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Who ?
What ?
Why 7
Who ?
When ?
Where ?

How ?
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ANINaN1IN1Inann (Marketing Influence)

P Product
P Price

P Place

P Promotion




dNswavasueNI9da 1un1sad (Situational Influences)
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1. Y998n192Mus554 (Cultural factor )

1.1 IAUSTIUNUFIU ( Culture ) : ANWUTNUFIUYDIUAAA LU
AIANYININUAAIULANAIITENINIFIAY
1.2 IMUF5NER8( Subculture ) : NANLYBYA,NGUAFUN,

NGNAR, NUNN1QUAENT (A1A) ,NFUDITN , NGNGDIATUDY
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1.3 YIUSITUVINBR (Cross Culture )

1.4 $udanu ( Social class )
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1. Upper -Upper Class
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2, Lower-Upper Class
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3. Upper-Middle class
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4. Middle class
WNIY LIvesgIRavUIAanUeYIelngy

5. Upper-Lower Class
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6. Lower-Lower Class
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2. Yavsaudenu ( Social factor )

2.1 NAN&1984( Reference group )
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2.2 asauns2( Family ZJudunuuluisnisangulade

2.3 unummazanius ( Roles and statuses )
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3. ﬂa%’maquqﬂﬂa (Personal factor)

3.1 918 ( Age JUaInINITVBIYIN
3.2 91%N ( Occupation )

AnIUNTININLATYENANTBT18lA (Income )

3.4 5ULUUN5ANT9TIN ( lifestyle )

3.5 YARANATNLAZLUIAUAALNYINUAULDY



SULUUNITANSITIN

O 5Uuuun1sans9¥3n( Lifestyle Jaunsandnsaanlugiuuuvas
1. NANT3U ( Activities )

2. auaula ( Interests )

3. A21NAALWY ( Opinions )




UAannn ( Personality )

yaanaidudnunuzdudaineiviuda nguivessess
fidosuuidn svswadulninen FsinvuanwgAnsuuyee
(ws99slanazyadnnin) daulvgduldalddin dudsznauaiey
1. 90 (1d)
2. 30 (Ego)

3. gUilaidln ( Superego )




LUIANUAAYDINULDY ( Self concept )

AUIANLNAnNIUARALABAULDY Y39ANNANNUARAANIIALEY (FaAY)
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4. Uaden1udnane( Psychological factor )

4.1 1153413 (Motivation )
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4.2 1133U3 ( Perception )
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4.3 n13138u3 ( Learning )
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4.4 audada ( Beliefs )
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4.5 nauaf ( Attitudes )

< a\ = p=| 1 < U v -4

uJumsUszmuﬂfmuwewa’twsa‘luwﬂwaaqﬂﬂa Lﬂuﬂfmugaﬂmumsum
1 a\ (<Y} =\

29AUSZNaUVRINISLNANAUAR 3 Usen1s

1/d7uv99A21410112 (Cognitive component)

2. d?u%a\‘immiﬁn (Affective component)

3. @9UVDINGANTIN (Behavior component)



