ATM aun19du (U anuliingda duaundsd wndian
6

(r = 0.832, Sig = 0.000) J09a9UF® AMUALAINITA (1 = 0.805, Sig = 0.000) wazdIUAINTadRE
(r = 0.818, Sig = 0.000) MUFIAU
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N15SuiAUEes ATM mudndnen danudunusiuaulingdaves ATM egndided1fgnig

anavnsEau 01 warlianuduiusiuseduas (r = 0.852, Sig = 0.000) Failefia1saunsvaziden WUl %9

lunmsiuuerser daranuduiusiuluadesnuiunieuinvsedauduiusaqesnuiuyng Fen1s

Y =

UFANULAEY ATM s1uTndnegd du auliineda druaundsd undfian (r = 0.845, Sig = 0.000)

599891170 §1UAINENITA (r = 0.832, Sig = 0.000) LazA1UALTodne (r = 0.829, Sig = 0.000)

AUAIIU

'
aada

mMsuinrandes ATM funandanuduiusiuenalindaves ATM egiitoddnymieatag
s .01 uaglimnuduiusluseeuas (r = 0.731, Sig = 0.000) Faidefinsanseavidon wuin vl
Amsauares daanuduiudiuluadesmuiunisuiniielauduiusadesmuiunng Gen1siug
AL ATM frunandu aulindla duanumisi sinfige (r = 0.725, Sig = 0.000) se9a%NAD

[y

FuANaLnTe (r = 0.718, Sig = 0.000) LazFIUAMLGRERE (r = 0.707, Sig = 0.000) MUSIFU

[

Ms3udanudes ATM suuszansam sanuduiuiunnalingaves ATM egrafifoddny
yadRfissiu 01 wazdlauduiuslusedugs (r = 0.762, Sig = 0.000) Fadlofinnsansvazden wuin
slummsunarsnes daenuduiusiiluadosmuiumainyiedanuduiusedosnusunng G
M33uTANA B ATM FuUszaniain du adulinele duauaunsa sndige (r = 0.779,
Sig = 0.000) 59489117 ® FIUALNTIR (1 = 0.742, Sig = 0.000) wazF1UAIINT odRE (r = 0.723,
Sig = 0.000) AWAGU

Msuinrindes ATM fudsay Sanuduiusiuanulinndaves ATM egnailfdfynisada
fisyeu 01 wazilauduiusiuseauas (r = 0.717, Sig = 0.000) FuiloRarsansvazidon wuin waly
amsareg faanuduiusiuluadesmuiunsuiniteiauduiusadesnuiunng Ssnsiug
Audes ATM dudsa fu analinle sumanumdsi snnflan (r = 0.722, Sig = 0.000) sesasNFD

v €

AUAINEINTE (r = 0.129, Sig = 0.000) LarumINTedng (r = 0.675, Sig = 0.000) MUY

4.4 NANTAATIENBNTNHAVRINTTUFANUEBsazAdUlingdandwadalanaladvaldusnisms

NSRUNGULLIUBLTWENTG

AUNAFINT 2 N135UFAIEEMArAIILT19l990eglTUTN 5N NN ITITUNGUINBLTTULENY

duamanisiaenltinalulagnivnisau
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A13197 4.58 N1FATIEBVENaTeIN1ITUIAIAs e IlEUINIITNINIIRUNGLLWBLSTWBNGTiNG

man1saenty Mobile/ Online Payment

. vy 4 n1staanldinalulagniinisiu Mobile/ Online Payment
d8  n1ssuiaanuEes

B S.E. Wald df Sig. Exp(B)
1 mwm?imﬁ'm 130.516 9675.99 0.000 1 0.984 0.000
AuUasne
2 ﬂingﬁJ\‘WﬂQ -96.958 8791.487 0.000 1 0.986 0.000
A3LU
3 mm?imﬁm 84.255 5470.98 0.000 1 0.983 0.000
Aududum
4 mwmﬁaaﬁ’mnm -34.688 2465.358 0.000 1 0.984 0.000
5 mm?imé’m 1.391 3268.297 0.000 1 1.000 4.035
Useansnmn
6 mm?ﬁmwmé’mu -35.498 3015.670 0.000 1 0.986 0.000
Constant -47.087 2123.498 0.000 1 0.977 0.000

Chi-square =181.540, Sig. = 0.000, Overall Percentage Correct = 97.45
-2 Log likelihood = 36.165, Cox & Snell R Square = 0.520, Nagelkerke R Square= 0.884

[y

* QdpdAgnsadainszau .05

NI 97 4.58 LeAnatalaauasivintu 181.540 (sig. = 0.000) fie Yaduaudssdiusiig q
fisvSnasonsidenld Mobile/ Online Payment aghatiosnilsiadeiiofinisan a1 -2 Log likelihood
fandlndaud uanvihaunmsvienuusiaesiiadrauiinuamuienaunduiudoyadier Cox & Snell R
Square = 0.520 fAlidlndeud UsuenfsanunaunfuvewuudtaedluiivaanmsiiSeudisununim
Tasratuiu Null Model #lsififauusdasla q f Nagelkerke R Square = 0.884 Huflo faudsdusing 9
a1unsaedurgauRuLUsTeInIsiaentyinalulagn1inisidu Mobile/ Online Payment Sauay 88.4
yonandidiefinnsandn Overall Percentage Correct = 97.45 osunglduuuaesiianunsanensel
n15:denld Mobile/ Online Payment itasinAulatouaylsidogniosdnidudosay 97.45 iefinnsaunen
Wald Statistic fiunnna 1 wazen Sie. fifimtiesndn 0.05 wudn luiffulslaaefifinadeaunisnennsal

n1sidanly Mobile/ Online Payment @9faudsainainlaun audesniuauuaoniy A1un198u
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gruautdudiud a1unatf ulsEansain wazarudiay Felifinasoaunisnensainisidanly
Mobile/ Online Payment

A a fa a v Y a a ' U & eaa '
M13199 4.59 MFIRTendnsnavesrnulingdavesfldusnmmanstunguaiuastudndniinas

n1s1denley Mobile/ Online Payment

nsidenldimalulagnienisiu Mobile/ Online Payment

¥ auldisla

B S.E. Wald df Sig. Exp(B)
1 ANaIITn -3.232 3.370 0.915 1 0.332 0.034
2 ANUnIA 0.151 1.325 0.009 1 0.902 1.164
3 anudednd 6.468 3.175 4.137 1 0.037*  647.458
Constant -3.057 1.020 8.928 1 0.003* 0.042

Chi-square =138.987, Sig. = 0.000, Overall Percentage Correct = 91.7
-2 Log likelihood = 78.718, Cox & Snell R Square = 0.429, Nagelkerke R Square= 0.731

[y

* Aty nsadanTzavu .05

MnM5197 4.59 Iiradlaauamsvindu 138.987 (sig. = 0.000) Tude Jaduarulindagiu
19 q A8nSnadonisidenld Mobile/ Online Payment agnstosvdaifadedofiansmn A1 -2 Log
likelihood fiedlndaus wanviaunsviouuudiaesiiaratuinuamuienaundutudeyafidn Cox
& Snell R Square = 0.429 dr1lig1lnagud Yavendianaunauniuyosuuinaaluwdvednis
WisuLsuRunIwdy Null Model 7ilaififauusdassla 9 A1 Nagelkerke R Square = 0.731 fiufie
AAWUTAUAIY 9 81015095 U18AMURULYTVRINTTLA0ATY Mobile/ Online Payment $auag 73.1
uaﬂﬂﬁﬂﬁLﬁaﬁmimﬁm Overall Percentage Correct = 91.7 a%msﬂéﬁwLLUUf\i’waaqﬁmmsawmmzﬂ
n1sidenld Mobile/ Online Payment ﬁgﬁmﬁﬂﬁaLLazlﬂ%agﬂé’mﬁmﬁu%aaas 91.7 lefiansan an
Wald Statistic fiunnndn 1 wazen Sig. Aifiandesnin 0.05 wuin dfuus Wies 1 fauus fidnadedunis

wensalnsi@enty Mobile/ Online Payment @ssiuusainanilaun auliingla suaudednd e

e S

2,

a5u1ela11 anulianngda dumnudednd azdwmalinisidenly Mobile/ Online Payment L 13U
647.458 @1usikUsimasdn 2 67 lown A21uli71919 AuAnuaINnse wazauANURIIR Liinane

dun1sneINTaln1si@enty Mobile/ Online Payment
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A13797 4.60 NFATIEBVENATDINITTUFAIEL WD ILlTUINIIMNINIIRUNGLLWBLSTWBNGTiNG

fanN15Laen bk Debit/ Credit Card

. vy 4 n1siaanldmalulagnienisiiu Debit/ Credit Card
d8  n1siuiaanuEes

B S.E. Wald df Sig. Exp(B)
1 mwm?iméﬁu -0.618 0.929 0.445 1 0.512 0.547
ANNUaaAt
2 AnuAsIYg -1.099 1.062 1.077 1 0.306 0.340
A1368U
3 mm?im@fm 2.099 0.802 6.935 1 10.013* 8.166
Aududum
4 mwm?ﬁmﬁ’mnm -0.482 0.352 10.130 1 0.728 0.626
5 Arnudesu -1.568 0.965 2,654 1 0.109 0.215
Useansnmn
6 F"I’J’WL%EN‘V]’N 1.292 0.923 1.973 1 0.166 3.627
G
Constant -1.530 0.615 6.247 1 0.017* 0.223

Chi-square =11.789, Sig. = 0.052, Overall Percentage Correct = 90.25
-2 Log likelihood = 145.097 ,Cox & Snell R Square = 0.052, Nagelkerke R Square=0.099

[y

* Aty nsadanTzavu .05

1A 4.60 leAnadnlAaLAISNY 11.789 (sie. = 0.052) Tude Jademundsedusing o
fisnsnasiansidentd Debit/ Credit Card aehsteemilsladuiiiefiansan A -2 Log likelihood HAudh
Tndeug wansinaumsvieuvuiiaesiiaisiudaummvionaunduiudayafidn Cox & Snell R Square
= 0.052 #elditnlndaudusuaniisanunaunduveawuuitasdlulivesnisileuiisuamuninfu Null
Model #ilfifauusdaselng f1 Nagelkerke R Square = 0.099 tufie fawUshusiieg a1unsaadune
audunlsesnsidenld Debit/ Credit Card $aea% 9.9 uananikieiansane Overall Percentage
Correct = 90.2583un8lduuUsaesiaunsaneinsaimsidentd Elextronic Money Tuinduladouas
lidegniesAniduiesay 90.25 iilefiarsan a1 Wald Statistic #unnit 1 wagen Sig. Aifiantasnd
0.05 Wu3n fifauUs e 1 duds idnaseaunisneinsainisidenld Debit/ Credit Card Fasauus

fananalawn AnutEee s1uIanududiudl Feesurgldin anuidss aulIeinel avdwalrnisidenly
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Debit/ Credit Card [NV 8.166 d1UAILUSTLNEDDN 5 A7 bawkN ANULELS ATUANUUABANY AU

