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Marketing Definitions
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Satisfaction
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Entrepreneurial Marketing (Chaston, 2015)
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Entrepreneurial Marketing

 Entepreneurial Marketina
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nudaawannmun (the product concept)
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UINGMNISY1Y (the selling concept)
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HU2AANIVAIUANAT (the customer concept)
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(the social marketing concept)
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(the social marketing concept)




STP Analysis
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S - Segmentation
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1. anuyruzUus:=g1nsarans (Demographics)
2. NUAAMS (Geographic)
3. 900N91UsS:=891nS (Psychological)

4. WOANSSU (Behavior)



S - Segmentation
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S - Segmentation

3. 900Nn91Us=81nS (Psychological)
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T-Targeting
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T-Targeting
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T-Targeting

2. 1aanaanatdinug
2.1 nagnsnisaatauuuluuanaio (Undifferentiated Marketing)
2.2 NagNsNISAAAIUUIANA1Y (Differentiated Marketing)
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(Concentrated or Niche Marketing)

2.4 nagnsNIsaa1nyviawIzan@iaazs1e (Customized Merketing)



P - Positioning
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Position Perceptual Mapping
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The End

2.uuNUG naua
9191589Us:91d1913819MdINNSSUNISUSNISOINIS

anuzinaluladannssudldns Un1ong1asinaluladsisuonaws=uas




