NISLLUNFIUARIA NISLARNARIG
LU HIEY LRZNITITIBNLAUS

NARN LN




1 i (1 b
NISLLNAAIUARIA O

NUBDQ NTzUIUNITIUNITLLNARIANRANE AN
aaniilungueaarafusinANNAINAAIN1TULAL

(% Qi = o/
AN UL HNRUNT
ﬁ iiﬂii
o i s g -i ;
, FORELE I
" iisAnNsasnsdauiuldnae iy 4 Ml
" Ao usednNgFneRe Al ﬂaﬂﬁ‘.ﬁ ﬁﬂ




UNN19AaA L ENITLLNRIURA ARt e 2

FNANITWEUIRLAN &

FLUAVNNARTARUAT LN
6y Y

FHAAANLUULAZLFUAN WAL NR R A DU

Lo 22h. =D

ENRN

(Repositioning)




Frunldlunisuigauaan

L ﬂmgﬁmmﬁ

AudInsdszmnsen EW]%J

AU INIANINGN
ALY INIIRIAN-

TRIUTITY

A A A v @ Y,
-ﬁGT’]LﬂEI’J"IJa{'Iﬂ‘.Uﬂ’]iI"E

ROWNTENNT LT

6‘:4 QU
WAl Ly TN a9n1g

ANTMLUUNRY

Segment: Milk and Cookies Sogment: Aspiring Young Families
Life Stage: Family Portrait Life Stage: High Hopes
Primary Housing: Single Family Primary Housing: MultiUni, Single Family
y Family Type: MC y Famity Type: Family Mix
Averago HH Size: 3 Average HH Size:2.6
Median Age: 32.7 Median Age:29.8

Median Income: 55300 Modian Income: 44900

S9mont: Prosperous Empty Nester

[P{imary Housing: Single Family

IRUMSTY Family Type: Married Couple

Average HH Size: 24
Median Age: 6.1

Segment: Green Acres

Life Stage: Upscale Avenues Median Income: 64100
Primars i S oy 76015
Primary Family uples i
Average HH Size: 2.8 Segment: Young and Restiess

Median Age:39.1
Median Income: 60000

Life Stage: Solo Acts
Primary Housing: Multi-Units
Primary Family Type: Single Person, Sha
Average HH Size: 2
Median Age: 29.1
Median Income: 38000

Segment: Cozy and Comfortabi
Life Stage: Upscale Avenue:

Primary Family Type: mugacﬁn:,—__/—\/ Life Stage: Global Roots.
Average HH Size: 2.6 Primary Housing: Single Family
Median Age:40.2 Primary Family Type: Married Couples

Median Income: 58900 Average HH Size: 3.4
Median Ace:28.6
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Differentiated Segmentation
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Okay, what would be
the best way to
communicate the

message here?
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