A15EU AUNAIPIUUTEANTAIN Lazeudseu lidlnasaaun1sneInsainisiaanly Debit/ Credit Card

o a fa a I Y a a 1 1Y) & caa '
13199 4.61 ﬂ’]i’JLﬂi’]Sﬁaﬂﬁ‘waﬁﬂaﬁﬁ’)?iJl’J’JNI‘ﬂ“ZJEN@%Uiﬂ?i%"lﬁﬂ’]ﬂﬂﬂﬂqmL‘QLUE)L?U‘HL@WEWIZJNﬁG]EJ

A5La8NM Debit/ Credit Card

. . nsiaenldinalulagnienisi¥y Debit/ Credit Card
2 anuliinsla

B S.E. Wald df Sig. Exp(B)

1 ANUAIUNTTD 0.411 0.555 0.550 1 0.465 1.506
2 ANUWISH 0.610 0.660 0.859 1 0.361 1.837
3 mm%aﬁmé -0.685 0.648 1.124 1 0.295 0.512
Constant -3.156 0.647 24.090 1 0.000 0.048

Chi-square =3.817, Sig. = 0.287, Overall Percentage Correct = 90.7
-2 Log likelihood = 153.068 ,Cox & Snell R Square = 0.021, Nagelkerke R Square= 0.038

[y

* Aty nsadanTzavu .05

1nA3197 4.61 I8Anadnlaawaas wihiu 3.817 (sig. = 0.287) dude Lifldedumnalindlagu
Ta fiavSwasion11denld Debit/ Credit Card 1ilafia1san 1 -2 Log likelihood fiandlndgud uansin
aumsvieuuuassiiaiiatuiinanwrienaunduifudayaian Cox & Snell R Square = 0.021 fidndn
Tndqud Ysuenfemnulinaunduvesuvuiaedunivesmsissuiisuganmiu Null Model 7l
FaudsBaselang A1 Nagelkerke R Square = 0.038 Hufie fuUsiusneg anunsaeduisanuiuwlsves
n1sidenld Debit/ Credit Card Sevay 3.8 wenanikiloRansanA Overall Percentage Correct = 90.7
o3ungldiuuusassianansanensainisidenld Debit/ Credit Card Amfiudasas 90.7 wefiansan
A1 Wald Statistic 1nnndn 1 wagen Sie. AfAtaendn 0.05 wuin iddudslaaefiinaseaunis
we1n5in1548 0nld Debit/ Credit Card T afauusaanalawn arulinnsla dauaaiuaiunse

ANUANMUNTIR wazAUAINNTRdndYldlTnanaaun1sneInsain1saenty Debit/ Credit Card
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s

A13797 4.62 NFNATIEBVENATDINITTUIAIEs R IlEUINIIMNINIIRUNGLLAWBLSTWBNGTiNG

man1saenty Electronic Money

49 AsTuiAduEes

nstaenldmalulagnienisiiu Electronic Money

B S.E. Wald df Sig. Exp(B)
1 mwm?imﬁ'm 130.521 9675.104 0.000 1 0.989 0.000
AuUasne
2 mwm?ﬁmmq -96.963 8791.492 0.000 1 0.991 0.000
A3LU
3 mm?imﬁm 84.260 5470.103 0.000 1 0.988 0.000
Aududum
4 mwmﬁaaﬁ’mnm -34.673 2465.363 0.000 1 0.989 0.000
5 ﬂimLaﬁNéﬁu 1.396 3268.302 0.000 1 1.000 4.040
Useansnmn
6 mm?ﬁmwmé’mu -35.503 3015.675 0.000 1 0.991 0.000
Constant -47.092 2123.503 0.000 1 0.982 0.000

Chi-square =181.536, Sig. = 0.000, Overall Percentage Correct = 97.41
-2 Log likelihood = 36.170, Cox & Snell R Square = 0.516, Nagelkerke R Square= 0.880

[y

* QdpdAgnsadainszau .05

PNAN5T 4.62 IdAnadRlaaualsvintu 181.536 (sig. = 0.000) Ao Yaduannundssdusing « &

dnSnaseanisidenld Electronic Money agelaanilaladeiiioNarsun A1 -2 Log likelihood fiA1L41

Indaud uanadraunisvisenuuaesiaisWulinun nvsenaunauiuteyasia1 Cox & Snell R Square

= 0.516 frmbidlndeud vsuenfsanunaunduvesuudnaeduidvensissuiisuamnindu Null

Model #ilsifisuusdasela 9 A1 Nagelkerke R Square = 0.880 tufie fauUsfiusng q a1misaeiuie

ANNRLLUSYBINSERNLY Electronic Money $a8ay 88.0 uananiliiiafiaisanal Overall Percentage

Correct = 97.41 a5u1elaiuuINaaddaunsansInsainisidantymaluladgnienisidu Electronic

Money Anidusoay 97.41 foWansaun A1 Wald Statistic 1111A71 1 wazan Sig. AflA1teanin 0.05

1 a o Qlld 1 L4 A ¥ . .q! U [ 1 1% 1
WU hifimudslalaeninaneaunisneinsalnisidentd Electronic Money Fasuusananalann Ay

LAeIANUAMUUAIANY P1UNITEY A1uAMITUAIUAT AUNa A ILUSEANS AN wazaudiny Feliding

podUNITNEINTaINIS@entY Electronic Money
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o a fa a Y Y a a ! U & eaa ]
M1919N 4.63 ﬂ’]i’)Lﬂi’?$1ﬂEJVlﬁWﬁ?JEJQﬂ’J’IiJ1’J'JNEL"\]‘U@Q@%Uiﬂ?i%’]ﬂﬂ?ﬂﬂﬂﬂ@ﬂL"\]LUEJLT‘UULEJﬂ‘?W]lINaGlE]

nsiaenld Electronic Money

nstaenldmalulagnienisiiu Electronic Money

g8 auldsla

B S.E. Wald df Sig. Exp(B)
1 ANUAIUNTTD -3.237 3.375 0.920 1 0.337 0.039
2 ANMUWISH 0.156 1.330 0.014 1 0.907 1.169
3 ﬂ??ﬂ%@ﬁ@]é 6.473 3.180 4.142 1 0.042* 545.467
Constant -3.062 1.025 8.933 1 0.003* 0.047

Chi-square =138.983, Sig. = 0.000, Overall Percentage Correct = 92.2
-2 Log likelihood = 78.723, Cox & Snell R Square = 0.425, Nagelkerke R Square= 0.727

a o (Y

* NudnAunsanfnseeau .05

MNAN59T 4.63 |dAadnlaaumiviniu 138.983 (sic. = 0.000) tude Jadearuliisladu
#1499 fBnsnadonisidenld Electronic Money sgnstiaenilstiadeifiefiansan a1 -2 Log likelihood
fandlndaus wanshaunmsieuuuiassiiadstuiinuamuienaunduiudeyaiien Cox & Snell R
Square = 0.425 fAlinlndrud Ysuenfsanunaunfuvesuuudnaeslundvesnisilseuifigunanm
U Null Modelfilaififuusdaseln o A1 Nagelkerke R Square = 0.727 ffufie fuUsdusg 4 a1u150
a8 unAuiuLUsYeIn1saenld Electronic Money $ouas 72.7 uenaniiliefansanen Overall
Percentage Correct = 92.2 a3uneldinuuusiansdaunsaneinsainisidenld Electronic Money

(%
Y]

anduladonazlidegnsiesinluosas 92.2 laWa1samen Wald Statistic 1nn31 1 waza Sie.

1Y

AN 0.05 WU UFuUs e 1 @alls Nilnasegun swensainisidenld Electronic Money

= (% 3

Fasusaananlawnn anuliingda drurnudednd Feesuiglein auliingda sruanudednd Ay
danalvinisidonlainaluladynienisiiu Electronic Money WnNTU 545.467 dausiulsiiinaesn 2 67
Town Anulingla suanuaunse wazsuaunied lifinasneaunisneinsainisidesnly Electronic

Money
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A13197 4.64 NTIATIEBVENAVDINIITUAIEswRlFUI NI sRunquLLUBIsTENg

filnasian1sidenld Automated Teller Machine : ATM

nstaanldmalulagnianisiiu Automated Teller Machine : ATM

49 AsTuiAuEes

B S.E. Wald df Sig. Exp(B)
1 mwm?ime’ﬁu -0.613 0.924 0.440 1 0.507 0.542
ANNUaaAt
2 AnuAsIYg -1.094 1.057 1.072 1 0.301 0.335
A1368U
3 mm?iméfm 2.099 0.797 6.930 1 10.008* 8.152
Aududum
4 mwmﬁlaaﬁ’mnm -0.477 347 10.125 1 0.723 0.621
5 Arnudesu 1,563 0.960 2.649 1 0.104 0.210
Useansnmn
6 F"I’J’WL%ENV]’NE%@ZJ 1.287 0.918 1.968 1 0.161 3.622
Constant -1.525 0.610 6.242 1 0.012* 0.218

Chi-square =11.775, Sig. = 0.038, Overall Percentage Correct = 90.11
-2 Log likelihood = 145.092, Cox & Snell R Square = 0.038, Nagelkerke R Square=0.099

[y

* Aty nsadanTzavu .05

INA5199 4.64 IeAadlaanaisiviniu 11.775 (sic. = 0.038) Hufe Jasuaudsdiiy
#1a  fiavEnasenindentd ATM eestiosniladladeidefiarsan a1 -2 Log likelihood flandlndeue
uanshaunmsvionuuTaesiiadstuliaunrienaunduiudoyafia Cox & Snell R Square = 0.038
faldiinlndaudusuantianunaundureiuudtaeslundveinisissuiisunanin du Null Model
Flaifishuusdaselag A1 Nagelkerke R Square = 0.099 tufle fudsdiusan anunsaeduenuiuws
voansidenld ATM osay 9.9 uenanilsiefiansana Overall Percentage Correct = 90.11 a3unele
Juusiassianunsanensalnsidentd ATM Aadufesar 90.11 Wiefiersan fn Wald Statistic 7
1N 1 wawen Sig. AifiAtosnd 0.05 wud SFuUsiies 1 fuds Afkadeaunisneinsaimsdentd
ATM @ afauusdananilaun audss audanududiuds Seesuielddn anudss dudaine

azdsalinisiaenlamaluladn1an1stu ATM LANTU 8.152 @2ufwlsTnasdn 5 A1 ok ANULESS
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A1UANUADANY AIUNITIHY FIUNAINIUUTZANT AN Laze1udiay LUTNasaunN1sNeInNsainis
@anty ATM

