519115 N1S210UWUSSNVANNSSUANdASan [Ny

Maun 12 NagNsN1VNISAANa 4P’s

2.uuNUG naua
9191589Us:91d1913819MdINNSSUNISUSNISOINIS

anuzinaluladannssudldns Un1ong1asinaluladsisuonaws=uas




doulszdaunivnasanananooszls 222



doudszdunionisanana

A50SStu 1d5saU nazanu: (2541) liad1UnU1Y
douUs:zdaunionisaaia nurgno avausznaudianylu
nasatduoluaiunisaataidudasdenielunionis
dawisnaouaula lagnonisvzaovasivdoudszaunio
n1smataninuizauvnunguidinuiedouds=aunio
N151a10uszNoUADY



4P’s Marketing Mix

Product & Service wannun (Auauazusnis)
Price N1SNMNUAS1AN

Place JouN1VNISYAIINUNY

Promotion n1sdvlasuniIsaana




P1 - Product
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P1 - Product
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1. wannnunnan (Core product)
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. WAMNTUTIANANDY ( Expected product)

. WAMNUTADU (Augment product)

o b~ W N

. AngNIWYVWANNTUT (Potential product)



P1 - Product

NagnNsNISWwIUIWaANMUT Ansoff Matrix (1965)
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(Product Development Strategy)
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P1 - Product
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P2 - Price
nasns 3C NAISUIWIWDISMUINISA0SIA
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Customers Competitors



P2 - Price
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1) Skimming Pricing
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2) Penetration Pricing
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P2 - Price
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3) Psychological Pricing
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4) Mark Up Pricing
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P2 - Price
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5) Loss Leader Pricing
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P3 - Place
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P3 - Place
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ONLINE
Social Network
- Facebook - Instagram - Line
- Tiktok - Twiiter - Pinterest

E-Commerce
- Website
- Mobile Application



P3 - Place
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P3 - Place
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P3 - Place
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P4 - Promotion
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P4 - Promotion
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4P’s to 4C’s

Product & Service Customer needs and wants
Cost to Customer

Place Convenience to buy

Promotion Communication




4P’s to 4E’s

Product & Service Experience
Price Exchange

Place Everywhere

Promotion Evangelism



519115 N1S210UWUSSNVANNSSUANdASan [Ny

THE END
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