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Abstract

Research on Business development strategy for the Ban Khlong Samrong
Community Enterprise Group, Ban Phaeo District, Samut Sakhon Province, with digital
marketing towards a creative economy. The objective is to study the environment of
the Ban Khlong Samrong Community Enterprise Group. And guidelines for developing
business strategies for the Ban Khlong Samrong Community Enterprise Group, Ban
Phaeo District, Samut Sakhon Province, with digital marketing towards the creative
economy. Using qualitative research methods, focus group interviews and participatory

action research. Data were analyzed using content analysis.

Results from research It was found that the Ban Khlong Samrong Community
Enterprise Group, Ban Phaeo District, Samut Sakhon Province, is a community
enterprise that has operated a chili paste business for over 23 years and has good
knowledge and expertise in producing curry paste. And help promote the elderly and
community members to have more income. The weakness is that the business’s brand
is not yet well known by consumers. This is because the brand has not been advertised
and promoted to consumers as it should be. All community enterprise members are
elderly. Therefore, they do not know about technology and distribution channels

through online platforms.

Guidelines for developing strategies with digital marketing Help create
awareness for the business. Causing wide awareness. Able to reach a large number of
target customers. Help promote products or services through digital media. And can
create participation with consumers to increase sales which is becoming widely popular
today because consumers can easily access these media. And can be accessed

anywhere, anytime.

Keywords: business strategy digital marketing creative economy
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