A a fa a P Y a a | o & caa '
M13199 4.65 M3BaTernsnavesrnulingdavesdlduinimuenisRunguaiuaistudndiiinad

A5La8NtY Automated Teller Machine : ATM

nstaantimalulagnienisidu Automated Teller Machine : ATM

48 auliansla

B S.E. Wald df Sig. Exp(B)

1 anuaEunse 0.406 0.550 0.545 1 0.460 1.501
2 ANUnIA 0.605 0.655 0.854 1 0.356 1.832
3 anudednd -0.680 0.643 1.119 1 0.290 0.507
Constant -3.151 0.642 24.085 1 0.000 0.043

Chi-square =3.803, Sig. = 0.273, Overall Percentage Correct = 89.3
-2 Log likelihood = 153.063, Cox & Snell R Square = 0.007, Nagelkerke R Square= 0.024

[y

* Aty nsadanTzavu .05

NA3197 4.65 I8AnaRnlaawaas Wihiu 3.803 (sig. = 0.273) dufe Lifidedumnalindlagu
o d8v3nasonisdentd ATM Wefiansan @1 -2 Log likelihood fAndlndaud wansinaun1svse
wuudassiiadstuiamniwrienaunduiudoyafidn Cox & Snell R Square = 0.007 fiAudlndeus
vavenfemnulinaunduvesuuuitasduiivesnisidToudisununindu Null Model Alififuusdass
109 A1 Nagelkerke R Square = 0.024 tiufie faudsaue199 a11saesuisauiuLlsvesnisidentd
ATM Soway 2.4 uaﬂmﬂﬁlﬁaﬁmimﬂm Overall Percentage Correct = 89.3 a%maié’dmwaﬁamﬁ
anusanensainsidentd ATM Hasindulatouarlidogniesinilufesas 89.3 ileRansand1 Wald
Statistic NN 1 waze Sig. AdAdoanda 0.05 wuin liffuus Toae Aflnadeaunisweinsainis
danld Automated Teller Machine : ATM & ssiauusdanaalaun arnulianeda druauaiuise

AUAURIIRWALATUANUTDEN ST LT NafaEUNISTNYINTUNISHEBN LY ATM
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a3U aAiusnena uazUalauauuy

MsideiFes “msfuianundsaazanulinddaiidmadelafidladvesfltuinamienisGungy
elstudnd lughugudnaramsugiansammusnuas” Wumidededine finguszasdiiodny
mssudanudesnnulindslunsidenldmalulagmenistureslduinsmsnisiunguiaiueisdy
Bnd iieAnuianuduiudseninimssuiaudsuazanulindslunsidenlinalulagmanisiu
yosliuimamensunauatuelsiudnd uaziiiednwidninavesnisiuiaudsaazanalinds
vesfliuinmsiiduadenisidenldimaluladnisnisiuvesldvimamsnisiunguiaiuetsdudnd
anizfidurmunnguinegdlagdnamvafieg1ses Taro Yamane fie yananguiaiualsdudndi
ﬁ'mﬁ‘&ﬂu@uﬁmiﬁﬂ CentralWorld, SIAM Paragon, MBK Center, Central Chidlom, Central Embassy,
Palladium World wag Platinum Mall sldngusegnasiuiu 400 au afadildlunsiinseideya fe
Tilusunsuddagulunsise Ainsilasnisuanuasanud wazmefesas Iinseviauduiug
spwinmsivianudsaaanlinsdeifidensidenldinalulagmanistuvesilduinsmenisiiy
nguLaLuelsF WS nd lnonsiieseviduussAns avduiusuuuifie$du (Pearson product moment
correlation coefficient) N1531A51g31BNSNAVBINTTUTALLA Bakaz Al isladifidenisidenld
waluladmsnsfuesglivimamenistunguaeisiudng ldadfnsinseiaunisannesidady

wuunyt (Multiple Linear Regression)

5.1 #5UNan15IY

TunsagunansideazidoyaiildannsinsginiiauenaingUssasdniside fil

5.1.1 msfuimnuides anulindanazmsidenldimaluladvanisiuvesglivinismsnisiiy
nauLaLLesTuEng

5.1.1.1 M33uAmideswes Mobile/Online Payment Tnsnmsaueglussiuyiunans

Tnefidnadowiniu 2.82 dudsnuuinasgiuwiidy 1.40 Suundunisiuinnudesiuanulasnsd
284 Mobile/Online Payment lngn1msiu aglusgauuiunans Tnefidademindu 2.86 drudsauy
1MsgIL Wiy 1.48 nsfuinnandemnanisiuves Mobile/Online Payment ngamsineglusysiu
Urunana Inedidnadowindu 3.00 daudeuvusnasgiu wiidu 1.52 msfufanadssinuaniy

d7us7%839 Mobile/Online Payment lngn1nsinegluszauliunais lngdanadewindu 2.75 diu
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WDeauumsgu wihiu 1.41 nmsfuiaudessinunaiues Mobile/Online Payment Tngnwsasegly
sedvUrunans Tneflanadewindu 2,59 drutdsauuninsgiu wiidu 132 nssuanuidesiny
Uszavisnimaes Mobile/Online Payment Tngamsaueglussdiuuiunats Tneiianadowiniu 2.67 @
Heauunasgu whiv 1.36 mssuimnudessdsaunes Mobile/Online Payment Tasamsauegly
sesutunans neiAndewiiiu 3.00 dnudetuunnsgiu wtu 1.33

5.1.1.2 Aul321519v09 Mobile/Online Payment Tnaainsaudaadswindu 3.15 du
Jevunasgiu wihdu 1.56 Suunifiuainalingda fruainuanunsaves Mobile/Online Payment
Tnsamswegluseiudunans Taefiaadewintu 3.14 dudoauumnnsgu winfu 1.62 aruilinda
FuAAmMTsAYe Mobile/Online Payment Tasn1nsauegluszduuiunats Inedaedswindy 3.04
drud sauunesgiu Wiy 1.49 anwlinddasuaudedngves Mobile/Online Payment lng
amsamegluseiuuiunans Inefleedewintu 3.29 dudsauunasgu winfu 1.59

5.1.1.3 M35u3AmIdBawes Debit/ Credit Card Tnsnmsanoglusziuuiunans lavdl
Anadeiniy 2.80 drudsauunasg wiidu 1.17 Swundunissuirudesiunadasefoves
Debit/ Credit Card Insnmsauegluszduiiunais lnefidnadewindu 2.95 daudeavuninigiu
Wi 1.19 mMsuianadssiumnanisiues Debit/ Credit Card Tnsnmsamoglusziuuunans ng
fiAadowintu 2,91 dudnuuinpsgiu whiu 1.26 mssudmnuidssiuandudiudives Debit/
Credit Card Tngnmsmeglusziuuiunans Inedanadewindu 2.88 druidoauunnsgiu windu 1.23
Ms3uFAmEssfuaYes Debit/ Credit Card Tnsansamegluszduiiunans Tnsdldedewinfy
2.66 drudBauuunggiu Wiy 1.09 nssudmmidssfulsyavsaimees Debit/ Credit Card lng
amsweglusziuunans Inefidedowifiu 2.74 drudoauunnsgu wihdu 1.16 mssudanuides
sudspuves Debit/ Credit Card Tnsnmsaueglusziutunans Inefidedowinty 2.62 drudeauy
MU Wi 1.10

5.1.1.4 mM33uiaulingaves Debit/ Credit Card lngnmsinegluseauuunans laed
Aadomiady 3.10 dudosuuuiasgiu wirdu 1.30 Suunduanulindadiuanuaunsaves
Debit/ Credit Card Tnsamsauegluszautiunais Inefidadewindu 3.05 daudsavuninigiu
wiriu 1.30 auliindladuainuniafves Debit/ Credit Card lngninsiuegluszauiiunana lned
Anadewiniu 3.06 dudsauuninsgiu wiriu 1.28 mnulindafiunnudedndves Debit/ Credit
Card Tnonmsmeglusziutunans Inefduedewindu 3.17 dndsauuinnsgiu wihiu 1.34

5.1.15 135U§AIMLEEI84 Elextronic Money Tnsawsawegluszduiiunans Taed

ARy 2.83 daudssuuinasgiuiiniu 1.43 Suunifunisiuianudssnuanulaendeves
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Elextronic Money Tnan1msax agluszdudiunans Tasfiaadewindy 2.88 daudsavuninigiu
Wwindu 1.48 mi%’uimmLﬁﬂﬂ%ﬂﬂﬁﬁ%@@ Elextronic Money lngansidegluszauiiunas lnedl
AAsinAy 3.02 daudsavuninsgiu windu 1.5¢ mssuianudsaiiuanadudiudaves
Elextronic Money Tnsnmsamegluszsuiiunans Tnsildadewintu 2.76 daudoauusnsg i windy
1.43 n55uianudssfiunaives Elextronic Money Tngansueglusziuuiunans Tnedaade
winfu 2.59 drudsauunnasgiu wiidu 1.33 msfuiarundesinulseansnimues Elextronic Money
Tnsnmsmegluseiuuiunas Inefidndowiniu 2.68 dnudeauunnsgiu wiidu 1.37 msdudany
\dB9n1adsAnTas Elextronic Money Tnsnmsauegluszduiiunais tnefiduadewindu 3.02 d9u
Deauunnsgiu wiiy 1.32

5.1.1.6 mulinslaves Elextronic Money Tnanwsiudianadewindu 3.25 oy
11M3g1U iy 1.56 Swuniduanulinngde druaruaiunseves Elextronic Money lnenmsisegly
seuunans Tnedldadewindu 3.16 drudeavumasgiu wiiiu 1.60 arwlindaduanamdsd
984 Elextronic Money Tnsnwsiuegluszduuiunans Tnsflanadewindy 3.06dudesauuuinsgu
windu 151 anulinslasunudodadaes Elextronic Money Tnsnwsameglusziudunas lned
Anadsiniy 3.26 drudssuuinnsgu Wiy 1.59

5.1.1.7 Mmsfuianuideswes ATM lngamsawegluszduuiunans lnedidadswindu
2,82 drudsauunnggiu Wiy 1.41 Swundunisiuimiudssiuauvasndoves ATM Tng
amsweglusziutiunans Inedidndswiiiu 2.89 dudeauusasgiu wiifu 1.148 nsiuian
Fasun1ansiiuves ATM Tnenmsameglusedudiunans Tnefidadowindu 3.02 dudsauvy
1MsEIL WA 1,50 msfudmnuidssiuanmdudiusives ATM lagamsweglusedumunans g
fAnadewinty 2.75 drudsauuunsgiu whiu 1.42 mssudmiuidssinunaes ATM Tnsnmsa
oglusziuUiunans Inedanedwiniu 2,59 dudenuuuinggiu wiidu 1.33 msfuianudesiu
Usgansnmues ATM Tnsansauegluszduuiunans Tnefidnademindu 2.66 daudsuunnsgiu
Wiy 1.37 mssuianudssiudsnnves ATM Tasamsaueglussiuuiunans nefldadewity 3.02
dnueauuannsgiu wiu 1.43

5.1.1.8 mssuianulinadaves ATM Tnsnwsamegluszduiiunans Tnefiadswindu
3.14 drudssvunsgiu wiriu 158 Suuniduanulindasumiuaansoves ATM Tagamsiseg
Tusgiuunans laefidedewiitu 3.17 daudssuunasgiu wirtu 1.62 mnalindaduanumisd

Y93 ATM lngnmsinegluszauliuna lnglidnadewinny 2.89 diuleauuninsgiu windu 1.42
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alindladunnudedndues ATM Tnsnmsameglusziuuiunans Tnedidadewindu 2.96 diu
Desuunasgiu windu 1.44

5.1.1.9 nqusiegedulvagldinalulagnisnisiuly Debit/ Credit Card 3117 355 A
Andusesay 88.75 599a9u11d Mobile/Online Payment $7uau 325 Au Anwdusesay 81.25 19 ATM
d1uau 188 au AnduSesay 47.00 19 Elextronic money 3113w 163 au Antdusesay 40.75

5.1.2 anwdiussgninmsiuinandsaasanulhdalumadenldinaluladnisnistuves

Aiuinsmansiunguiaiueisiudnd

5.1.2.1 HansvAABUANNALTLSNUTTEINIn153UAILEEY Mobile/Online Payment
wazAulindanuANange

1) aulinngla druadiuanunse eIfutunaun1svnsIen1saae 9 AunsTUiALES

a

Mobile/Online Payment $1f1 Sig. %aen31 .01 UumUasauufgIunan (H,) waveausuauuigIuses

P

(Hy) wansduUsnsaetinnuduiusivegalidedAgnieadnnszdu .01 waslanuduiusluseaugs
2) anulinga suauaiunse wgadussuunmsdesiuanudasndeiunissuianudes

=

Mobile/Online Payment @1 Sig. %aen31 .01 TupeUiasauufgiuvan (H,) waruauiuauufgIuses

'
o w aad

(Hy) wansdiuUsnsaetinnuduiusivegralitedifyneadnnssiv .01 wasianuduiusluseaugs

o

3) auliela duaduaiunse eItun1suInismdenisiduinisiunisiuianudes

a v

Mobile/Online Payment A1 Sig. %aen31 .01 HuAsUiasauufgiuman (H,) kazeousuauuigiused

<9

'
ad U

(Hy) wansdiuUsnsaeinnuduiusivediltediAgnisainngeau .01 wasilanuduiusluseaugs
5.1.2.2 HaN1SVAARUANNFNRUSNUITENINNITTUIAIAUELS Mobile/Online Payment
wazalgla AuAunrdsi1) Anuliangda dumiuause WHeIRuTUReUNITINTIBNIIANN 9 AU

TUnEaN (Hy) thay

<9

A33UFANIADS Mobile/Online Payment fif Sig. tioendn .01 tufoufiasausfg
pouSUANNRF LSO (H,) wansidulsisansdanuduius fusnaildodfymsadafisesu 01 uaed
AnuduusluszAvas

1) ulinda suewaninsa Reauasdsmaiumsliduuzihunisiuimuides
Mobile/Online Payment iif Sig. aend1 .01 HuAeUfiasauufigiundn (Ho) wagsonfuauuRzuses
(Hy) uanrivudsiiaesdiaudiiusfusgredidodfymadafisedy 01 uasianuduiuslussdugs

2) mnailindla fumnuanansn Reafuauidernglunsliduugtihiunsudamiudes
Mobile/Online Payment i Sig. Haend .01 tufeUfiasaunfgiundn (Ho) wazsonfuauuRsIuses

(H,) hansinfulsisaostianuduiusiusgiidudAgn1saianseaiu .01 wazlinnuduiusluszdu

ddann
Y
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3) aalingda dueuaunse Weadunsdlilaym Sssuuiiedismdeiunsiuiannubes

Mobile/Online Payment fifn Sig. ffosnin .01 TuAeufiasausfgiuman (Hy) uavyesiuaufgiuses

o

(Hy) uanshuusisaesdinmduiusfuosaiioddymaadafissdu 01 uasdanudiuslussiu
GRED
Y

5.1.2.3 aalingla duanuanunse eatuanudednduazanunsdlunsaniunssui

AUEe Mobile/Online Payment dif1 Sig. 11a8n11 .01 uumaﬂgmsam FIUNAN (Ho) wazeausu

v o w

AuuRgIuTes (Hy) uansihusisaesdimuduiusiuogaiidoddamisadafisedu 01 waed
Anuduiusluszauas
1) anulbinda suenuanunse Weiumsiideyangndesrisninuasddatumssuiauaes

Mobile/Online Payment 1 Sig. Wosnin .01 tupeUfjiasauufgiuvan (H,) kazeousuauufigIuses

[y

(Hy) wansinshuusisaesdmuduiusiuessiifode Syvneadffiszdu 01 wazilanuduiuslusyaugs

N

2) aalingla duanuaunse Weaiunskilamedeyadiuyanatunisfuiaudes

A a

Mobile/Online Payment i1 Sig. Wounan .01 uuﬂaUgLaﬁﬁm g1uvan (H,) WazyausuaNuRgIuses

o w

(Hy) uansidudsiaaesdiauduius fustrefidoddymaadafissaiu 01 wazdanuduiusluseiug

]

uN
5.1.2.4 HansVAdeUANANTUSNUINTEMINNNSUSALAss Debit/ Credit Card uag
Aulindla dueiuaunse
1) anulindla duenuanse Werdudunounisisenisdig 4 funsfuianudes

a

Mobile/Online Payment $1f1 Sig. 4aen31 .01 UumUiasauufgIunan (H,) waveausuauuigiuses

(Hy) uanainsuusiaesdauduiusiuegsdiodfametndisssu 01 wazdanuduiusluseiug
2) anulinngla AuANEINnse Lﬁ'mﬁ’mzwmiﬂaaﬁummﬂaamﬁaﬁ’uma%’uimmLﬁ'm
Debit/ Credit Card fifi1 Sig. fosndn .01 tufeufiasauufsiuvdn (Ho) wazoouivauufgiused (Hy)
waneifLlsTdesdmuduiusfuesdifod fynisadaiisysiu 01 wazdanuduiuslusyiug
3) Anulinela AuANEINnse Lﬁ'mﬁumiu‘%mwé’qmﬂ%’u%maﬁuma%’u%’mmLﬁaq Debit/
Credit Card §ian Sig. Uaanin .01 ﬁuﬁaﬂg’jLaﬁauu F1UVEN (H) hageausuauufgIusad (Hy) wandin

[y

G]’JLL‘U’ﬁVIﬂaENlIﬂT]lIalIWUﬁﬂuaEJ’]QZJUEJﬂ']ﬂfUV]’Na ﬁ'ﬁ v .01 LLﬁ”ZJﬂ'J']QJﬁJJWUﬁﬂLU'i”ﬂUaQ
5.1.2.5 HaNSVAABUAINAUNUS WU i%WJ’Nﬂ’]iiUEF"I’NZJLﬁEN Debit/ Credit Card wae

AMU9le AuAUnRIIA
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1) Anulindda suanundsd ineaduniseniiuasssuleuseliun1ssuianuides Debit/
Credit Card #fin Sig. Haen31 .01 HuAU EsaNNAFIUNEN (Hy) WaseausuauufgIused (H;) uanain
fudsisansdinnuduiusiuesnedioddymeadinfiszdu 01 wazdlanuduiusluseaugs

2) mailinala suanunded Reatuaudsvglunislieuurihdunssuianudes

a

Debit/ Credit Card i@ Sig. Hosnin .01 dufeUfiasauufgiundn (Ho) wazsauduauufgiuses (H,)

o w qu v

wansiudsiansdaruduiusfusdreiidedfymsadavisedu 01 uasdanuduiuslusedugs

3) aulinnale frunnumisi ertuanusuiiaveuguaiunissuianades Debit/ Credit

a

Card #If1 Sig. Weeni1 .01 UuAeUasauuAgIuvan (H,) wazgausuauufgIusad (Hy) wanadnduusa
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4) pnulindla suanamisd IReatunsdliidam dszvuiiethomdeiunisiuianudes

a

Debit/ Credit Card fl¢i1 Sig. tfoendn .01 tuAeUfiasauufgiuvan (H,) wazoeuiuanufgiuses (H1)

&3
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wanafwUsaeliauduiusiuegsiidudAymeatianseau .01 uazlinnuduiusluseaug

5.1.2.6 HAMINAFDUANEUTLENUIITENINN5TUTAIUEES Debit/ Credit Card uag
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AulA9le AuPuT R
1) aAnul3ngla druanun e Aeatuanudednduay mmmﬂﬂmamﬂumiimmmLaEN

Debit/ Credit Card #if1 Sig. Wounan .01 uumﬂgmﬁaum g1uvan (H,) hazuausuauufgIuses (Hy)
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Y

Debit/ Credit Card §if1 Sig. Waani1 .01 uuﬂaﬂgmﬁaummwaﬂ (Ho) WareausuauuAgIuse (H,)
wansiulsiansdaruduiusfusgelidoddynadffissdu 01 uasdaruduiuslusedugs

3) mvwilindla sumnunisi Nesdunsliidawedeyadiuyanatunisiuinudes Debit/
Credit Card fifn Sig. tesnin .01 tufeUfiasaunfigiundn (H,) uazeusuauufziuses (Hy) uansin
fhulsiaesdimuduiudiuegnaiioddamseifnisedu 01 waslamudiniuslussdugs

Nndeyaineiu aziuldimamsideidulunuaunigiunsided 1 msfudmudsuazaiy
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o
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2) anulingla suaruaiunse eadussuunsdesiuanudasndeiunissuianudes
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3) awli1nle Fueuanunsa Weatunisusnsudanisldusnsiunssuianudes

a
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Nndeyathediu sziuliiwanAdadulunuauuigiunsised 1 mssudmnuidsuaza
Pndlavesflduinsmensitunguaiueistudnd danuduiudymauin (- = 860, Sig = .000)
5.1.2.10 wamsviaaeuANMEIUSNUISEINaNSUSAIEsS Automated Teller
Machine : ATM waganulingla suanuaunse

1) analingla muanuaunse Weiutunsun1svingen1saing q fumssuianudss ATM

A a a

#1 Sig. YN .01 tumsUasanuAgIuvan (H,) kazeausuauufgIuses (H,) wanyirdudsvsassd

'
o w aad

ANNFNUSiueg 1 lidudAymeatianseau .01 warlinnuduiusluseaug

o

2) aubingda mMuanuannse erfussuunstesiuanudasadeiunissuianudes ATM

fifn Sig. fioandn .01 HuReUasanuRgiuman (H,) waveeniuaunfigiuses (Hy) wansidudsisaosd

A o

Auduiusiveglitdud Aynadifinsedu .01 uagliauduiuslusedugs

3) anulinela duanuannse ngiumsvsmsudanslduinisiunmssuianudss ATM &

a

A1 Sig. Yaendn .01 dupeUiasauufgiunen (H,) uargousuauufzIuses (H,) uansinfiulsiaansdl

b
(% L Y 1 v o W aad L IS o (% v
Auduiusiveg e lidudAyn1adifinsedu .01 uasiianuduiuslusedugs
5.1.2.11 NaMINAARUATNFNRUSNUTITENINNTTUIAUET ATM wazaulingda
AUANUNIIA
1) analingla supnundsd neatuniseniudsssatiuseliunissuinng ATM did Sig,
Wasnin .01 duAeUtasanufgiunan (Hy) kazeausuanufgiusad (Hy) wanainfiulsviaaesd

AnuduiusiuegiitdudAynieaiinseau .01 uagiiaauduiuslusedugs
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2) aaibinda druenundsd ngatuanugemglunisliasugiidunssuianudes ATM
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fie Sig. ewndn .01 HuReUiasauNAzIunan (Ho) Lozeaniuaunigiuies (H,) uansiwuusvisaesd
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A [

Auduiusiegilitdud Ayn1eadifinseau .01 uasiiauduiusluseugs
3) aulinale Arueumded ineItuausuinveuguaiunsTuiAuLEes ATM dein Sis.

Wosndn .01 JuAeUiasanufgiunan (Hy) kazeausuanufgiused (Hy) wanainsdiulsvaaesl

'
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Anuduiusiveglitdud Ayn1adifinseau .01 wasdanuduiuslusedugs

4) aulingla duanundad inerdunsalddym dssuuietisinieniunisiuiaudes
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ATM §iA1 Sig. tieendn .01 TuAsUfiasauufgiuvan (H,) uazgeusuauufgiuses (H1) kansirdiwys
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1) pwlinala frupnuwied IRsrfunNdednduazanunsslunsandunissuimnudes
ATM T Sig. onndn .01 thufeufiasauufigiundn (Hy) wassousuauufgiuses (H,) uansindauusis
aosdlmnuduiudiuegeiifudAymeadansedu 01 uazdanuduiuslusziugs

2) mnalinala fruenamisd Refunslideyaiigndosssanuaidatunissuinuidss

a

ATM i1 Sig. ieenin .01 uAsUiasauufgIuvan (H,) wazgauSuauuigIused (H,) Lanadniuusng

o«

'
aada v

apsllmnuduiusiuegiitdud Ayniaiinseau .01 uazilanuduiusluszduas

'
a

3) aulingla Auaundsd netunshiilametayadiuuanaiun1ssuinnudss ATM &

A1 Sig. Waend1 .01 duAsUfiasauufgIuvan (H,) Wazgausuauuigiused (H,) kanadnduusniassd

'
Ly

ANNFNuSiueg 1 lidudAymeatiafiseau .01 wazlinnuduiusluseaug

nndeyaineiu aziuldiwamsiTeidulunuaunigiunsided 1 msfudmnudsuazaiy
Pndlaveslduinmsmensiungunatueistudnd fannuduiudynauin (r = 838, Sig = .000)

5.1.3 dndnaveamsiuianuidsauazanilingdavesilivinsidnadenisidenlfinalulad
$114N15:1 Mobile/Online Payment

1. MInNanTITenuT Wefinnsan A Wald Statistic fiunnin 1 wazen Sie. Aifieifesndn 0.05

WU hififudslameiinaseannisnensainisidenlimalulagyn1enisiu Mobile/Online Payment

'
= (2

Famauwusaanan Taun Audsasiuanudasnds d1un1siy aauaududiudn druaisiu
UszAnSam wazdudenu dslifinasoaunisnennsainisidenldmaluladnienisiiu Mobile/Online
Payment Jaduaaiulinngdaniuaig q d8vnswanenisidenldwalulagynienisiiu Mobile/Online
Payment aghatiosniatlady

2. flefa15au1 @ Wald Statistic fin1nnan 1 uazad Sie. AidAITaendn 0.05 wud1 Sfauds Lites
1 fuUs Aidnaseaunisnensainsdenldimaluladnisnisidu Mobile/Online Payment daiauus
fananlann anulinds sumudednd desursladn aulinds sumudednd avdmalinng
Fonl¥maluladnianisiu Mobile/Online Payment wiudu 647.458 drufusivaesn 2 & leun
ANULI9le AuAINEINITe wagauANKIR Ldkaneaun1snensain1sidentnaluladnienig
13U Mobile/Online Payment

3. lefansaun a1 Wald Statistic fiunnndn 1 wazen Sie. Aiflantosndn 0.05 wuin s e
1 fuUs funaseaunisnensainisidenldmaluladnienisidu Debit/ Credit Card afauusiangnn
Toun arades sumududius Jeesusladn anudes sruanududiuazdmwalinisdenld

wAluladyn19n15:3u Debit/ Credit Card WNTIY 8.166 dumILUSTIMEDDN 5 A7 IALAAINULEES AU
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ANUUADANY ATUN1THEUY A1uRaAuUsEaNSnn wagaudeay luinaseaunisnensainisiaenld
wAlulagn19n158u Debit/ Credit Card

4. flefa1au1 A1 Wald Statistic ininndn 1 wazen Sig. filetiesnin 0.05 wuin lalfiduds I
iy Adnaseaunisnennsainisidonldmaluladvienisiiu Debit/ Credit Card Jaauusaanann laun
aalisle funuEnnse Sununie wazsuaudedng delifinadeaunisneinsainsdentd
wAluladn19n15[8u Debit/ Credit Card

5. lefesan A Wald Statistic fiwnndn 1 uazan Sig. AifeTeandn 0.05 wuin luffaudsle
aefifinadoauntsnensainisidenldinaluladnienisdu Electronic Money Fefauusaanann Toun
audsssuaulannst fun1sidu sunududins funadulszansam wassudsay dla
fnanoaunsnensalnisidenldinaluladynian1sidiu Electronic Money Jaduarulingadiueig o 8
Svsnadenisidenldimeluladnianisidu Electronic Money aghatioemilslade

6. Wiofiansan A1 Wald Statistic 7iunnan 1 wazen Sig. Aietasndn 0.05 wui Sfauds ies
1 fuus Adnaseaunisnensainisdenldmealuladnisnisiiu Electronic Money S9suussanany
Toun aulinsda srumsdedns deeduielain anulinds suaudednd szdmalinisdenls
weluladnianisiiu Electronic Money findu 545.467 daudauUsiinaesn 2 & ldun aulinsda
ATUAIINENNITE BaAIUANNRIIR dnaneaun1snensalnisidentdmalulagnisnisidu Electronic
Money

7. dlefiansan A1 Wald Statistic fiunndn 1 wazen Sie. Aifidntioandn 0.05 wuin Sfuds Wi
1 fuls Ailnadeaunmsnensainisidenldmaluladnienisiiu Automated Teller Machine : ATM &4
FauUsianaalenn anudes suanududiui Seesuigladn anudss suanududiuiiazdma
Tnsdenldinaluladmanisiiu ATM gty 8.152 drusausivdodn 5 & ldudnnudss due
Uaanie a1un15i3u A1ua1n1uusedndain wagaiudeay ludinassaunisnensalnisiaenty
wAlulagn1en1sku ATM

8. Wiofiansan A1 Wald Statistic fisnnnin 1 uazean Sie. Aiflendesndn 0.05 wuin lufiduus o
e Aifnadoaunisnensainsdenldmealuladnianisdu ATM Jadauusaenann laun auliinda

AIUAIINAINITD AIUAUNIIR WATAIUANUTBEANY Falulinanaaunisnennsalinisaentdinalulad

NNITHU ATM
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NaN1TIT8AINaNaBAAd s TULLIAAYDS McKechnie (2006) flaSU831ALLA BIf1UAIN
Uaensouaranuivduindutadvdfyiifinaronseensumalulad siudaenndeafunisfinwives
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Abstract

Technological advancements have transformed the financial lifestyles of Generation X.
This study examines their risk perceptions and trust in adopting financial technology, the
relationship between these factors, and their influences on financial technology usage
decisions. As the sample group, 400 Generation X shoppers at department stores in Bangkok were
the participants. Data were collected via questionnaires. Percentage, mean, Standard Deviation
(5.D.), Pearson’s correlation, and logistic regression were used to analyze the data. The findings
reveal that mobile/online payments are associated with the highest perceived risk and trust in
electronic money services. Debit/Credit Cards and ATMs have the highest score in trust regarding
honesty. Risk perception and trust in mohile/online payments and electronic money show a
strong, positive linear relationship. Moreover, trust in honesty influences increased adoption of
mobile/online payments and electronic money, while privacy risks are the key factors driving

the use of Debit/Credit Cards and ATMs.
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Introduction

During the digital era, the conditions in
Thai society are rapidly changing. The direction
of the economy is driven by technology and
innovation, which play significant roles in daily
life and have the potential to transform
business practices through new innovations.
These advancements enhance user
convenience, prompting financial institutions
and businesses to employ technology in their
operations and risk management. The focus
is on comprehensive financial innovation
development that aliens with national
strategic development aspects according
to the National Economic and Social
Development Plan.

Under the national strategic development
aspects, the business of Finandial Technology
(FinTech) involves the application of technology
to financial services, including the digital
payment for goods and services like MYMO
(Saengchote & Distanont, 2019). Quick access
to services and cost reduction are key benefits
provided by new technologies, such as mobile
and online payment systems, for consumers.
Businesses and financial institutions have
introduced new service models, such as
self-service financial services through online/
mobhile payment systems, while implementing
appropriate operational risk management
systems to protect against potential risks
associated with the use of electronic money.
This helps save time and reduce costs
(Mishchenko et al,, 2022; Sawaiamorn &
Tamalee, 2020).

As the increasing number of Fintech

businesses, financial institutions are investing
to stimulate and support startups, as well as
attracting skilled professionals in Fintech to
contribute to the development of financial
technology. The advancements in financial
technology have changed consumer behaviors
that lead to expand financial technology
for transactions. This shift emghasizes
convenience; reducing the complexity of
communication, queuing, and paperwork;
saving travel time; and minimizing various fees.
However, the application of finandial technology
remains an option for only some consumers
(Lassala-Navarré et al,, 2009); others hesitate
to use these services. Acceptance of these
services is influenced by perceived risk and
trust, which in tum affects consumer trust in
terms of competence, goodwill, and integrity
in service (Mayer et al., 1995).

Generation X, primarily of working age,
values work-life balance and has faced
financial and environmental challenges from a
young age. Consequently, 42% of Generation X
have become family managers and meticulous
financial planners. Their primary concern is
devising savings plans to prepare for aging,
dealing with financial worries, unemployment,
health issues, and environmental problems
simultaneously, exacerbated by the COVID-19
pandemic (Boonyen, 2022; Yu, 2012).

With these notions, financial technology
development has led to a growth in
technology-based finandial transactions among
consumers. The researchers are interested
in studying risk perception (Lim, 2003) and

building trust among both users and non-users
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in financial technology of Generation X
(Littler & Melanthiou, 2006). The study aims to
facilitate the financial technology acceptance;
guiding improvernents in financial technology
services for all age groups to live fulfilling and
meaningful lives. Additionally, the findings will
provide insights for the development and

expansion of startups and franchisees.

Objectives

1. To study the perception of risk and
trust in applying financial technology among
Generation X financial service users

2. To explore the relationship between
perceived risk and trust in the adoption of
financial technology among Generation X

financial service users

Literature Review

The researchers reviewed theories
and concepts to establish a foundational
frammework for the study, as follows:

Concepts and Theories of Perceived
Risk

Perceived Risk refers to the level of
uncertainty faced by service users, which
ray negatively impact Generation X financial
service users. This includes social peril, financial
risk, privacy insecurity, performance danger,
and time risk. Not only Hoyer and Maclnnis
(1997) but also Jacoby and Kaptan (1972)
categorized perceived risks into six types:
security risk, financial risk, time risk, privacy
risk, performance risk, and sccial risk. Patel
et al. (2013) examined the relationship between

perceived risk, trust, and attitudes toward

internet banking services. Their findings
indicate that perceived risk negatively
influences users’ attitudes, whereas trust
exerts a positive impact. The authors categorize
perceived risks into specific dimensions,
further elucidating their implications for
consumer behavior in online bankine.

Financial Risk: The possibility that the
outcome of an action may harm financial
consumers through the loss of money or other
resources. Many customers fear losing money
while conducting transactions or transferring
funds over the internet.

Security Risk: A major ohstacle in using
internet banking services, referring to potential
losses from fraud or hacking that compromise
the secunity of online banking users.

Privacy Risk: Concerns about the loss of
sensitive and proprietary personal information,
involving the perceived risk of losing control
over personal data.

Performance Risk: The likelihood that
a product or service may fail to perform as
anticipated, including potential losses caused
by defects or malfunctions in online banking
platforms.

Social Risk: The potential that purchasing
a product or service may not meet social
standards or expectations. This includes the
risk of not being accepted by peers or family
due to using online banking, as well as
negative perceptions from family members
and others about internet banking services
(Black et al,, 2002)

Concepts and Thecries of Trust

McKnight et al. (as cited in Thongmak &
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Khampukka, 2015) studied “Developing and
Validating Trust Measures for E-Commerce”,
proposing a model that shows trust arises from
two components: trusting belief and trusting
intention, which subsequently lead to user
behaviors. Trusting belief refers to anindividual 's
confidence in another person or situation
which includes the following elements:
competence—the notion that a person has
the ability to perform the tasks required
by others successfully; benevolence—the
expectation that a person cares about the
well-being of others; integrity—the belief that
a person intends to adhere to agreements, tell
the truth, and follow through on promises.
In terms of trusting Intention, it refers to the
willingness of an individual who holds trusting
belief in another person or situation to follow
the advice of that person or make decisions
based on information from particular situation.

Moreover, Mayer et al. {(1995)’s study,
trust is categorized into three: competence-
based trust, benevolence-based trust, and
integrity-based (or straightforward) trust.

Concepts and Theories of Financial
Technology

Financial Technology (Fintech) refers
to the application of technology, particularly
in communications to finandial, banking, and
investment businesses. This enhances the
efficiency of financial services and can also shift
consurmer behaviors towards new practices.
For instance, e-commerce application
development allows users to perform
transactions quickly via smartphones without

visiting a bank (Chanprasitchai, 2023;

Getvichitara et al., 2024; Kuisma et al., 2007).

Related Studies

Davis (1989) conducted research titled
Perceived Usefulness, Perceived Ease of Use,
and User Acceptance of Information Technology,
which highlighted the lack of reliable
measurernent scales to predict user acceptance
of technology. He noted that many commonly
used subjective measures are invalidated, and
their relationship to systern usage is unclear.
This study aimed to create and validate new
scales for two key variables—perceived
usefulness and perceived ease of use—which
are believed to significantly influence user
acceptance. To develop these scales, the
author defined these two variables and
created corresponding scale items that
were first pretested for content validity. The
scales were then assessed for reliability and
construct validity across two separate studies
with a total of 152 participants and four
different applications. With strong reliability
ratings of.98 for perceived utility and.94 for
perceived ease of use, the resulting scales
were further developed into two six-item
measures. Strong factorial, discriminant, and
convergent validity were shown by the scales.
Both present usage (r=.63 in Study 1) and
anticipated future usage (r=.85 in Study 2)
were significantly positively carrelated with
perceived usefulness. Similarly, there was a
correlation between perceived ease of use
and future usage (r=.59 in Study 2) as well as
present usage (r=.45 in Study 1). Interestingly,
usage behavior was more strongly correlated

with assessed usefulness than with reported
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simplicity of use. According to regression
analysis, rather from being a direct predictor
of system utilization, perceived ease of use
may actually have an impact on perceived
usefulness. The results provide valuable
insights for the future research on user
acceptance of technology.

To focus more on consumer acceptance
of online financial services, Maingoenngam
and Thamma-apipon (2021) highlight that
previous research typically framed consumer
acceptance of the internet in a binary way
(adoption vs. non-adoption), overlooking the
adoption process itself. Their research, titled
Applying the Technology Acceptance Model
to the Online Retailing of Financial Services,
explores the factors that influence the extent
to which consumers adopt innovations. The
study builds on the Technology Acceptance
Model (TAM) (Hart et al., 2015) to investigate
the factors affecting consumer use of the
internet as a channel for financial services
(FS). Data was gathered through telephone
interviews with 300 UK consumers who
responded to a survey. The Findings Suggest
that while the TAM is useful, additional factors
need to be considered. Key drivers for the
extent of use include past online purchasing
experience (for non-FS products) and
positive emactions toward using the internet
for FS transactions. Interestingly, concems
about security were not a significant barrier,
and perceived usefulness was found to

influence usage only indirectly, through

attitudes toward the internet as a distribution
channel. Consumers with home computer
access, an interest in FS, and prior online
shopping experience were more likely to find
the intemet easy to use, which, combined
with perceived usefulness, fostered a positive
attitude toward using this channel for FS.
However, the study’s findings are specific
to the FS online retail context and may not
apply to other settings. The authors suggest
that future research could adopt a longitudinal
approach, and FS providers should consider
factors like prior internet experience and
product involvement when segmenting their
customer base.

Additicnally, offering more opportunities
for consumers to engage with online channels
could enhance adoption. Overall, the study
shifts the perspective on consumer acceptance
from a simple binary model to a more
nuanced, process-oriented understanding of
innovation application.

Conceptual Framework

The independent variable, Perceived
Risk, includes security risk, financial risk,
privacy risk, time risk, performance risk, and
social risk (Hoyer and Maclnnis, 1997). Trust
comprises cormnpetence, benevalence, and
inteerity (Mayer, 1995). The dependent variable
is the use of financial technology services
among Generation X, including 1) Mobile/
Online Payment, 2) Debit/Credit Card usage,
3) Electronic Money, and 4) Automated Teller
Machine (ATM) usage.
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Independent Variables

Perceived Risk
1. Security risk
2 Financial risk
3. Privacy risk

4. Time risk

5. Efficiency risk

6. Social risk
A

Y

Trust
1. Capability
2 Benevolence

3. Honesty

Dependent Variable

User Lifestyle of Financial Service
for Generation X

1. Mobile/Online Payment

2. Debit/Credit Card

3_Electronic Money

4 Automated Money

Figure 1 Conceptual Framework

Sources: Researchers

Methodology

Population refers to people from
Generation X working in the Core Central
Business District of Bangkok such as Bang Rak
and Sathon including Silom Road, Satharn
Road, and the beginning of Rama IV Road.
Twenty-seven thousand, three hundred
sixty-four (27,364) pecple are the participants.

The sample group consists of Generation X
individuals making purchases in shopping
centers (Martin & Camarero, 2008). The sample
size was determined using Taro Yarmane’s
formula at a 95% confidence level, with
& margin of error at 0.05. This resulted in a
sample size of 395 individuals, selected
through convenience sampling from Central
World, SIAM Paragon, MBK Center, Central
Chidlom, Central Embassy, Palladium World,
and Platinum Mall. In this study, the sample

size was determined using the following

formula: n= N
1+ N(e?
Where: n is the required sample size
N is the population size, and
e is the margin of error.

Given the population size N = 27,364 and
the margin of error e = 0.05, the calculation
is as follows:

n= 27,364 =395

In this survey, the researchers utilized a
sample group of 400 individuals.

The researchers created a questionnaire
as the study’s research tool. Data collection
involved distributing these guestionnaires
directly to the target group, specifically
Generation X users of financial services who
utilize financial technology. The aim was to
gather precise and accurate information. Data

collection tock place at Central World, SIAM
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Paragon, MBK Center, Central Chidlom, Central
Embassy, Palladium World, and Platinum Mall.
The researchers will subseguently analyze the

questionnaire responses statistically.

Results
The research findings revealed that:
1. The perception of risk, trust, and
application of financial technology among

Generation X financial service users.

Table 1 Ccmprehensive Table of Mean and Standard Deviation for Risks and Trust

Highest
Payment Ave, Risk  Highest Risk  Lowest Risk  Awveg. Trust Tg Lowest Trust
Tust
Method M (5.D.) M (5.D.) M (5.D.) M (5.D.) M (5.D.)
M (5.D.)
Mobile/Online 2.82(1.40) Financial: Time: 3.15(1.57) Honesty: Benevclence:
Payment 3.01(1.32) 2.60(1.31) 3.27(1.58) 3.05(1.50)
Debit/Credit 280 (117) Financial: Sacial: 3.10(1.30) Honesty: Capability:
Card 2.95(1.26) 2.60 (1.09) 316 (133) 307(1.29)
Electronic 2.8% (1.04) Security: Time: 3.25(1.56) Capability: Benevolence:
Money 3.04(1.52) 2.62 (1.40) 3.47(165) 303147
ATM Usage 2.82 (1.41) Social: Time: 3.14(1.58) Honesty: Berevolence:

3.00 (1.49) 2.61(1.33) 3.22(1.55) 3.00(1.55)

Notes: M = Mean, 5.D. = Standard Deviations

Table 1 presents the perceived risk and
trust levels via different payment methods.
The highest concern for most methods is
financial risk. On the other hand, all methods
except Debit/Credit card have consistently the
lowest time-related risk.

Trust levels are generally moderate, with
electronic money receiving the highest trust
score (M = 3.25, 5.D. = 1.56). Honesty is the
most trusted factor, whereas compassion is

the least trusted.

The standard deviations indicate a
significant variation in user perspectives, with
a mix of confidence and distrust, particularly
with security and financial issues. Strengthening
security and trust-building measures is critical
to increasing trust in digital and card payments.

2. The relationship between risk
perception and trust in the application of
financial technology among Generation X

financial service users.
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Table 2 Analyze the Relationship between Risk Perception and Trust in the Application of
Mobile/Online Payment

Perceived Risk Trust
Field
Maobiles Online Payment Capability Sig. Benevolence Sig. Honesty 518, Overview Sig.
1 Secuily r T 0.000 0759 £.000 0514 0.000 0.807* 0.000
Risk Relatonship High High High High
2 Financial r. 0895 Qoo og1o0m™ 0.000 0905 0.000 0920™ 0000
REk Relalionshp High High High High
3 Privacy r. 0.835** 0.000 08z 0.000 0.806™ 0.000 0.838™ 0.000
Risk Relationship High Very high Very high Very high
4 TimeRisk r DABI** 0000 n709% 0.000 0672 0.000 0701** 0.000
Relationship Mederate Hish Mecderata High
5 Efficiency r. Q.785* 0000 o785 0.000 0787 0.000 08007 0.000
sk Relationship High High High High
6 Scoal (4 QT200 0.000 0729* 0.000 0691 0.000 0726™ 0.000
sk Relalionship High High High High
7 Overview r 08364 0.000 0.848** 0.000 0.835%* 0.000 0855%*
Relationship High High High Hich

* Statistically significant at the level .05

The findings of the investigation on the
relationship between risk perception and
trust in the application of mobile and online
payment technology show that, at the .01
level, there is a significant positive correlation
between the overall risk perception and trust

in technology (r = 0.855). Additional examina-

tion reveals that the correlations are positive
and steady for every pair, both collectively
and pairwise. In particular, the total risk
assessment of Mobile/Online Payment has the
highest association with trust in kindness (r =
0.848), which is followed by trust in capability
(r = 0.836) and trust in honesty (r = 0.835).
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Table 3 Analyze the Relationship between Risk Perception and Trust in the Application of

Debit/Credit Cards

Perceived Risk Trust
Fleld
Debit/Credit Cards Capability Sie. Benevolence Sig. Honesty Sle. Qverview Sie.

1 Security r Q.8z2* 0.000 n.824™ 0.000 0.787* 0.000 0.827 0.000
R Relationship High High Hgh High

2z Firancial r oBla= 0.000 0.828™ 0.000 o801 0.000 0830 0.000
Hise Relationship High High High High

3 Privacy r 0.828™ 0.000 0.842* 0.000 0.825™ 0.000 0.848* 0.000
Rise Relationship High High High High

4  Time L. 0.714% 0.000 07215 0.000 0.703* 0.000 0.727% 0.000
Ris< Relationship Moderale High Moderate Hgh

5  Efficiency r 0.775% 0.000 0.738™ 0.000 0719 0.000 0.758™ 0.000
Relationship High High High High

6 Social r. 071 0.000 2718 0.000 06717 0.000 0713 0.000
ik Relationship High High Moderate High

7 Oveniew r. 0.827* 0.000 0.828** 0.000 0.799%= 0.000 D.834% 0.000
Relationship High High Hgh High

* Statistically significant at the level .05

The relationship between risk perception
and trust in the application of Debit/Credit
Cards indicates that the overall risk perception
is significantly correlated with trust at the
.01 level, with a high correlation (r = 0.834).

When analyzed both overall and pairwise, the

carrelations are positive and consistent across
all pairs. Specifically, the highest correlation is
between the overall risk perception and trust
in benevolence (r = 0.828), followed by trust
in capability {r = 0.827), and trust in honesty
(r = 0.799), respectively.
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Table 4 Analyze the Relationship between Risk Perception and Trust in the Application of

Electronic Money

Perceived Risk Trust
Fleld
Electrenic Money Capability Slg, Benevolence Sig. Henesty Sig. Overview Sle.
1 Securily T 0774 Q.000 Q.Tge* 0.000 0819 0.000 0512 0.000
Risk Relationshp High High High High
2 Financial r a0 0.000 a915™ 000D 0910 0.000 0925~ 0.000
Risk . .
Relationship High High High High
3 Privacy r. 0.840™ 0.000 083z~ 0.000 0811 0.000 0843 0.000
Rick
§ Relationship High Very higch Very high Very igh
4  Time r. 0.689% 0.000 0.71a%= 0000 06775 0.000 07064 0.000
Risk
. Relationship Moderate High Modzrate High
5 Efficiency r. 0.790% 0.000 Q.790™ 0oon 0.792% 0.000 0805 0.000
Risk
® Relationship High High High High
a Sodal r. 0.725* 0.000 0.738* 0000 D.696™ 0.000 0731 0.000
Risk o . - it
Relationship High High High High
7 Oveniew r 0.841% 0.000 (0.853%= 0000 0.840% 0.000 0860 0.000
Relationship High High High High

* Statistically significant at the level .05

The relationship between risk perception
and trust in the application of Electronic
Money reveals that the overall risk perception
is significantly correlated with trust in Electronic
Money at the .01 level, with a high correlation
(r = 0.860). Analysis both overall and pairwise

shows positive and consistent correlations

across all pairs. Specifically, the highest
correlation is between the overall risk
perception of Electronic Money and trust in
benevolence (r = 0.853), followed by trust
in capability {r = 0.841), and trust in honesty
(r = 0.840), respectively.
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Table 5 Analyze the Relationship between Risk Perception and Trust in the Application of ATMs

Perceived Risk Trust
Field
ATMs Capability Sig. Benevolence Sig. Honesty Sig. Overview Sig.
1 Security r. 0.826* 0.000 0.828%= 0.000 0701 0.000 0.831% 0.000
Risk Pelationship Heh High High High
2 Financial r: a1 0.000 0.832% 0.000 0805 0.000 0.834% 0.000
Risk Relationship High High High High
3 Privacy r. 0.83z*= D.000 0.846= 0.000 D.5z9** 0.000 0.852% 0.000
Risk Relationship High High High High
a Time . oTig™ 0.000 0725 0.000 D.T09 0000 0.731% 0.000
Risk : i : .
Relationshig Moderate High Maderate High
3 Efficiency r. 0.780™ 0.000 0.74z~ 0.000 0.7z 0.000 0.762** 0.000
Risk : : i N
Relationship Hih High High High
] Social 2 0.715™ 0.000 .72z~ 0.000 ners™ 0.000 Q77 0.000
Risk . . L: .
Relationship High Hgh Moderate High
T Overview r. 0.831%= 0.000 0.832=* 0.000 D.803™ 0.000 0.838%* 0.000
Relalionshig High Hgh High High

* Statistically significant at the level .05

The total risk perception of ATMs is
strongly connected with ATM trust at the
.01 level, with a high correlation (r = 0.838)
according to the association between risk
perception and trust in the adoption of
Automated Teller Machines (ATMs). Positive
and consistent correlations are found between
all couples in the overall and pairwise analysis.
Particularly, there is the strongest association
(r = 0.832) between the total risk assessment
of ATMs and faith in kindness; these are
followed by trust in competency (r = 0.831)
and trust in honesty (r = 0.803).

The analysis of the influence of risk
perception and trust on the lifestyle of
Generation X financial service users reveals
that the influence of risk perception on the

application of Mobile/Online Payment among

Generation X users yielded a chi-square
statistic of 181.540 (sig. = 0.000). This indicates
that at least one risk factor significantly
impacts the choice to use Mobile/Online
Payment. The model analysis indicates that
none of the variables, including security risk,
financial risk, privacy insecurity, time risk,
efficiency risk, and social danger, have an
effect on the prediction equation for the
application of Mobile/Cnline Payment.
Regarding the influence of trust on the
application of Mobile/Online Payment among
Generation X financial service users, the
chi-square statistic is 138.987 (sie. = 0.000)
which suggests that at least one trust factor
significantly impacts the choeice to use Mobile/
Online Payment. The model analysis reveals

that only one variable, namely trust in honesty,
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has an effect on the prediction equation for
the adoption of Mobile/Online Payment. The
remaining two variables, trust in capability
and trust in benevolence, do not influence
the prediction equation for the adoption of
Mobile/Online Payment. The study examines
how risk perception affects Generation X
financial service consumers’ application
of Debit/Credit Cards. The results reveal
a chi-square statistic of 11.789 (sie. = 0.052)
which suggests that at least one risk element
influences the decision to use Debit/Credit
Cards. The model indicates that there is just
one variable that influences the prediction
equation for the application of debit/credit
cards that is privacy risk. The prediction
equation is unaffected by the remaining
five variables which are social risk, time risk,
financial risk, efficiency risk, and security risk.
Regarding to the influence of trust on the
application of Debit/Credit Cards, the
chi-square statistic is 3.817 (sig. = 0.287)
suggesting that no trust factor significantly
impacts the choice to use Debit/Credit
Cards. The model indicates that none of the
trust variables—trust in capability, trust in
benevolence, and trust in honesty—affect
the prediction equation for the application
of Debit/Credit Cards. The influence of risk
perception on the application of Electronic
Money among Generation X financial service
users is represented by a chi-sguare statistic
of 181.536 (sig. = 0.000). This indicates that at
least one risk factor significantly impacts the
choice to use Electronic Money. According to

the model, however, none of the variables—

security risk, financial risk, privacy insecurity,
time risk, efficiency risk, and social danger—
affect the prediction equation for the
application of Electronic Money. Regarding
the influence of trust on the application of
Electronic Money, the chi-square statistic is
138.983 (sig. = 0.000) suggesting that at least
one trust factor significantly impacts the choice
to use Electronic Money. The model identifies
only one variable, namely trust in honesty, as
having an effect on the prediction eguation
for the application of Electronic Money. The
remaining two variables—trust in capability
and trust in benevolence—do not affect the
prediction equation. The influence of risk
perception on the application of Automated
Teller Machines (ATMs) among Generation X
financial service users is represented by a
chi-square statistic of 11.775 (sig. = 0.038).
This indicates that at least one risk factor
significantly impacts the choice to use ATMs.
According to the model, only one variable,
namely privacy risk, affects the prediction
equation for the application of ATMs. The
lasting five variables—security risk, financial
risk, time risk, efficiency risk, and social
danger—do not influence the prediction
equation. Regarding the influence of trust
on the application of ATMs, the chi-square
statistic is 3.803 (sig. = 0.273) suggesting that
no trust factor significantly impacts the choice
to use ATMs. The model indicates that none
of the trust variables—trust in capability, trust
in benevolence, and trust in honesty—affect
the prediction equation for the application

of ATMs.
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Discussion

The research findings on risk perception
and trust affectine the application of financial
technology among Generation X financial
service users are compared with relevant
documenits and previous studies. The discussion
will be presented according to the hypotheses
as follows:

Hypothesis 1: Risk perception and trust
in the application of financial technology
among Generation X financial service users
are positively correlated. The findings support
this hypothesis, revealing that risk perception
influences the intention to use financial
technology services. The sample group
perceives that using financial technology
services involves risks, such as the potential
for non-compensation in case of transaction
errors and the possibility of personal data
theft during service. This may be attributed
to the use of financial technology through web
applications that lack SSL (https) protection
against SSLStrip attacks, which can lead to
username and password sniffing. Conseguently,
users face increased risks, such as the
possibility of encountering fraudulent
applications designed to deceive bank
customers. These findings align with Davis
(1989} who identified two primary factors
affecting technology acceptance: perceived
usefulness and perceived ease of use.

Hypothesis 2: Risk perception and trust
among Generation X financial service users
influence their application of financial
technology. The findings also support this
hypothesis. They reveal that perceptions of

security and personal data risks negatively
impact trust in the use of financial technology
among users in the Bangkok. The results
indicate that heightened concerns about data
reliability, the likelihood of errors compared
to similar services, uncertainties regarding data
security measures, and the potential misuse of
personal data by service providers contribute
to lower levels of trust in financial technology
application among users in Bangkok. These
findings are consistent with McKechnie’s
(2006) concept which exarmines dimensions
of risk leading to technology acceptance,
spacifically focusing on security and privacy
concerns. McKechnie’s research highlights
users’ apprehensions about unauthecrized use
of personal data and potential losses assodated

with technology usage.

Conclusions

The study, “Receiving the Risk and the
Trustworthiness Influenced on the Lifestyle
of X-Generation Financial Customers in Core
Central Business District”, conducted at
Bangkok’s Economic Center seeks to
understand how these two factors affect
Generation X consumers’ application of
financial technology. It specifically aims to:
1) investigate the factors of risk perception and
trust that are associated with Generation X
users’ use of financial technology; 2) examina
the relationship between risk perception and
trust in these users’ application of financial
technology; and 3) evaluate the influence of
risk perception and trust on their selection

of financial technology. The research sample
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was determined using Taro Yamane's sample
size formula, targeting Generation X individuals
shopping at Central World, SIAM Paragon, MBK
Center, Central Chidlom, Central Embassy,
Palladium World, and Platinum Mall, with a
sample size of 400 respondents. Data analysis
involved using statistical software to perform
frequency distributions and percentage
calculations. The Pearson product-moment
correlation coefficient was used to analyze
the relationship between risk perception
and trust in financial technology application

(Chanprasitchai, 2023; Getvichitara et al., 2024).

Recommendations

1. Demographic characteristics: Banks
should develop targeted marketing programs
to encourage Generation X users to employ
financial technology services. This can be
achieved by creating products and expanding
service channels that align with the technology

and lifestyle preferences of these customers,

References

thereby enabling a broader range of financial
transactions.

2. Perceived time risk: Bankingapplications
or Internet Banking services tends to be similar.
With the update version, the system has
changed. So, the users must therefore familiarize
themselves with each feature, resulting in a
perceived loss of time for learning how to
use the application. Conseqguently, finandial
institutions should design their financial
technology applications to be user-friendly,
simplifying menus and operational procedures
to enhance usability.

3. Trust factors: Financial institutions
should employ proactive strategies to
communicate the benefits to customers such
as convenience, speed, and the absence of
time constraints allowing for transactions of
various types around the clock. Furthermore,
effective communication will help consumers
recognize the significance and benefits of the
service, in order to increase acceptance and

decision to use finandial technology services.

Black, N. J., Lockett, A, Ennew, C., Winklhofer, H., & McKechnig, S. (2002). Modelling consumer

choice of distribution channels: An illustration from financial services. International
Journal of Bank Marketing, 20(4), 161-173.
Boonyen, K. (2022). Get to know the insight future of 3 generations: X-Y-Z. httpi/fwww.biz-

promptinfo.com

Chanprasitchai, O. A. (2023). The financial techonology acceptance components of commercial

banks in Thailand. Journal of Graduate Studies Valaya Alongkom Rajabhat University,

17(2), 240-256.

Davis, F. D. (1989). Perceived usefulness, perceived ease of use, and user acceptance of

information technology. MIS Quarterly, 13(3), 319-340.

AmunsTusetgan NI TC (ngad 2) dnuyvernaniuasdandnans

146



avsmrsly A Tand 091 17 atud 3 Mueneu-tiaen 2566 143

Getvichitara, T., Thamrongsinthavorn, S., & Rajkulchai, 5. (2024). Factors influencing the
decision to purchase the products via M-Commerce. Journal of Management
Science Research, Surindra Rajabhat University, 8(3), 538-548.

Hoyer, W. T_, & Maclnnis, D. (1997). The effect of online service quality toward perceived risk,
customer attitudes, relationship quality, online purchase intention, e-loyalty, and
purchasing behavior. Houghton Mifflin.

Jacaby, J., & Kaplan, L. B. (1972). The components of perceived risk. ACR Special Volumes.

Kuisma, T., Laukkanen, T., & Hiltunen, M. (2007). Mapping the reasons for resistance to internet
banking: A means-end approach. international Journal of Information Management,
27(2), 75-85.

Lim, N. (2003). Consumer perceived risk: Sources versus conseguences. Electronic Consumer
Research and Applications, 2(3), 216-228.

Littler, D., & Melanthiou, D. (2006). Consumer perceptions of risk and uncertainty and the
implications for behaviour towards innovative retail services: The case of internet
banking. Journal of Retailing and Consumer Services, 13(6), 431-443.

Maingoenngam, W., & Thamma-apipon, S. (2021). Behavior and technology acceptance on mobile
banking services of Generation X users in Bangkae District in Bangkok. Rajamangala
University of Technology Tawan-ok Social Science Journal, 10(2), 63-69.

Martin, S. 5., & Camarero, C. (2008). Consumer trust to a website: Moderating effect of attitudes
toward online shopping. Cyberpsychology & Behavior, 11(5), 549-554.

Mayer, R. C,, Davis, J. H., & Schoorman, F. D. (1995). An integrative model of organizational trust.
Academy of Management Review, 20(3), 709-734.

McKechnig, S., Winklhofer, H., & Ennew, C. (2006). Applying technology acceptance model to
the online retailing of financial services. International Joumnal of Retait & Distribution
Management, 34(4/5), 388-410.

McKnight, D. H., Choudhury, V., & Kacmar, C. (2002). Developing and validating trust measures
for e-commerce: An integrative typology. Information Systems Research, 13(3), 334-359.

Mishchenko, V., Naumenkova, S., Grytsenko, A, & Mishchenko, S. (2022). Operational risk
management of using electronic and mobile money. Banks and Bank Systems, 1713),
142-157.

Saengchote, T., & Distanont, A. (2019). Fintech adoption of MYMO mobile banking in government
saving bank. Suan Dusit Graduate Schaol Academic Journal, 15(3), 4T-64.

Sawaiamorm, K, & Tamalee, K. (2020). Factors influencing innovation acceptance online banking
service for customers financial transactions of Krung Thai Bank in Suphan Buri Province.

Joumal of Graduate MCU KhonKaen Campus, 7(3), 256-2T3.

HIUMFTUTEIRBATARIN TC (NGl 2) aruayuemanssay dannanans

147



144 Panyapiwat Journal Vol. 17 No. 3 September-December 2025

Thongmak, P., & Khampukka, P. (2015). The influence of trust and perception on internet

payment intention. Suthiparithat Journal, 29(91), 193-208.

Yu, S. -C., Ting, C. -J. Lu, H. -C., & Fu, F. -L. (2012). Older-users’ acceptance of smartcard payment

systems: An investigation of an old-street venders. Journal of Communications and

Information Sciences, 3(3), 551-556.

= /‘—t"‘_

wrd
199)

Name and Surname: Pheeranadh Yathip

Highest Education: M.B.A. in Finance, Rajamangala University of
Technology Phra Nakhon

Affiliation: Faculty of Business Administration, Rajamangala
University of Technology Phra Nakhon

Field of Expertise: Finance and Accounting

Name and Surname: Siriporn Silapavanich

Highest Education: M.B.A. in Finance, University of the Thai
Chamber of Commerce

Affiliation: Faculty of Business Administration, Rajamangala
University of Technology Phra Nakhon

Field of Expertise: Finance and Economics

Name and Surname: Yanin Saiyood

Highest Education: M.BAA. in Logistics Management, University

of the Thai Chamber of Cornmerce

Affiliation: Faculty of Business Administration, Rajamangala
University of Technology Phra Nakhon

Field of Expertise: English, Logistics and Supply Chain Management

Name and Surname: Kanha Chomsri

Highest Education: M.BA. in Management, Rajamangala University
of Technology Phra Nakhon

Affiliation: Faculty of Business Administration, Rajarangala
University of Technology Phra Nakhon

Field of Expertise: Management

' ~ y s < v <
ATUATRIUIAIRUATHINN TCl (ﬁﬂ‘ﬁ.“ﬂ 2) AUVINYWIMARSLATAINNANAAT

148



	Titlepage 
	Abstract    
	Acknowledgements  	
	Contents	
	Chapter 1
	Chapter 2
	Chapter 3
	Chapter 4
	Chapter 5
	Reference
	Appendix
	Profile 	



